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Editorial 

Fall 2009 VOICES Magazine 

The Campaign for the Hill 
 Americans have made it quite clear that they are not impressed with Obama’s Robin 
Hood philosophy.  And since the election, neither has the blathering of Obama and his merry 
band of congressional cohorts  hoodwinked Republicans, Democrats, Libertarians and Inde-
pendents –  about hope and change.  With Obama saying “Let me be perfectly clear” and his 
admonishments to “trust” him, Americans now recognize a man who sees himself as the 
World’s Drum Major in front of his personal marching band. It is up to us to stop the band and 
take away Obama’s baton.  We must take back the hill in Washington! 
 
 The “tea party” movement has been just the tip of the iceberg. Entering the 2010 elec-
tion season, look for individual voters to deliver the real change –  the change being - who 
returns or who goes to Washington as a congressman.  Elected officials who do not stand up 
for the rights and wishes of their constituents must not be returned to those hallowed halls on 
the hill. Herman Cain said, “Congressmen who vote “yes” (on government healthcare, more 
stimulus throwaways and the like) are our NO votes in the next election.”  Cain gave us the 
direction during the GFRW Fall Convention - “We have only two weapons: Our Voices and 
Our Votes!” 
 
 With our core values intact and our belief in majority rules in America – the “campaign 
for the hill” is underway.  This fall issue of VOICES introduces an on-going series – Campaign 
2010  - that will  feature articles and ideas to help volunteers win elections across our state and 
region.   
 
 Campaign Hands Across State Boundaries.  One of the best suggestions I heard 
at GFRW’s fall conference was to share ideas and materials with others beyond our state 
boundaries. NFRW President Sue Lynch encouraged us to exchange ideas with sister Federa-
tions. Georgia has been a Republican stronghold, and much of what GFRW members do in 
Georgia can be replicated elsewhere.  Granted, taking members by bus or train to help cam-
paign in other states would be costly and impractical.  However, we can share ideas and en-
courage friends and coworkers campaigning in neighboring states.  Please share VOICES and 
GFRW campaign and leadership materials with your friends in other states.  Encourage them to 
pass ideas on to local campaigners.  If they find just one idea that will net more votes in 
their area, it is worth the effort to share what we have.  Likewise, we must look for ideas 
from sister Federations—ideas that we can apply in Georgia. I like Newt Gingrich’s comment, 
“Don’t tell me it can’t be done.”  Take it one step further . . . “It must be done,” not only for 
Georgia elections but for elections in sister states across the nation.  
 
 Your VOICES staff will continue to keep an eye on the issues that have vitalized our 
members – health care and the economy.  These two pots continue to boil!  Through the 
coming months, GFRW publications will help you stay up to date on the issues.  It is up to you 
to let your voice be heard throughout your community.  Work to develop a new generation of 
conservative leaders in your area who have the spine to take America back.  Appeal to young 
Americans and retired Americans, appeal to families struggling with this economy, appeal to 
small business owners,  appeal to Independents— do not let them forget how very important 
their voices are to making real changes – when it counts!  

Make Herman Cain’s quote your rallying cry. 
“In 2010 we have only two weapons: Our Voices and Our Votes!” 

Judy True, Editor 

Mission:  Educating and  
Empowering Women  

for Better Government 
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  GFRW President  
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President  Millie Rogers  
 770-992-0163 
 millierogers@bellsouth.net 
1st Vice President  Ruby Robinson 
 912-261-8807 
 rrobinson6@bellsouth.net 
2nd Vice President  Suzi Voyles 
 404-851-9704 
 titus2mommy@yahoo.com 
3rd Vice President Louise Little 
 706-374-6638 
 louiselittle1@hotmail.com 
Recording Secretary  Bobbie Frantz 
 770-493-8779 
 bdfrantz@bellsouth.net  
Acting. Treasurer  Sandra Johnson 
 679-313-6969 
 sandrabbjohnson@jbellsouth.net 
Immediate Past President  Valerie Betz 
 404-233-3323 
 vbetz@bellsouth.net 

Attention  
Club Presidents 

Are your members missing out on 
 important e-mail announcements and  

e-mailed publications?  
Update your club membership  

addresses and e-mail addresses with : 
  

 Sandra Johnson, GFRW  Asst. Trea. 
240 Pebble Trail 

Alpharetta, GA 30009 
sandrabjohnson@gmail.com 

And 
Bobbie Frantz, GFRW Rec. Sec. 

4136 Briarglade Way 
Doraville, GA 30340 

bdfrantz@bellsouth.net 

Fall 2009 VOICES Magazine 

When I took office in 2006,  many challenges and opportunities faced  the Georgia 
Federation of Republican Women. Included in those challenges were:   

1. Prepare for broader communications with the membership, 
2. Grow the membership, 
3. Form new clubs around the State and 
4. Help Republicans win elections in Georgia in the 2006 mid-term elections and in the                
 2008 Presidential race. 
5. Prepare for sustained leadership 
6. Attract a base of donations to support Federation activities 
 

These challenges became our goals.  With your support and commitment the Fed-
eration faced these opportunities head on and those goals were achieved.  I am so proud 
of all of you for your hard work and personal commitment.  As my four years as GFRW 
President  come to a close, it is time for us  to reflect on and celebrate the things we ac-
complished together in meeting these goals. 

Broader Communication with the Membership and the Public 

• Redesigned the Web site to be more user friendly and have a 21st century ap-
pearance.  

• Established a Face book site. 
• Upgraded the VOICES publication from a journal to a 30-page magazine pub-

lished three times per year.  The magazine is geared to provide members and 
readers information and ideas from many perspectives. (This publication was 
one of the reasons GFRW had a 41% membership increase from 2007 to 
2009.) 

• Created a weekly e-newsletter emailed to members. 
• Registered with Constant Contact to e-mail GFRW and NFRW information to all  

club members. 
• Expanded the number of members in the GFRW email database. 
• Improved communications and processes by adding online registration and 

Reagan Club payments.  
• Sent media releases to local newspapers where meetings were held.  
• Provided NFRW material to BOD to obtain at NFRW BOD meetings and Emails.  
• Spotlighted VOICES in the NFRW Republican Woman’s Magazine. 
• Submitted the GFRW Website for an NFRW Website award. 
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  Message from GFRW President  Millie Rogers—Continued 
 

Fall 2009 VOICES Magazine 

Membership Growth 

• Increased membership in the Reagan Club, a fund raising 
arm for GFRW 

• Increased membership in 2007 from 1062 to a record break-
ing number of 1551 in 2009— a 41 percent increase. 

• Established a Membership Incentive Awards Program for 
small, medium and large Clubs.  

• Developed a membership brochure  
• Responded to membership inquiries from NFRW.  

(Contacted potential members and forwarded information to 
club Presidents when a club was in their county.) 

• Established a Member-At-Large membership category 
 
Formation of New Clubs  

• Formed 12 clubs in counties where the Federation had not 
had previous representation. 

• Formed two clubs in 2008 and four clubs in 2009  
• Worked on a College Republican Women’s Club 
Winning Elections 

• Increased awareness of GFRW among GOP organizations 
by attending breakfast meetings and working with GOP chair-
men to coordinate candidate bus caravans (“Stomping for 
Republicans”) 

• Sponsored two campaign management schools 
• Highlighted speaking opportunities for candidates during 

GFRW Board Meetings 
• Sponsored a bus caravan for candidates 
• Submitted a  list of all Republican women elected officials 

and candidates to NFRW    
GFRW members were instrumental in campaign efforts during the 

2008 Presidential, state and local elections. They certainly made a 
difference in U.S. Senator Saxby Chambliss’ winning campaign for re-
election to the Senate. With the bus caravans and grassroots support 
of our candidates, the GFRW did its part to elect and re-elect Republi-
cans in Georgia in 2006 and 2008.  

Prepare for Sustained Leadership 

• Developed a Strategic Plan - a roadmap for GFRW’s future  
• Developed a Marketing Plan and conducted a Marketing 

Survey.  
• Created a 180 page GFRW Handbook and CD to serve as a 

comprehensive guide for club presidents, executive commit-
tees, district directors, and standing and special committee 
chairmen.   

• Established  relationships with GOP chairmen and attended 
GOP breakfasts in order to form new clubs in counties with-
out clubs.   

• Developed a Leadership Academy.  
• Helped organize and participated in local TEA parties.  
• Held two successful “Red Coat Days” at the State Capitol 

with nearly 100 in attendance.  
• Provided at Board meetings informational workshops on the 

NFRW organization;  NFRW Achievement Awards,  how to 
use the new GFRW Manual; and a technology workshop on 
Facebook, Twitter, etc.  

• Held programs on current political topics such as the econ-
omy, health care and women cracking the glass ceiling. 

• Submitted applications each year for the Pathfinders and 
Betty Rendel Scholarships.  

Donation Base 
GFRW obtained support of businesses, candidates and individual 

sponsors for meetings and additional activities of the Federation ena-
bling GFRW to: 

• Contribute $500 to the NFRW headquarter  renovation fund. 
• Contribute articles and photos to the NFRW “Republican 

Woman’s” Magazine all four years. 
• Conduct  the 50th GFRW Anniversary Celebration. 
• Conduct a Campaign Bus Caravan –” Stompin’ for Republi-

cans” in 2006 and 2008. 
• Provide breakfasts, coffees, dinners . . . and a Lake Lanier 

boat cruise. 
• Send the President to eight NFRW meetings. 
• Enroll the President as GFRW representative as an NFRW 

Regent for four years. 
• Enable the President to attend the 2007  

and 2009 NFRW Biennial Conventions. 
• Sponsored two girls for the NFRW Page 

Program at both NFRW Biennial conven-
tions. 
 

 In addition to the leadership opportunities afforded within our 
state, serving as your President has provided a variety of other oppor-
tunities for me to represent your interests – beyond our borders.  
Thanks to you I was able to:   

• Served as Secretary of Region 7 of NFRW. 
• Served on the NFRW Nominating Committee. 
• Facilitate Media Workshops at 2009 Region 7 meeting 
 

‘There are no easy answers but there are simple answers. 
We must have the courage to do what is morally right.” 

Ronald Reagan 
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Georgia Federation of Republican Women   

 

Background left: NFRW President, Sue Lynch.  Newly elected officers, right to left:  Suzi Voyles, President;  Lori Hullett, 1st Vice 
President; Wanda Duffie, 2nd Vice President; Louise Little, 3rd Vice President; Bobbie Frantz, Secretary; Sandra Johnson, Treas-
urer; and Billy Dendy, Assistant Treasurer. 

 
 Suzi Voyles of Sandy Springs 
was elected president of the Georgia 
Federation of Republican Women at its 
Biennial Convention on October 3, 
2009, in Marietta, Georgia. 
 
 Born in Hollywood, California, 
Suzi began her political activism as a 4-
year-old Nixonette and a 9-year–old 
Goldwater Girl.  As a 15-year-old,  she 
was invited to a conference in Bel Air 
with gubernatorial candidate Ronald 
Reagan and later, at age 16, became 
an intern in Governor Reagan’s office. 
 
 Suzi graduated from the Col-
lege of Idaho, where she was president 
of the College Republicans,  and earned 
her teaching credentials from the Uni-
versity of Southern California.  Upon 
marrying James H. Voyles, III, she 
moved to Sandy Springs  and worked 
as a Special Education Assistant Direc-
tor for Fulton County Schools. 
 
 After joining the North Fulton 
County Republican Women’s Club in 
2002, Suzi  served as its president from 

2006-2007.  She was appointed  Geor-
gia Chairman of Women for McCain, is 
a Vice-chairman of the 6th Congres-
sional District Republican Party, and 
was an At-large Alternate Delegate to 
the National Republican Convention in 
Minneapolis-St. Paul.  Nationally, she 
serves on the Legislative Committee of 
the National Federation of Republican 
Women. 
 
 Other new officers elected for 
2010—2011 include: 
• Lori Hullett, 1st Vice President.  

Lori is a member of the Cobb 
County Regional RWC 

• Wanda Duffie, 2nd Vice President.  
Wanda is a member of the Greater 
Columbia County RWC    

• Louise Little, 3rd Vice President.  
Louise is a member of the RW of 
Union County 

• Bobbie Frantz, Secretary.  Bobbie 
is a member of the North DeKalb 
RWC. 

• Sandra Johnson, Treasurer.  San-
dra is a member of the Chattahoo-
chee RWC. 

Suzi Voyles Elected President of GFRW 

President Elect Suzi Voyles (left) 
is shown with outgoing GFRW  

President, Millie Rogers 

President Elect of NFRW, Sue 
Lynch, was an active participant in 
the Fall Convention in Marietta. 

Fall 2009 VOICES Magazine 
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Vision and Legacy: The Future of GFRW 
By Suzi Voyles, Incoming President of GFRW 

 President Eisenhower said, “I have one 
yardstick for measuring everything: is it good for 
America?” I think this about sums it up, our yardstick 
will be, is it good for the Federation? 
  
 Right now our Country is in the battle of its 

life and we in the Federation are on the front lines. How 
grateful I am to countless women who have paved the 
way and brought the Federation and women in Georgia to 
the position we have today. 
  
 I want to give you all, the real leaders of GFRW 
a vision. GFRW will continue to provide leadership.  We 
must continue to define what leadership will look like in 
10 years—and more important—what we want America 
to look like 10 years from now.   
 
 Why 10 years? It is five times the average Con-
gressman’s horizon; longer than any President’s vision; 
this is our legacy to the State of Georgia and to America.                       
 
 So here is the challenge as I see it: What do we 
want America to look like in 10 years? Most important, we 
want an America that is animated by its first principles. 
•  An America where freedom, opportunity, prosperity 

and civil society flourish; 
• An America where people, not government are em-

powered; 
• An America where hard work is rewarded, not rav-

aged by taxes; 
• An America that is strong and safe and protects its 

people from her enemies; 
• An America where religious freedom and timeless 

values are protected; 
• An America where its borders are secure and its 

people are united and 
• An America whose educational system is again the 

standard of the world. 
  
 We have a track record to be proud of in 
GFRW; we have one of the best Federations in the na-
tion. We will continue to expand the membership, setting 
high goals for ourselves.  Can you just imagine our re-
sults if we once again matched, or exceeded Millie’s re-
cord of increasing the membership 41%? Our Facebook 
and LinkedIn pages are filled with YOUNG women, con-
servative young women, just looking for a place to call 
home and feel a sense of belonging. 
  

 Our ability to successfully advance conserva-
tive solutions to challenges across the spectrum of public 
policy—from spending and entitlement reform, healthcare 
to national defense and homeland security is the key. 
Only by engaging, educating and mobilizing a larger ma-
jority of Georgia’s women can we hope to be successful 
in this endeavor. We are going to break new ground, as 
we have done in the past and mobilize new constituen-
cies.  
  
 This is about two legacies…What kind of coun-
try will we leave to our children and grandchildren? What 
kind of organization and leadership do we want to leave 
Georgia and the nation? We cannot be satisfied to simply 
leave a legacy of legislative victories as important as they 
are.  We cannot rely on our current “area of influence” to 
be broad enough to shape the public policies of the future 
and protect our foundations.  We must give the next gen-
eration a legacy of leadership, of purpose and the means 
to win. 
  
 It will take innovation, it will take planning and it 
will take brainpower—all things our GFRW team is pre-
pared and excited to do. Our team includes every mem-
ber of every club, we must all do our part, and there is no 
insignificant cog in this machine. 
  
 I believe, institutionally, we are embarking on a 
campaign to give our children and grandchildren a better 
America—one where freedom, opportunity, prosperity 
and civil society flourish. 
  
 So today, on behalf of all of us who have been 
working and dreaming, I am asking for your support, your 
partnership and your camaraderie as we move forward. I 
hope all of you will be with us.  
  
God Bless you all,  
Suzi Voyles, President-Elect                    
Georgia Federation of Republican Women 
 

 

 
An e-mail from a reader says  

 liberals like to take the moral high ground,  
even though their own moral relativism  

means that there is no moral  high ground. 
(Thomas Sowell, 2009) 
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Guest Editorial 
The Time Is Now . . .  And Now It’s Our Time!   
By Babe Atkins-Byrne, GFRW Campaign Chairman 

 With the election of Barak Obama as President of the 
United States in November of 2008, the Republican Party was 
declared “Dead on Arrival” with no hope for the future.  What a 
difference a year makes in the world of politics!!! 
 
 A new Republican Governor in Virginia and a new Re-
publican Governor in New Jersey ! How sweet it is!   
 
 It begins with Republican Women, the real workers of 
any local Republican Party.  With our clubs teamed with our local 
GOP, we can do anything.  We work hard for the candidates of 
our choice and this is what we need to do in 2010.  After we se-
lect our candidates in the primary, we ALL need to work TO-
GETHER to make sure Republicans win in November!!!!  No one 
can organize and work like our Republican Women.  We need to 
utilize our skills on the telephones, snail mail, email, Facebook, 
Twitter and any other form of communication available to use.  
Using these methods, along with the power and influence of the 

GFRW and all its members, we can and will make a difference.  
Building a stronger base, at the local level, will make for a 
stronger Republican party for our State and for America. 
 
 That’s why…. NOW IT’S OUR TIME!!!!  It is time for the 
Republican “grass-roots”, across America and Georgia to take 
back our party and define our party’s future and it begins with 
each of us.  We don’t have to be embarrassed to be Conserva-
tive; 40% of all Americans have declared themselves as conser-
vatives.  We must reject the call from our Republican leaders to 
become more “moderate” or as I would say…”more Democrat 
like”.  Our values do not have to change, our leadership does and 
it begins at the local level. 
 
 It starts with each local community and it has to start with 
us…Republican Women: The Time Is Now . . . And Now It’s Our 
Time! 

GFRW’s First Leadership Academy  
 The GFRW Biennial Convention included a Leadership Acad-
emy. Staff members pictured:  Melinda Mock, Donna Rowe, Mil-
lie Rogers, Sheila Brower, Mary Van Brink and Johnell Woody. 
(Not Pictured: Judy True) 

Healthcare Reform Panel 
After the Saturday luncheon, GFRW members received updates 
from panelists pictured above:  Congressman Paul Broun , Con-
gressman Phil Gingrey, Dr. Paul Hartman, Dr. Christopher Cates 
and State Senator Judson Hill.  
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 Grassroots campaigning is as old as American democ-
racy.  Grassroots political campaigning was the driving force in Amer-
ica’s first contested presidential race, the 1800 match between John 
Adams and Thomas Jefferson.  
  
 Partisans on both sides started newspapers to attack their 
opponents, influence uncommitted voters and mobilize their support-
ers.   Since that era’s culture prohibited candidates from campaigning 
 for office, each candidate’s supporters enlisted thousands of regular 
citizens to do voter contact work. 
  
 Campaigns had rallies, parades and other activities that in-
volved the general public in the process.   American grassroots cam-
paigning took another step in sophistication during the 1828 race be-
tween John Quincy Adams and Andrew Jackson – a campaign that  
literally lasted four years and had one of the highest voter participation 
rates in our history.  
  
 More than 15,000 campaign workers stormed the White 
House on Jackson’s inauguration day because they felt they had  
more to do with Old Hickory’s win than he did. 
  
 In the Tammany Hall and big city machine era, grassroots 
campaigning evolved into “ward politics” as parties organized down to 
the street block level to ensure every voter turned out. 
  
 In an age of paid media, Internet communications, political 
consultants and high-tech campaign strategies, grassroots campaigning 
is becoming a lost art.   But, low budget campaigns – particularly munici-
pal and legislative candidates - can tear a page from history and create 
a real advantage against even a well-financed opponent with a well-
organized grassroots effort. 
  
 Essentially, using Twitter™, Facebook™, MySpace™ and 
other social networks for voter contact is simply applying new technol-
ogy to old campaign tactics. 
  
 Campaign consultants typically hate grassroots cam-
paigns.  They want candidates raising money to fund more mail and  

paid media.  However, some campaigns – particularly challengers – 
simply lack access to big bucks and we’ve had success using grassroots 
tactics in low budget campaigns.   
 
 Recently, we used modified grassroots tactics in a statewide 
challenger’s race to take down a well-entrenched, well-financed incum-
bent.   It was the only successful statewide challenger race in that cycle. 
  
 Grassroots campaigns replace cash with people-power. 
  
 The first thing a grassroots campaign needs is a plan and a 
good plan today is better than a perfect plan tomorrow.  After all, time is 
a precious commodity in a grassroots effort – particularly when dollars 
are scarce.    
  
 Each second of campaign time must focus on maximum voter 
contact and the plan outlines how it that occur.  It will outline very pre-
cise tasks and the timeline for completing each one.  
  
 Start by determining how many votes you need to win. If a 
district has 150,000 voters and it typically has a 60 percent turnout rate, 
you need 45,001 votes to win (150,000*60%/50%+1).   Your plan should 
analyze past district voting history at least on a precinct basis so you 
can focus you efforts on areas where you are most likely to get those 
45,001 voters.     
  
 Next, people are the most valuable resource in a grassroots 
campaign - particularly volunteers.   The more the better, but you don’t 
necessarily need a cast of thousands.   Successful grassroots cam-
paigns in small districts sometimes involve a dedicated, focused candi-
date’s family.   Of course, family and friends make great volunteers as 
do properly motivated party activists.    So, to attract volunteers, a good 
grassroots campaign must understand what motivates people to get 
involved.   
  
 Some people are motivated by ideology.  These are typically 
the party faithful.   Others are motivated by issues, such as the environ-
ment, guns, abortion and local issues affecting their neighborhood.    

Grass Roots Campaigning:  
Substituting People for Cash 
By: Rusty Paul  
Campaign Consultant 
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Rusty Paul is long-time campaign consultant for state and local cam-
paigns.  He did his masters work in Campaigns & Elections at Geor-
gia State University.  iSquared Communications is a political consult-
ing firm specializing in state and local races. Email him at 
www.RustyPaul@isquaredcommunications.com 

 Identify groups in the district who support your issue posi-
tions and work to mobilize them. For instance, if education is a big 
issue, local PTAs may offer a great volunteer pool.  If neighborhood 
protection or property taxes are key issues, seek out homeowner 
associations or local taxpayer groups. 
  
 Others are attracted to campaigns as a social outlet.  Many 
people like the excitement of campaigns or the opportunity to meet 
new people.   This is typically a good way to get young people in-
volved. 
  
 Some people get involved because they aspire to a career 
themselves in government or politics. Just remember, if you win – 
these volunteers expect help from you with their own aspirations. 
  
 In developing a volunteer base, there are two ways to go – 
top down or bottom up.   Top down approaches involve going to an 
organization’s leadership to seek help.  This includes asking for lists, 
invitations to meetings and other ways to enmesh your campaign with 
the targeted organizations. 
  
 The primary downside is you become associated with these 
groups in the public mind, so pick your groups wisely.  Yet, a grass-
roots campaign’s primary goal is to assemble a coalition that can 
generate the 45,001 votes you need. 
  
 If you want to avoid being beholden to a group’s leadership, 
you can always go “bottom up.”   Bottom up approaches require much 
more work.  You must rely on a few key members to help build lists 
and it involves significant follow up.  
  
 Bottom up approaches also help if the leadership isn’t par-
ticularly keen on your campaign.   You can bring pressure on a 
group’s leadership from the rank and file.   Also, bottom up ap-
proaches allow you more control over the information going to the 
membership. 
  
 The biggest mistake a grassroots campaign makes is failing 
to ask people for help and not getting a specific commitment.  Your 
requests for help must be very specific.  Can you be at the headquar-
ters at 6 p.m.?  Can you put up these 100 signs at the following ad-
dresses?   Can you call these 50 people and ask them these ques-
tions.    
  
 You must also match the job to the volunteer’s skills and 
interests.   If they volunteered to put up signs and you have them 
making fund raising calls, your volunteer may disappear.  That doesn’t 
mean volunteers can’t multi-task, but not every volunteer can – or will. 
  
 Another mistake is not asking for enough.  Always ask for 
more and people will feel relieved if they opt for less.  But worse is not 
getting everything a volunteer is willing to give.   Make the tasks as 
simple as possible and ensure volunteers have everything they need 
for the job. 

  
 Also, volunteers want access to the candidate and they 
need to feel their work is meaningful.  So, don’t assign tasks and 
leave.   Spend time working with the volunteers.  If they see you stuff-
ing envelopes, going door-to-door and making voter contact calls, 
they will sense you have assigned them a meaningful job instead of 
scud work. 
  
 Before sending volunteers out for door-to-door work, check 
out the targeted neighborhood to ensure it is safe and appropriate for 
door-to-door activities. 
  
 Finally, verify that tasks are done.  Tasks you thought were 
finished, but  are uncompleted will kill a grassroots campaign.   If a 
volunteer isn’t performing, give the job to a proven performer.   As 
Reagan would say, trust but verify. 
 

(Reprinted with Permission of Rusty Paul) 
  

 
 

Grass Roots Campaigning—continued 

Georgia Federation of Republican Women   

Notes and Quotes 
Message from Georgia GOP Chairman  

Sue P. Everhart  
Grassroots Newsletter 10.29.09  

  
   “While Democrats Sling Mud,  
Republicans Must Stay United” 

  
 With just a few days over a year left until the elections of 
2010, the Democratic Party of Georgia has decided it’s time to start 
playing dirty. They have thrown out bold and mean spirited claims 
against the Georgia Republican Party and many of our Republican 
candidates. It is obvious  the Democrats are grasping for straws 
here in Georgia. With so many statewide positions up for grabs in 
2010, they have decided not to let the truth get in the way of trying to 
win an election. 
  
 It is ever-so important to focus on unity within our Party. 
We must be organized, and we must stay united to win in 2010. I 
encourage you to help us spread the word across the state about 
the importance of being engaged and informed about Republican 
issues. 
 
We must have a cohesive Republican grassroots organization  

to ensure that Georgia stays RED in 2010! 
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Health Care   
Change in Medical Care   

By Paul V. Hartman, MD 

Fall 2009 VOICES Magazine 

Republican Women of Georgia – I welcome this 
opportunity to add my voice to yours. America has never 
been in greater need of you - we live in perilous times. 

 
We are here to discuss medical care in Amer-

ica, which Obama says is medical care “reform”. I don’t 
want anyone to leave this auditorium thinking “reform” is 
what this man is about. This is about “Change” in medical 
care, and for a single purpose: that the federal govern-
ment obtain full control of your health care. This is one of 
the three things which modern despots in the last 100 
years have attempted to control. The Second is control of 
education, by which they mold the minds of the children 
to think and recite the despot’s point of view. And the 
Third is control of your job and what you will be paid for it. 
When they have all three they control Cradle to Grave. 

 
The Democrats have spent the past 50 years 

obtaining control of your children’s education, in the form 
of government schools and the country’s largest union, 
the National Education Association. It was once upon-a-
time the world’s finest educational system. It is no longer. 
Think of that. 

 
Now they want control of health care. And 

Obama has already started on Part Three, seizing control 
of car companies, banks, and Wall Street, and he is tell-
ing people, who can work there and who cannot, and at 
what salary level. This is very scary stuff. Obama prom-
ised Hope and Change. What we are getting is a lot of 
dangerous change, and no hope at all. 

 
We could find parallels in this with Kim Jong Il, 

Stalin, Mao Zedong, or Hugo Chavez, but the Democrats 
say it is not fair to compare Obama with Hitler, although 
Democrats were willing to regularly apply that name to 
George Bush. Except that Bush never had children in 
grade schools singing songs in praise for our dear leader, 
nor did he propose a civilian corps to patrol our neighbor-
hoods  “as large and as strong as the military”, nor did he 
try to seize your health care. Obama has done all of 
those things. Hitler would have seized control of German 
health care except that the Kaiser had already done that 
a few years prior to Adolph grabbing control of the coun-
try. The three Prongs: Education, Health Care, Employ-
ment, control what the child thinks, control the adult 
through his occupation, control the adult with his health 

and when he will die. 
 

 America has had, for a hundred years, the best 
medical care system in the world. Nearly all discoveries 
and technological improvements in medical care have 
occurred HERE – in America - where they spread quickly 
throughout our country, and then the world. As a radiolo-
gist I can tell you that nuclear imaging appeared HERE, 
in America, in the early 60s as a new and valuable tool 
for determining pathology that was not visible on any 
conventional x-ray pictures, and it spread quickly while 
becoming less expensive as it was improved. In a similar 
time frame, the first medical use of ultrasound was devel-
oped and improved HERE, and it spread quickly while 
becoming less expensive as it was improved. 
 
•  Total body, Computed Axial Tomography, or CAT 

scan, was developed and continuously improved 
HERE in the early 70s, and it spread quickly while 
becoming less expensive as it was improved.  

• Magnetic Resonance Imaging, or MRI scan, was 
developed HERE in the late 70s, and it spread 
quickly while becoming less expensive as it was 
improved. 

• Positron Emission Tomography, or PET scan, was 
developed HERE in the late 70s, and it is in the 
process of spreading throughout the country while 
being steadily improved. 

 
 I could say similar things about the treatment of 
cancer, heart disease, and infectious diseases, and 
clever artificial devices to replace defective knees, hips, 
and other structures.  Developed and improved, HERE, in 
this country. Will this kind of thing continue if government 
takes over all medical care? We can be certain that it will 
not.  A less expensive CAT scanner can be manufactured 
and distributed widely throughout the country, if you have 
a market for 10,000 of them instead of only a hundred.  
  

Private enterprise – capitalism – is the engine 
which drives this success. The American people want the 
best medical care, and most are willing to pay to get it, 
thereby making it available to people who cannot pay for 
it at all. 

(Continued on next page) 
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Change in Medical Care—Continued 

The Obama PLAN, which has been seen only by those inter-
ested enough to read it, does not have the phrase “death panel” in it, but 
that is the phrase Sarah Palin accurately used to describe the restric-
tions which would be put on elderly citizens, represented in House Bill 
3200 by the word “require” 427 times, “limit” 167 times, “penalty” 156 
times. And by the way, it DOES include the phrase “end-of-life” care, 
and speaks of how it will be controlled. What is more, it levies expensive 
penalties - $50,000 per incident – on physicians who render medical 
care beyond government guidelines. That is “death panels” without a 
doubt, using concealed language. Well, not so concealed anymore – 
since I just gave it to you. But the text of Obamacare was never sup-
posed to be read by anyone but Nancy Pelosi prior to a vote. That is 
why they were so eager to vote on a bill as thick as the Atlanta phone 
book, as quickly as possible – to catch everyone by surprise. 
 

Barack Obama is a communist, determined to destroy capital-
ism. He says “You will know me by the people with whom I associate.” 
Yes, and every week now, we are turning over another rock and finding 
a Marxist advisor to Obama. His plan to destroy capitalism is working. 
Some people say this man with no real experience in anything is making 
many mistakes. I say his actions are deliberate. 

You know our debt to China has skyrocketed, and you know 
that the latest figure of national unemployment has grown to 9.8% - 

more than 7 million jobs lost since this man became president while 
promising to SAVE 3 million jobs. But did you know that among the 
youngest workers, ages 16 through 24, unemployment is over 52%, the 
highest since WW Two? 
 
 We must ask ourselves this: excluding national defense, which 
is one of the very few things the federal government is required to pro-
vide, according to the US constitution - what important aspect of our 
daily living has ever been done BETTER by the US government? In the 
case of health care, the OBJECT is to take over the world’s best pro-
gram.  
 

I will end my introductory remarks with this observation: If 
socialized medicine appears in America, unless You are already in the 
medical field, you will not know if you are being given lousy care or no 
care with no reason. You will be a babe in the woods. The feds will say 
“nothing can be done” for your condition and you will get no second 
opinion. For you, the jig will be up. 
 
Paul V. Hartman, MD was a presenter on the Healthcare Panel featured 
at the Saturday Luncheon during GFRW Fall Convention.  His specialty 
if radiation oncology.  He is an Adjunct Professor of anatomy and Radi-
ology at the University of Georgia. 

New Georgia Clubs Recognized at GFRW Fall Convention 
 

Four new clubs were chartered  
during the fall convention 

 
Oconee Regional Republican Women’s Club 
Middle Georgia Republican Women’s Club 

Southeast Georgia Republican Women’s Club 
And 

Southwest Georgia Republican Women’s Club 

 

 Middle Georgia Republican Women’s Club Southwest Georgia Republican Women’s Club 

Oconee Regional Republican Women’s Club 

Fall 2009 VOICES Magazine 
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Health Care 
Deciphering the 1000-Plus Page 
Healthcare Reform Bill—What 
Every American Needs To 
Know! 
By Christopher Cates, MD 

Fall 2009 VOICES Magazine 

 It is important to note that most politicians, let alone most Americans, have no idea what is contained in 
the Obama Healthcare Reform bill which is making its way through the US Congress.  No wonder Americans are 
skeptical about rushing to push this bill into law without anyone actually having read or having understood what 
the bill states or what it means to the average American.  No American’s best interest is served by allowing politi-
cians to use panic, confusion, and quickly crafted legislation to enact emergency powers which they themselves 
don’t even understand.  This is likely why Barack Obama’s disapproval rating in his handling of Healthcare has 
risen to 52% in a recent Associated Press poll.   
 
 The voices of  grass root American citizens have started to be heard across the country at town hall 
meetings and hopefully Congress will listen.  Let’s start with the facts. . . it is well documented that 85% of Ameri-
cans are pleased with their healthcare and consistently American Medicine is the envy of the world.  I have per-
sonally been involved in the National Healthcare debate in Washington in my capacity as a physician leader rep-
resenting Specialist physicians, and I have also seen many other systems of healthcare around the world while 
training physicians in new medical techniques in every corner of the globe.  Because of what is at stake to us as 
American citizens, I wanted to try to explain  simply in laymen’s terms, what this Obama Healthcare Reform bill 
actually means. I also want to clarify what Obamacare’s implications are to you , your family, as well as it’s impli-
cations to the best healthcare system in the world, American Medicine.  

 First we must understand the basic facts of American Medicine.  In America, we have free choice in 
healthcare of our doctors, hospitals, and specialists with all of our individual healthcare decisions made by the 
patient and his or her physician.  All patients in America have access to healthcare and no patient is denied emer-
gency treatment independent of any patient’s ability to pay.   Even illegal immigrants, by law, are given treatment 
for an emergency illness without being denied or turned away.   By no means are these American standards prac-
ticed around the world where rationing is rampant and individual choice is a luxury only the very wealthy can en-
joy. 

 In the US, most people are covered by some form of medical insurance:  53% by employer sponsored 
plans; 14% by Medicare; 13% by Medicaid or other public support; 5% by private non group plans.  Only 15% of 
people in the United States are uninsured.   According to the Census Bureau, in 2006, there were 46.6 million 
people without health insurance.  About 9.5 million were not US citizens.  Another 17 million lived in households 
who could afford insurance if they chose to purchase it (incomes exceeding $50,000 per year).  Eighteen million 
people (1/3 of the “uninsured”) were between the ages of 18 and 34 and were presumed to be in good health and 
not in need of health insurance or chose not to buy it.  In addition, of the US citizens who lost their medical insur-
ance in any given year, only 30% remained uninsured for a full year, with almost 50% regaining healthcare cover-
age within four months.  Thus, the widely quoted figure of the ” 47 million uninsured Americans”--- used by Nancy 
Pelosi, Harry Reid, and Democrats in Congress ---is at best inaccurate, and, at worst , intentionally deceitful to 
create a sense of urgency for the purpose of grabbing power over the healthcare choices of individual Americans. 

(Continued on next page) 
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 Current US expenditure for healthcare services is $8,160 per 
capita or approximately 18% of current Gross Domestic Product (GDP).  
The proposed Obama Healthcare Reform plan would add $1 trillion of 
cost for the American people over a 10 year period.  This would be in 
addition to the already historic deficit in 2009--- projected to be 12.9% of 
GDP. This is not sustainable. Obama proposes paying for this $1 trillion 
in new costs with cuts in Medicare to Senior Americans and by in-
creased taxes. (To put this in perspective, a recent ad in USA Today 
noted” 1 trillion seconds is more than 30,000 years”.) His healthcare 
reform playbook was, in part, provided by his initially named White 
House Healthcare czar, Tom Daschle, who had to resign  from consid-
eration due to charges of tax evasion.  The current White House Director 
of the Office of Healthcare Reform is Nancy Ann DeParle ,who was in 
charge of Medicare during the Clinton’s failed healthcare reform initiative 
in the 1990’s. 
 
 At this time, there are two major bills making their way through 
Congress:  The House Plan was passed out of committee by the House 
Ways and Means Committee, and the Senate Plan ,which is still in the 
US Senate Finance Committee.   The Senate plan is the only one which 
has a chance to be “bipartisan” due to the widely publicized “Gang of 
Six.”  The Gang of Six is made up of three Republicans and three De-
mocrats who are trying to reach a “moderate” compromise proposal as 
opposed to the more radical liberal House bill.    

Dr Cates for 20 years has been actively involved in the national debate 
on health policy. An Interventional Cardiologist at Emory University 
School of Medicine, he has served North Georgia for the past 21 years 
with weekly clinics in Hiawassee, Blairsville and Dahlonega over that 
period. 

Deciphering—Continued 

Babe Atkins-Byrne 
GFRW Woman of the Year 

 Babe Atkins-Byrne  is a 30 year member and past 
President of the Cobb County Republican Women’s Club.  Since 
1996 she served as membership coordinator and grew the club 
to 253 members and 93 associate members.   
 
 Babe has also served as Membership chairman of 
GFRW and been Campaign Activities chairman for the past two 
years.  Her leadership brought success to (1) “Stomping-for-
Republicans” Bus Tour preceding the 2008 election, (2) Red 
Coat Day at the Capitol in 2008 and 2009, and (3) Campaign 
Management School at the GFRW 26th  Biennial Convention.  
 
 An avid volunteer, Babe served many years as a volun-
teer legislative assistant to her brother, and long time State Rep-
resentative Bill Atkins.  During those years she was a frequent 
delegate at numerous county, district and state conventions.   
 
 Babe was honored as Cobb County Republican 
Women’s Club Woman of the Year in 1990, 2001, and 2005.  In 
1993 and 2003 she was given the CCRWC Mary Aven Award.  
Her favorite political campaign was her husband’s run for Gover-
nor in 2002.   “We met so many wonderful people,” she said.   
 
 In 2006 CCRWC established an annual Babe Atkins-
Byrne Scholarship Award.  In the same year, the American Can-
cer Society, established an annual Babe Atkins-Byrne Ray of 
Hope Award for someone who goes above and beyond as a 
volunteer for ACS.  Babe is the Chairman of the American Can-
cer Society Leadership Council and has been involved for many 
years. 

• You can’t be for big government, big 
taxes, and big bureaucracy, and still be 
for the little guy. 

• Government isn’t the solution to our 
problem; government is the problem. 

• They called it the Reagan Revolution.  
Well, I’ll accept that, but for me it always 
seemed more like the great rediscovery. 

• Surround yourself with the best people 
you can find, delegate authority, and 
don't interfere. 

Reagan Gems  

Fall 2009 VOICES Magazine Georgia Federation of Republican Women  
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Christine P. Ries 
Georgia Institute of Technology 

 

The Economy 

Georgia Federation of Republican Women  Fall 2009 VOICES Magazine 

Unions Rule 

 Standing at the gate in Manchester 
UK’s airport, it strikes me that economic pro-
ductivity in the U.S. is facing an even more 
dramatic threat than we have collectively real-
ized.  As I stand ready to board Delta 64 to 
Atlanta, the British man next to me comments 
on the boarding delay caused by pre-boarding 
so many wheelchairs.  “Look,” he says.  “There 
stand 18 agents doing nothing while the same, 
single agent pushes a wheelchair down the jet 
way and then returns for the next wheelchair – 
one by one.  That’s because only one of the 19 
agents is qualified by the union to push a 
wheelchair.”  He was right.  When the regular 
boarding started, each of the remaining 18 
agents had some specific job. They looked 
bored – zombie-like.  They weren’t happy and 
we weren’t happy and there was no incentive 
for anyone to make a move to please the cus-
tomer.  They would certainly run a foul of their 
union if they broke the union work rules.  The 
idiocy of the union’s requirements for special 
worker licensing (and special pay) to push a 
wheelchair was up-front and personal. 
 
 All of a sudden the pieces fell to-
gether for me.  Airlines are regulated.  Regula-
tion means they live under a set of government 
rules.  Regulatory rules may make sense ini-
tially and especially when constructed free of 
special interest influence.  However, regulation 
thwarts efficiency and customer service when 
the rules remain unchanged as the environ-
ment or conditions evolve.  It is their very rigid-
ity of the rules that eventually reduces both 
safety and productivity.  Do you need a better 
example of outdated and destructive rules than 
the mess that is the current U.S. financial regu-
latory system?  (In contrast the supranational 
and self regulated markets for foreign ex-
change and global finance have been operat-
ing for centuries with astounding efficiency and 
reliability.) 

 My jet-way experience wasn’t caused 
by government regulations.  Wheelchair push-
ing training and qualifications (and probably 
pay scale) are union work rules.  And if pro-
ductivity is reduced by obsolete government 
regulatory rules it is devastated by union work 
rules.  (Doesn’t a union work rule reduce pro-
ductivity, by definition?  Rules that increase 
productivity are adopted by management with-
out union interference.) 
 
 The boarding experience made the 
connection for me.  Regulated industries 
invariably become unionized industries.  
(Concentrations of power attract corruption just 
as do accumulations of wealth.)   We can see it 
happening before our eyes as the Obama ad-
ministration ‘pays off’ all its union contributors 
and sets the stage for greater union power and 
contributions in the future. 
 
 That is the real threat behind struc-
tures exposed by the recent ACORN scandal.  
How can our congress and media have been 
so hoodwinked as to pour taxpayer money into 
the hands of such a corrupt and morally bank-
rupt organization as ACORN?  Cries of ‘racism’ 
for those who questioned or opposed ACORN 
were powerful deterrents.  (Andrew Breitbart 
explains that his media strategy for exposing 
the ACORN scandal was strongly influenced 
by the imperative of protecting the young jour-
nalists from the “vicious forces” of unions and 
the media.) 
 
 Exposure of the ACORN scandal 
should have given us an even greater ‘heads 
up’ because of its deep and interdependent 
relationship with the Service Employees Inter-
national Union (SEIU).  The video exposes 
were attention grabbers - a taxpayer-funded 
organization facilitating and promoting the  
     

illegal importation for prostitution of under-aged 
girls from El Salvador. 
 
 Of less prurient interest but greater 
importance were the photos of the ACORN 
storefront offices with signs designating the 
organizations as ACORN/SEIU.  Breitbart’s 
videos, as shown on Fox News exclusives and 
exposed earlier by Bill O’Reilly and Glen Beck, 
repeatedly showed the ACORN/SEIU office 
designations and exposed the extremely close 
relationship connecting the two organizations.  
SEIU organizers and members are bused in for 
demonstrations to support ACORN – and vice 
versa. 
 
 We’ve thought about the direct tax-
payer consequences of ACORN government 
funding, though all bets are off on prosecution 
potential by Obama’s Department. of Justice.  
A cornerstone protection from political tyranny 
and corruption is the rule that donations to 
political organizations are not tax deductible.  
Without this firewall, political organizations can 
dip into the public trough so that taxpayers 
provide matching funds directly to political or-
ganizers.  (This is happening as we speak 
when most of the TARP funds are channeled 
to unions and politically supportive states and 
groups.)  When the beneficiaries of this political 
and financial support are elected and repay the 
political organizations, these groups have tax-
payer funding to increase their organizing and 
fundraising activities which results in even 
more matching taxpayers funds.  The cycle 
swings rapidly to political and workplace tyr-
anny. 
 
 The ACORN/SEIU network is almost 
surely shot through with such corruption and 
any serious investigation would probably fill a 
small prison. 
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 Perhaps this is why all conceivable 
congressional committees and the IRS acted 
within a week of the scandal to throw ACORN 
under the bus.  We must not let the defenestra-
tion of the most egregious offenders prevent 
exposure of the much more serious issue.  
Failure to prosecute violations of this important 
safeguard of liberty can only end in tyranny and 
destruction of productive capacity. 
 
 Back to economics and productivity.  
Increased regulation reduces productivity.  
Increasing the share of the labor force (SEIU) 
under union control and increasing the work 
rules imposed by unions will devastate our 
country’s productivity. 
 
 I argued in last summer’s edition of 
VOICES  that the current economic dislocation 
is not a cyclical recession.  This is not a case of 
waiting for the ‘natural’ bottom of the cycle and 
the upturn that follows.  In that commentary, I 
illustrated the effects on long term unemploy-
ment of intentional shifts of jobs from the pri-
vate sector into the public sector.  Since the 
summer VOICES, nearly every media discus-
sion of unemployment numbers describes this 
policy-induced unemployment. 

 In this fall edition of VOICES, I am 
highlighting and foreshadowing the terribly 
destructive effect of union/government corrup-
tion on productivity, customer service, and qual-
ity of work and life. This is not just an artifact of 
the Obama administration policies, though re-
cent scandals and exposés are forcing the 
connections into the open.  Even without the 
scandals, most of us understand the matrix of 
ACORN, SEIU, Carter’s Community Reinvest-
ment Act, and federal government loan guaran-
tees, are at the core of the current economic 
and unemployment crisis.  Our attention should 
be captured by the fact that the ‘covert’ welfare 
housing policy has gone on for years and has 
caused so much destruction.  We also need to 
recognize it was the powerful confluence of 
ACORN, SEIU, and Congress that has and will 
saddle us all with a massive burden of regula-
tion and work rules.  The ACORN/SEIU scandal 
is a wake-up call.  We must be vigilant about 
the forces unleashed when these organizations 
work together to harness and destroy the mar-
ket economy and private enterprise. 
 
 The huge government deficits, 
ACORN outrages and bailouts, and SEIU bully-
ing should be enough to motivate and activate 

most intelligent and informed Americans.  It is 
not always clear that a seemingly technical and 
obscure rule about political uses of charitable 
donations must be defended and enforced.  
This may seem to most like a more technical 
aspect of the tax code and not the firewall to 
protect our freedom.  But, those who are politi-
cally astute and influential need to force the 
reality of the danger into the public conscious-
ness. 
 
 I’m not sure how we can put all of this 
on a tea party sign, but I know we are up to it. 
 
Who am I? 

VOICES columnist Christine P. Ries is Professor of 
Economics at Geor-
gia Tech.  She is a 
specialist in interna-
tional financial 
economics, corpo-
rate financial man-
agement, and or-
ganizational eco-
nomics and govern-
ance.  She has 
served as consult-
ant and advisor to 
many U.S. and 
foreign corpora-
tions.   

 
Unions Rule—Continued 

 

 
 
 
 
 

Picture of Public relations award 

 At the Fall GFRW Convention, National President Sue Lynch recognized Georgia as second place winner of the 
NFRW Public Relations Award for outstanding communications with members, media, elected officials and the State Re-
publican Party.  Contributors to the documentation for the award include those pictured above: Melinda Mock, Judy True, 
Mary Van Brink, Mary Lou Berghel, Bobbie Frantz, Babe Atkins-Byrne, Sheila Galbreath, (NFRW President Sue Lynch) and 
GFRW President Millie Rogers. 

NFRW 
Public Relations 

Award 
GFRW—2nd 

Place 
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 The number one reason why campaigns fail is due to a lack of 
money.  During this recession fundraising is going to be an even greater 
challenge requiring more effort over the next 12 months.  Overall success 
in raising money depends upon the ability to build an orderly program that 
asks the right people for specific dollar amounts.  Just like every campaign 
needs a written plan, fundraising also needs a detailed program.  To maxi-
mize your results and profits here are some common mistakes to avoid. 
 
• Not enough time devoted to dialing for dollars--An overwhelming 
majority of candidates dislike calling for money and try to avoid it like the 
plague.  Hence, a top responsibility of a manager and finance director is to 
ensure the candidate is working the phones.  Candidates must spend a 
minimum 50% of their campaign time dedicated to calling hundreds of 
prospects for money, it should be scheduled like an appointment on the 
candidate’s calendar.  A Congressional candidate, who only calls 30 
names per week, is not serious unless he or she is going to self fund the 
campaign. 
 
• Refuse to ask friends and family for money—Campaigns cannot 
rely on just party donors.  You need to have base support from friends and 
family before known party donors will join the team.  The candidate should 
have a minimum of 100 friends and family on their Christmas card list they 
are willing to ask for money.  If a candidate cannot produce a personal list 
of 100, then he or she should think about making friends instead of running 
for office. 
 
• Leaving voice mail messages—The hardest part of dialing for dol-
lars is getting the prospect on the phone.  In frustration many candidates 
resort to leaving messages.  Potential donors rarely willingly call back to 
contribute.  In fact, voice mail messages can often serve as a warning to 
avoid the call.  Before leaving a message, call a prospect at least 5 times. 
 
• Don’t rely on follow up letter to make the sale—All too often candi-
dates get nervous about asking for money.  Instead of requesting a specific 
dollar amount, they ask for support which is an easy answer for the pros-
pect.  “Support” does not mean money.  Sometimes it is just a slap on the 
back.  You have to ask for a specific dollar figure. 
 
• Relying on one method of fundraising-- Twenty years ago the typi-
cal fundraising plan was a group of wealthy businessmen who raised most 
of the money in large sums through personal solicitation.  Nowadays cam-

paign fundraising is a complex undertaking involving a coordinated plan of 
events, finance committees, personal solicitation, phones, the internet, and 
direct mail.  There are many types of donors.  For example, direct mail 
contributors don’t attend events.  So if you refuse to use mail, you are leav-
ing money on the table. 
 
• Free events gets you free loaders—Hope is never a good fundrais-
ing tool, but that is the method people employ when organizing meet & 
greet events.  If you don’t ask, people will not contribute.  All successful 
fundraising events ask attendees to contribute a specific amount. 
 
• Too much overhead for an event–Compared to all the other fund-
raising methods such as direct mail, calls and personal solicitation, events 
can be the riskiest venture due to high overhead expenses.  For a fund-
raiser you not only have to pay for mail and postage, but you also have to 
cover the costs of food and hall rental at a minimum.  If you are not careful 
expenses can consume all of your profit.  You need to make sure money is 
not wasted on extras such as centerpieces and decoration.  Also avoid 
open bars that can quickly drain your profit. 
 
• Guest speakers do not guarantee success--A famous speaker can 
generate interest in an event, but they don’t sell tickets.  Even if you secure 
the President of the United States as the main attraction, you still need 
people willing to sell tickets.  Overall a guest speaker is just the excuse for 
holding the event.  So don’t wait too long for confirmation of a speaker, 
because you will lose valuable time for resoliciting. 
 

(continued on next page) 

Campaigns Fail Due to a  Lack of Money. 
By Holly Robichaud 

NFRW Campaign School 

 
Keep it light.  

  If you’re in a meeting and someone’s on a tirade, 
don’t react; cut the tension, says Judy Carter, author of 
“The Comedy Bible” and a public speaker who leads cor-
porate workshops. 
 
 In midrant, break in with this: “I heard you’re in 
anger management.  How’s that working for you?” 
 

Appeared in “Rush by Small Problems,”  
Investor’s Business Daily 

Thursday, Nov. 12, 2009, p.A3 
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Holly Robichaud has 20 years experience managing campaigns at the local, state, and national 
levels.  She has worked with the Republican National Committee, the Natl. Republican Congres-
sional Committee and the Natl. Republican Senatorial Committee.  She specializes in strategy, 
fundraising and voter contact programs and is an instructor in the campaign school for NFRW.  
Robichaud was a featured presenter at the GFRW 2009 Fall Convention. 
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Past Presidents 
Of the  

Georgia Federation of 
Republican Women 

 

S.S. Halliburton, 1957 
Halycon “Chon” Bell, 1960—1962 

Anne Bateman, 1962—1964 
      Rita Creeson & W.C. LeShanna,  

Oct. 1964—March, 1965 
Lee Ague Miller, 1965—1967 
Bootsie Calhoun, 1967—1968 

Virginia Estes Massey, 1968—1971 
Margaret Holliman, 1971—1975 

Lil McAfee, 1975—1977 
June Kidd, 1977—1979 

Kathie Miller, 1979—1983, 1989—1993 
Helen Van Waldner, 1983—1985 

Sandra Deyton, 1985—1987 
Reva Jennings, 1987—1989 

Kathie Miller, 1989—1993 
Sharon Jacoby, 1993—1997 
Emma Hinesley, 1997—2001 

Valerie Betz, 2001—2005 
Millie Rogers, 2005 – 2009 
Suzi Voyles, 2010—2011 

 
 

• Large rooms can be large disasters--There is nothing worse for a campaign’s momentum 
than to have a large empty room.  Even if you get 100 people to attend at $1000 per head and the 
room is spacious, the evening will appear to be a failure.  The ultimate golden rule is to have a 
crowded and packed room no matter what.  If you are light on sales, then either cut the room size 
in half or give away some tickets. 
 
• A small invitation list guarantees small results--Normally when you invite your friends to a 
birthday party eighty percent of them turnout.  For a political fundraiser a candidate can expect 
roughly a 2 to 4% rate of return for a new list and a 5 to 10% repeat donors.  Hence if you want 
one hundred people to attend, then you need to mail at least 1000 invitations.  Don’t interpret the 
lack of response as a sign on unpopularity.  Politics is not everyone’s cup of tea. 
 
• Using labels on direct mail packages—Nothing says junk mail like a label.  In order to get 
the donation, you first have to entice the recipient to open the package by making a good mailbox 
impression.  Letters should either be hand addressed or direct impressioned to cut through the 
clutter.  Also never use a bulk rate indicia.  Live and precancelled stamps gives your package a 
personalization.  Remember your mail is not competing against your opponent but rather the Vic-
toria Secret catalog. 
 
• No resolicitation—Once you have built a donor master file, resolicit the list every 6 to 8 
weeks.  People will double down on their financial support if they are repeatedly asked to give.  
Campaigns that raise money ask for it.  Campaigns that don’t raise reasonably sufficient funds 
don’t ask or more likely, don’t ask enough. 
 
•  Lack of Patience-Patience is a virtue especially with fundraising.  Early money is the hard-
est to raise, but it will generate more contributions as the campaign progresses.  You have to 
plant seeds early that will sprout during the last 60 days of the campaign.  In fact, the amount you 
raise between now and Labor Day of election year will double during the last 6 weeks. 
 

Continued from Previous Page 
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Subtle Persuasion at Campaign Time 
  
Asking people to substantiate their decision will lead to a higher commitment rate on that 
decision.  Researchers called a group of people asking them how likely they were to vote 
in an upcoming election.  Those who responded positively were either asked nothing, or 
asked why they felt they would vote.  Any reason would suffice, but when the election day 
came, the turnout for the control group (who all responded “Yes” to the question of 
whether they were going to vote) was 61.5%.  Turnout for the group that actually gave a 
reason (any reason) was 86.7%.l  Source: Moskalyuk, Alex.  Blog posting May 2009, Yes! 50 
Scientifically Proven Ways to be Persuasive. 
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Clint Smith is Chairman of the Dawson County Party and 
a former member of the Georgia House of Representa-
tives.  While in the House Smith chaired the House Re-
publican Social Services Task Force, the House Republi-
can Water Management Task Force and was Deputy 
Whip in the House Republican Caucus.  Smith is a regu-
lar columnist for VOICES, the GFRW Magazine. 
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      In 2010, many candidates in Georgia will be running for office at 
the local and county level.  Legislative candidates will also run in 
districts that consist of several counties.  
 
      A candidate should identify 3 or 4 issues to repeatedly empha-
size throughout the campaign.  A consistent message stakes out a 
position on bread and butter issues impact a family’s pocket book, 
daily routine, and quality of life will carry the candidate a long way. 
 
      The candidate must conduct research on the local issues to 
insure public statements and printed material are accurate and fact-
based.  
  
     A strong pool of volunteers is absolutely essential to a grass 
roots effort.  Family and close friends are obviously a great place to 
build a base of volunteers.  However, it is very important volunteers 
be recruited from as many communities in the district as possible.  
Whether they are called precinct chairmen or community captains, 
the volunteers not only provide shoe leather and time but they also 
serve as the eyes and the ears of the campaign; providing the can-
didate with feedback from the voters. 
 
      The nature of local campaigns has changed in one important 
respect.  Early voting has become very prevalent throughout Geor-
gia and quite popular with voters.  This trend forces candidates to 
step up their strategic outlay of funds in order to get their name 
and message out to voters earlier on the calendar because so many 
people take advantage of early voting. 
 
      A strong, organized door to door effort is a primary focus to any 
local campaign.  A time honored tradition, door to door campaigning 
makes a difference in local races.  I know from experience.  I have 
many interesting, funny, and poignant stories to reflect on from the 
hours I spent knocking on doors in my legislative campaigns.  Peo-
ple appreciate the fact a candidate has taken the time to visit them 
and ask for their vote. (Look them in the eye and verbally ask for 
their vote!)  And citizens will tell their friends and neighbors about 
their experience with the nice candidate who actually stopped by to 

visit, drink a cup of coffee, and share a laugh or two. 
 
     There are many ways for Republican Party activists to assist in a 
local campaign: raise additional campaign funds from friends; volun-
teer for a yard sign blitz; place telephone calls to neighbors; send 
out e-mails; work on the 72 hour team; attend debates and forums; 
and write letters to local newspapers and websites to endorse the 
candidate.    
     
     The county Republican Party serves in an instrumental capacity 
as a recruiter of good local candidates.  The process should include 
a method to ensure the candidates have been recruited or run due 
to their own personal motivations,  truly believe in the principles of 
the Republican Party.  (The Dawson County Republican Party has 
created a Candidate Interview and Qualifications Committee – a 
subject of an upcoming column). 
 
     Candidates who have never been active in the GOP but demon-
strate core Republican principles should be welcome with open 
arms.   The new candidates must be mentored in a way that leads 
them to appreciate the legacy of the Republican Party and the im-
portance of their commitment to the organization.  Attendance and 
involvement are expected all the time and not only when a cam-
paign nears. 
 
      One of the Republican Party’s greatest strengths is its true grass 
roots nature. The county GOP is comprised of average, hard-
working, church attending, family oriented citizens who often are 
engaged in a candidate’s race.  They make powerful resources and 
key ingredients to victory at the polls. 
 
 clsmith@clintsmith.org or 678-316-8863.   
 

Grass Roots!  Make it Personal. Make it Relevant. 
By Clint Smith 
Chairman of the Dawson County Republican Party 
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Personality of a Leader 
Lesson on Leadership  
By Johnell Woody, VOICES Columnist 
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 The first Leadership Academy 
sponsored by the Georgia Federation of 
Republic Women was held in conjunction 
with the biennial Convention on October 
1, 2009.  Fun, informative and thought-
provoking, this one day academy cov-
ered four areas of leadership: 

• Personality Profile of a Leader 

• Anatomy of a Leader 

• Team Building 

• Parliamentary Procedure and 
Agenda Building 

• Image Building 

Over the next several issues of Voices, 
these elements of the Academy will be 
addressed. 

Personality of a Leader—           
Do you have it? 

 Which personality type makes 
a leader?  The take-charge, do-it-all sort, 
or the more verbal, let’s-just-all-agree-
first type?  Or, is it the total analytic or the 
just go-along-to-get-along sort?  Actually, 
a little of all is important to a good leader. 

 Within the GFRW, or any other 
volunteer organization, a well-tuned lead-
ership style is a must.  It is equally, if not 
more important to assess personality 
style, in order to place the right volunteer, 
with the right personality style in the right 
position.  This not only ensures the best 
possible outcome, a positive atmosphere 
to encourage, mentor and help develop 
other leaders is created. 

 First, let’s take a brief look at 
the four predominate personality types 
and the pros and cons of those charac-
teristics with regard to leadership.  My 
personal preference is to use the DISC 
test definitions of personality styles, al-
though there are many other assessment 
tests available.  I believe that in the final 

analysis, all come down to the four styles 
and we each possess a varying degree 
of all the styles. 

 D (Driver) Personality – Using 
the DISC model, let’s begin with the D, or 
driver, personality type.  This individual is 
both a driver and driven.  Getting the job 
done in the least amount of time in the 
most efficient manner is one of the main 
attributes of a D personality.  Not much 
on wasting time, or taking much time for 
general niceties, the D can be seen as 
aggressive, no nonsense, bottom line, 
assertive and quick to make a decision.  
Fear of failure is not an attribute of the D 
personality and risk is not usually an 
obstacle.  The D is often a visionary, 
sees the big picture in project develop-
ment, but not wanting to be bogged down 
in the details once the project is under-
way. 

 I (Influencer) Personality – 
The I, or influencer, is outgoing, friendly, 
concerned about appearances, seeks 
commitment by consensus, very talka-
tive, well dressed, life of the party, ener-
getic, loves gatherings, not the best at 
follow-up, may not be punctual, but easy 
to like!  This individual will spend long 
hours getting agreement and may talk 
people out of a decision by talking too 
much.  Being accepted and liked can 
become more important than accomplish-
ing the objective. 

 S (Steadfast/Stead) Personal-
ity – The S, or steadfast/steady personal-
ity type, is a data-gathering machine.  
Slow to make a decision for fear of not 
having ALL the data, this personality type 
is an excellent researcher, will follow the 
rules, will explore new ideas, but not 
make suggestions until all the possibili-
ties are fully understood.  If there is a 
tedious, detailed project that will require a 
good deal of time, research and follow 
through, this is the personality type 
needed! 

 C (Compliant) Personality – 
The C, or compliant personality, is the 
‘follow the rules’ regardless type.  Very 
non-confrontational, this personality type 
will ‘go along to get along’ despite per-
sonal preferences.  A C personality type 
will stick to a project and follow the steps 
in order from beginning to end.  This 
individual’s home and work space are the 
comfort spots and are well kept and or-
dered. 

 Take some time to review the 
characteristics of each personality type to 
locate which attributes of each are within 
you.  The number of occurrences within 
each personality type denotes your domi-
nate style.  After you have assessed 
yourself, ask a friend or loved one how 
they would assess you.  You may be 
surprised to find that others see you dif-
ferently! 

 In the next issue, we will look at 
using and ‘flexing’ your style to under-
stand, best communicate with, and in-
spire other personality types. 

References 

To learn more about the DISC Personal-
ity Model, go to:  
http:\\www.theDISCpersonalitytest.com. 

 

Who am I?  

VOICES columnist 
Johnell Woody, has 
a degree in Busi-
ness, Real Estate 
Emphasis, from 
Cerritos College, CA, 
and is currently studying for an additional 
degree at Kennesaw State University.  She 
has worked as a real estate broker, manager, 
trainer, and consultant.  She is the owner and 
director of Westwood School of Real Estate 
Studies and is a member of the Cobb County 
Republican Women’s Club and the Georgia 
Real Estate Educators Association. 
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Question – How do I go about creating an effective team of vol-
unteers? 

What is a team? 

As the adage goes:  The many outperform the one. 
1. Teams typically out-perform individuals or groups that aren’t 

defined as a team.  
2. Teams do whatever it takes to maximize performance.  
3. Teams should be between 2-25 people.  
4. Teams are made up of people with complimentary skills: 

• Technical Expertise 

• Problem-solving Skills 

• Interpersonal Skills 

What type of people do you need for an effective team? 

 Combining people with a variety of personalities and 
talents creates a good team.  Although we exhibit qualities from 
each of the following categories, we are predominantly one of 
these: 

Pragmatic – This person is focused on time and wants to make 
decisions quickly based on the available information.  They 
are typically tidy and businesslike.  They’d rather participate 
in an activity than watch it from the sidelines (e.g., playing 
football in the backyard instead of watching it on television).  
Give this person a leadership position. 

Analytic – This person enjoys facts and details.  They surround 
themselves with the most current gadgets and probably 
have two calculators at hand, depending on whether you 
need to cosign or square root anything.  They tend to pro-
crastinate because they need just one more bit of informa-
tion to make a decision.  They’re the type you may want in a 
leadership position, but they may need a push to keep on 
schedule.  Send this person to a long and boring meeting 
and they’ll return with copious notes to share. 

Extrovert – This personality type gets excited about a project 
and instills enthusiasm in others.  They enjoy participating in 
spectator sports.  Curb appeal is important to them.  They 
don’t tend to be organized and therefore require some prod-
ding to finish tasks.  Consider having this person do your 
cold calls to voters, prospective sponsors, or motivating 
volunteers.  They make good greeters at events. 

Amiable – The amiable personality enjoys being needed.  Unfor-
tunately, they tend to say yes when they should sometimes 
say no, which means that they take on more responsibility 
than they can handle.  They follow the rules and guidelines.  

They are emotional and slow and can take offense quickly.  
Give them a job and they’ll do it, but they need constant 
supervision. 

What are the 4 cores of credibility? 
1. Integrity – Having congruency in values, beliefs, and behav-

iors. 
2. Intent – Genuine concern and caring for others.  Seeking 

mutual benefit. 
3. Capabilities – Our abilities to produce and accomplish tasks 

(e.g., talents, attitudes, skills, knowledge, and style) 
4. Results – Getting the right things done 
What defines a team? 
1. Establish urgency 
 
 
 
 
 
 
 
 
 
 
2.     Pay attention to first meetings and impressions by devoting 
 solid time to the team. 
3. Set rules for behavior, including how to handle discussions, 
 confidentiality, attendance, and contributions 
4. Set immediate, specific, and achievable goals 
5. Challenge the group with fresh information, which may 

cause the team to redefine the goals 
6. Spend lots of time together with scheduled and non-

scheduled activities that don’t need to be face-to-face 
Setting Objectives 

 It is important for the team to set objectives together.  
The objectives must be: 

• In writing (so you can be reminded of the goal and check it 
off when it is complete) 

• Measurable 

• Attainable 

• Demanding 

• Participative (sense of ownership and having a say) 

• Consistent (match to the goals of the organization) 

• Deadline-oriented 

  
Team Building 
By  Mary R. Van Brink , VOICES Columnist 
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Delegating 
 The person who cannot delegate cannot 
lead; therefore you must: 

• Make decisions at the lowest level.  If there is 
an amiable that is willing, have them make 
copies or address envelopes while you make 
telephone calls to prospective sponsors. 

• Assign tasks to expand the assignee’s confi-
dence and broaden their horizons. 

B-E-L-I-E-V-E 
Believe in people before they are expected to 
deliver. 

Emphasize people’s strengths 

List past successes.  Make people feel impor-
tant. 

Instill confidence in them when they fail. 

Experience some wins together. 

Visualize success. 

Expect the best. 

What are the 7 Secrets 
of a Good Handshake? 
1. Make eye contact and 

smile because shak-
ing hands is about 
connecting with the 
other person. 

2. Go for the thumb and 
make sure that you 
connect with the fur-

thest point between the forefinger and the 
thumb. 

3. Be firm, but not strong because you don’t 
want to make the handshake overpowering. 

4. Shake up-and-down, not back-and forth 
5. Adjust the length of the handshake by ob-

serving the other person, and adjust the du-
ration according to the situation, how well 
you know the person, and what seems com-
fortable to you both. 

 
 
 
 
 
 
 
 
 
6.   Consider using your left hand; or to convey 

warmth, consider grasping the other person’s 
hand or touching their arm while you shake. 

7. Close with eye contact and a smile, even if 
the other person doesn’t keep eye contact 
and smile, you should. 

 

Who am I?  

VOICES columnist Mary R. Van 
Brink is a member of the GFRW 
Publications Committee.  Mary has 
a degree in English-Journalism 
from Tennessee Technological 
University.  She has worked as a 
technical writer for companies 
such as EDS, General Motors, 
IBM, First Union (now Wachovia/
Wells Fargo), and she currently 
works at Solvay Pharmaceuticals, 
Inc., in Marietta, GA.  She is a 
member of the Cobb County Re-
publican Women’s Club. 

“A man’s goals must exceed his 
reach.”— Browning 

Praise doesn’t cost anything, but it is 
priceless. 

 
The pessimist complains about the wind;  

the optimist expects it to change’ 
The realist adjusts the sails. 

William Arthur Ward (1921-1994) 
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 Once upon a time, a dashing, handsome young man came 
along. He was the toast of the town. He promised new things, free from 
troubles, in a world where only good things happened. It was irresistible. 
When combined with the boredom and frustration of the existing rela-
tionship, the idea of a new beginning was simply too good to pass up. 
And so, the fairest lady in town opted for change. 
  
 Soon, wedding bells rang loudly amidst the pomp, circum-
stance, and pageantry worthy of a king. It 
was a grand party and an even grander hon-
eymoon. Shortly thereafter, there was the 
tour of all the old places with apologies for all 
things past. After all, there was a new man in 
town, and everything would be different now. 
  
 As such, there were no limits to his 
generosity. In fact, the sky was not even the 
limit. Everything dreamed of, hoped for, and 
desired was on the table, just for the asking 
without regard to price or reality. 
  
 Every day, it was something new 
and price really was no object. Spend it to-
day, and worry about it tomorrow became the 
pattern. It was all so easy. Yet, with each 
passing month, the debt mounted and it was 
such a bothersome thing. No need to worry 
now, however, as the bills are not yet due 
and there is so much more to spend and to 
do. So, it was more, more, more. 
  
 When the lady started to raise some concerns about all of that 
debt, the answer was little more than a reference back to just how bad 
things were before he came along. It worked for the moment. And so, 
the promises continued, the spending escalated, and the grand dreams 
unbounded by reality grew bigger and bigger and bigger. 
  
 Eventually the debt could not be ignored any longer and the 
things he wanted to do got completely out of hand. Ultimately, the lady 
saw that everything today could very well cost her all of her everythings 
of all of her tomorrows.  
  
  And, then came New Jersey and Virginia. To say that it was a 
cold dash of water on an already cooling relationship would be a mild 
understatement. What a difference a year makes!  
  
 Undoubtedly, Americans were ready for change in 2008. In-
deed, America had tired of the second-term mediocrity of the Bush Ad-
ministration. She had also become enthralled with the novelty of an Afri-
can-American President. So when the handsome, articulate, young man 
from Illinois came along, it was really not much of a contest. 
  
 The Inauguration and the Inaugural Balls were certainly filled 
with pomp, circumstance and pageantry. The honeymoon period was 

flush with givebacks to virtually every special interest that made it possi-
ble. 
  
 Then, there was the string of endless spending starting with 
the trillion dollar stimulus package followed by the expensive "cap and 
trade" bill followed by government-run healthcare. The sky was not even 
the limit. All the while, Afghanistan lingered directionless, the deficit grew 
unchecked, and unemployment reached double digits. 

  
 And then came New Jersey and 
Virginia. (The really scary part is that this is 
still long before the bills of the first year come 
due with the corresponding unimaginable tax 
increases that will be required to pay them.) 
  
 Only the deliberatively indifferent 
would fail to notice that this marriage is in 
trouble. 
  
 Losing in Virginia could have been 
attributed to a transitional "purple" state with 
a weak Democratic candidate. But, New 
Jersey - a clearly Democratic state with an 
independently wealthy multi-millionaire will-
ing to spend tens of millions of dollars of his 
own money backed by numerous trips by 
President Obama himself - now how can that 
be explained away? This has happened be-
fore. 
  
 In 1993, when Republicans won in 

Virginia and New Jersey, then President Bill Clinton made a choice. If 
someone was going to get left at the altar, it was not going to be him. 
The result was a policy of triangulation in which the Democratically con-
trolled Congress became the sacrificial lamb for the altar in the 1994 
mid-term elections. It led to the Republican revolution and the election of 
Speaker Newt Gingrich. Two years later, President Bill Clinton was re-
elected. 
  
 Now, it is the 2010 midterm elections that lurk on the horizon. 
There is no joy in Mudville tonight. Unemployment continues to rise. The 
deficit spins out of control. And the bills are coming due. 
  
 As President Bill Clinton did prove (in many ways), divorce is 
not inevitable. Sweet talkers full of promises of sweet nothings do have 
a way of surviving. But, if the truth be told, it does have to be a little 
colder on that side of the bed these days. Indeed, if history is any indica-
tion, Speaker Nancy Pelosi and Senate Majority Leader Harry Reid 
might be completely left out in the cold.  
  
Randy Evans is a frequent political columnist  and speaker who works 
with the law firm of McKenna, Long & Aldridge in Atlanta. 

Once Upon a Time . . .     
A Campaign Fairy Tale by J. Randolph Evans 
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 Introduction – The second book in the Economics 101 series 
is The Forgotten Man, an in-depth history of the Great Depression, inter-
woven with personal stories of the key players, with much of the informa-
tion coming from their diaries, memoirs, personal papers, and correspon-
dence. 

 The origin of the book’s title is worth 
noting.  In the late 1800s, a Yale philosopher 
named William Graham Sumner wrote a lec-
ture, later turned into an essay titled “The 
Forgotten Man”, in which he criticized the 
progressives of his time for coercing average 
citizens into funding questionable social pro-
jects.  He said, to paraphrase, when A and B 
get together to help X, they pass a law to 
force C to help X.  C is the forgotten man who 
has to pay, but was not consulted.  Franklin 
Delano Roosevelt (FDR) co-opted the term in 
his 1932 New Deal campaign, only he claimed 
that X was the forgotten man - the poor, the 

old, laborer, or anyone receiving government aid. 

 
 The Great Depression – The basic theme of the book is that 
not only did the New Deal not end the Great Depression, but it actually 
prolonged it and even made it worse.  So, according to the author, what 
caused the Great Depression?  To answer this question we must go back 
to 1913 when the 16th Amendment to the United States Constitution was 
ratified, authorizing the personal income tax.  Marginal rates were then 
raised, with a top rate of 73%, by Congress and President Thomas Wood-
row Wilson (Yes, Woodrow was his middle name), ostensibly to pay for 
WWI. 

 When Warren G. Harding was elected President in 1920, his 
campaign promised a “return to normalcy”, including cuts in the marginal 
personal income tax rates, pushed strongly by Harding’s Treasury Secre-
tary, Andrew Mellon, who served in this position for Presidents Calvin 
Coolidge and Herbert Hoover also.  During the 1920s, the highest mar-
ginal tax rate was reduced to 25%, and while tax revenues continued to 
flow in to the Treasury, after-inflation earnings of employees grew 16% 
and unemployment dropped to only 1%.  Interestingly, a very bad reces-
sion with about 10% unemployment had hit during Harding’s administra-
tion, but the Federal government did not intercede.  Instead, employers 
cut wages and the economy rebounded quickly and strongly by 1923. 

 Roaring 20’s – The “Roaring 20’s” were fueled by advances in 
technology and productivity, led by an electric industry that was spawning 
other industries such as radio, telephone, and home appliances.  This 
rapid growth led to a strong surge in the American stock market, with 
many people investing for the first time. 

 However, the 1920’s also experienced its own version of 
“irrational exuberance” when a disproportionate number of investors 
bought stock on margin, which meant that they were borrowing money 
from stock brokers to pay for the stock with the expectation that the stock 
price would continue to rise, covering the margin.  When stock prices fell 
and margins could not be covered, panic set in, which led to vast selling 
that further reduced stock prices to a crash in October of 1929, and a run 
on the banks ensued.  To make matters worse, the Congress and Presi-
dent Hoover passed the Smoot-Hawley tariff bill into law, igniting an inter-
national trade war that further increased unemployment. 

 Finally, the Congress and President Hoover increased both 
business and personal tax rates, continuing the downward spiral which 
led to the strange and hitherto unknown problem of deflation. 

 Franklin Delano Roosevelt – Hoover’s strategy for fighting 
deflation was to keep wages artificially high, and to intervene in the econ-
omy.  FDR, although working to end Smoot-Hawley, continued and even 
drastically increased the failed Hoover policies.  In fact, when businesses 
reduced dividends to avoid their shareholders having to pay higher taxes, 
Roosevelt worked with Congress to pass an undistributed profits tax.  
Also, businesses were actually charged with the crime of not charging 
enough for their goods and services.  The highest marginal personal tax 
rate under FDR was a staggering 93%!  The year 1937 saw a depression 
within the Depression, with unemployment reaching 17.4% and the Dow 
Jones Industrial Average (DJIA) dropping to 121.  The DJIA had been as 
high as 381 in 1929, and had recovered to 187 earlier in 1937. 

 

 

 

 While classical economist Adam Smith wrote about the 
“invisible hand” of capitalism, Hoover, a progressive Republican and engi-
neer, believed in the “beneficent hand” of government, and Roosevelt, a 
liberal Democrat and wealthy patrician, believed in the “benevolent hand” 
of government.  Hoover and Roosevelt represent a movement toward an 
increasing amount of government intervention in the economy.  Amus-
ingly, when referring to Hoover, Coolidge had said “that man has offered 
me unsolicited advice for six years, all of it bad”, and had nicknamed him 
“Wonder Boy”, which was not intended to be a compliment. 

When A and B get together to help X, they pass a 
law to force C to help X.  C is the forgotten man 

The highest marginal personal tax rate  under FDR was a 
staggering 93%! 
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 Comparing Then and Now – While reading this book, I was amazed 
at the parallels with today, which are stunning.  The Roosevelt administration 
brought tax evasion charges against Andrew Mellon and, as part of their strat-
egy to nationalize the electric industry, had brought criminal charges against 
industry leaders such as Samuel Insull.  When I read this, Dick Cheney and CIA 
interrogators came to mind… 

 Ending the Great Depression – So, according to the author, what 
ended the Great Depression?  Most of my life I have heard people say that 
WWII ended the Depression, but I had never really understood exactly how that 
was true. 

 Was there a fundamental difference between the Federal govern-
ment’s deficit spending on social programs, which clearly had not ended the 
Depression, and deficit military spending?  Actually, the recovery was initially 
stoked by “Cash and Carry”, a law passed in September of 1939 that allowed 
the Allies to buy arms and supplies from the United States, as long as they paid 
cash and provided transport. 

 Next, when the United States entered the war, millions of Americans 
were removed from the job market to fight overseas, creating job opportunities 
for those who remained at home. 

 Finally, the rationing of goods during the war resulted in pent-up de-
mand and an unusually large amount of personal savings that resulted in an 
economic boom of consumer spending when the war ended, and the rationing 
was lifted.  Also, the GI Bill prevented military personnel who were returning 
from the war from re-entering the job market too quickly, which would have 
caused unemployment to spike up again. 

 Conclusion – The Forgotten Man, in addition to providing a wealth of 
economic history, left me with a much better understanding of the electric indus-
try, which reminds me a great deal of Microsoft, and with a deep admiration and 
fondness for Andrew Mellon, a true American philanthropist who donated over 
$75 million of his personal fortune and art to found the National Gallery of Art in 
Washington, D.C.  While this book does not provide prescriptions for how to 
bring about prosperity, which is sorely needed today, it is an excellent reference 
for those who seek ammunition to discredit and defeat the conventional wisdom 
that the New Deal ended the Great Depression.  Nothing could be further from 
the truth.   

Hardcover: 512 pages / ISBN-10: 0060936428 / ISBN-13: 978-0060936426 

Who Am I? – John David (JD) earned his MBA from 
Tennessee Technological University.  He has worked at 
Olin Corporation, EDS, General Motors, IBM, Barclay’s 
American Bank, Duke Power, and The Institute for Nu-
clear Power Operations (INPO).  JD now works as a 
software developer at one of the largest credit card 
processing companies in the world, Total System Ser-
vices (TSYS), in Kennesaw, GA.  He enjoys reading 
books on a variety of topics including history, philoso-
phy, and politics. 

 

Achievement Awards  
 

The following clubs were  
recognized for their achievements 

during the NFRW Convention  
in Orlando: 

 
Achievement Awards 
• Chattahoochee RWC 
• Cobb County RWC 
• Greater Columbia RW 
• Central DeKalb RWC 
• North DeKalb RW 
• Greater Fayette RWC 
• Griffin/Spaulding County RW 
• Greater Gwinnett RW 
• Republican Women of Henry 

County 
• Republican Women of Muscogee 

County 
• Paulding County RW 
• Savannah Area RWC 
 
Honorable Mention 
• Clayton County RWC 
• Douglas County RWC 
• North Fulton RW 
• Women’s Republican Club of 

Richmond County 
• Union County RW 
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Grow Your Membership! Begin Now! 
By Sheila Galbreath, Chairman:  GFRW Membership Committee    
  

 Wow! It has been a busy several months, two 
conventions and lots to learn.  This was the first time I 
attended an NFRW convention and definitely not my 
last.  I met so many wonderful people, was delighted 
to be chosen to represent GFRW as a delegate at 
large and to have Carol Kuhn, the Savannah Area 
Republican Women’s Club president with me - as well 
as her daughter Faith Kuhn who served as the GFRW 
Page. 
 
 The membership and marketing seminar con-
ducted by members of the Texas Federation gave me 
some wonderful ideas to share.  As you know, things 
are always bigger in Texas and I think I probably saw 
the largest pin I have ever seen on one of the women 
teaching the seminar and it simply said “Ask me about 
my Republican Club.”  Nothing subtle about it, direct, 
to the point and obviously in the face of anyone she 
was talking to.  This could also be done for T-shirts as 
a fundraiser and to wear at local events.  There was 
much emphasis placed on the 3 in 1 membership, i.e. 
that as a member of a local club, you are also a mem-
ber of the GFRW and the NFRW.  I am amazed to find 
so many members are not aware of this fact.  Other 
suggestions for increasing membership were: 
 
• You are the club’s most important recruiting tool.  
• Block walk for club membership.  Take a Saturday 

and pair up with a couple of other members to go 
door to door as if you were campaigning; 

• Always keep a club application in your purse; 
•  Remember that every one is not computer literate 

and there is still a need for hard copy newsletters 
in some clubs. 

• Orientation for new members is extremely impor-
tant.  (This is something I find lacking in my own 
club and hope to do a better job of in the upcom-
ing year. ) 

• Recognize and reward fulfillment of membership 
goals within your club; 

• Have your club join the local Chamber of Com-
merce; 

• Secure a list of women voters from your county 
chair to solicit for membership; and 

• Secure a bulletin board and have members attach 

a business card.  The board could be called 
“Members at Work.” 

 
 Obviously my list could go on  - with various 
ideas coming from every direction.  But the best thing I 
came away with was that “MEMBERSHIP IS A LIFE-
STYLE, NOT AN EVENT! 
 
 Because of the obvious dissatisfaction with 
the way our country is heading the goal now is to work 
toward increasing membership.  2010 will be a very 
busy year and we need all the help we can get. 
 
 The GFRW convention was also a success.  
The campaign management school conducted by 
Holly Robichaud of Tuesday Associates was truly in-
formative and ideas presented for campaign manage-
ment obviously can also be used to recruit new mem-
bers.  Dust off those old club records and get your 
phone committee busy calling and sending out flyers 
to former members who have not renewed and to the 
women on the list that your local county chair is going 
to provide.  Recruiting members is the most important 
thing clubs can do when not working to elect Republi-
can candidates.  Start the New Year off with a resolu-
tion to be the member who brings in the most new 
members for your club.  Better yet start now. 
 
 

 

 

Fall  2009 VOICES Magazine 

Who Am I? 
 
VOICES columnist Sheila 
Galbreath  is Chairman of the 
GFRW Membership Committee.  
She attended Armstrong State Col-
lege in Savannah.  Sheila has been 
employed as a legal assistant para-
legal for the past 30 years.  She 
currently designs and markets hand-
crafted jewelry.   

 

Anyone who isn’t confused 
really doesn’t understand the situation. 

(Edward R. Murrow} 
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2009 Reagan Club 
 Members of the Georgia Federation of Republican 
Women have the opportunity to become a member of the 2009 
Ronald Reagan Club.  Memberships enable GFRW to achieve 
the organization’s goals for the Republican cause in Georgia.  
Your contribution makes it possible for GFRW to: 
 
• Maintain the website, www.gfrw.org 
• Print educational materials 
• Post the on-line magazine . . . VOICES 
• Post the weekly E-News to your e-mail address 
• Form new clubs and support existing clubs. 
 
 We welcome your contribution as a Reagan Club Mem-
ber ($100) or as a Sustaining Member ($25).  Your local club 
can also join the Reagan Club .  Membership dues support  
GFRW’s efforts to advance the participation of Republican 
Women in all areas of politics and to promote Republican candi-
dates and philosophy. 
 
 Members are entitled to a special pin (see the round pin 
above).  Members are also recognized on the website and they 
enjoy VIP seating at GFRW Board of Directors meetings and 
functions.  Sustaining members are also recognized on the web-
site. 

2009 Reagan Club 
 

RW of Henry County 
Cobb County RWC 

Greater Gwinnet RWC 
Griffin-Spalding RWC 

Elizabeth Bartley 
Vivian Childs 

Lydia Hallmark 
John Oxendine 
Ivy Oxendine 

Ruby Robinson 
Julianne Thompson 

Suzi Voyles 
Chris Walderman 

 
Join today! 

www.gfrw.org 

 
 
 
 
Check one:   ___ Reagan Club Membership $100,  
       ___ Sustaining Membership $25 
 
Name _____________________________________________________________________ 
Club ______________________________________________________________________ 
Address ___________________________________________________________________ 
City _______________________________ State ____  ZIP __________________________ 
Telephone ______________________________ 
E-Mail Address _________________________________________ 
 
E-Mail Preferences:  
__ plain text only, __ rich text color, __ PDF attachment, __ WORD Attachment. 
 
Mail this form and a check payable to GFRW to: 
Mille Rogers, 4874 Kings Valley Drive, Roswell, GA 30075 

Georgia Federation of Republican Women  Fall 2009 VOICES Magazine 



28 

 

 

Georgia Federation of Republican Women  

TECH Talk:  

Fall 2009 VOICES Magazine 

GET READY TO JUMP IN 
WITH BOTH FEET 

  
 What a heady, exciting . . . and frus-
trating time for those who have just become 
accustomed to emails – and now are faced with 
the confusion of  other rapidly growing communi-
cation services and gizmos.  Even GFRW now 
has Facebook and Twitter accounts.  And then 
there are all those teenagers (and business men 
and Mothers in car pools) who are texting on 
their little cellphones.  What’s a poor Senior to 
do? 
 
 While e-mail has been the communica-
tion giant of the last decade, other types of com-
munication services have overtaken the commu-
nication email giant.  A variety of social network-
ing services create a constant stream of conver-
sation  among users – making communication a 
continuous companion through a growing num-
ber of mobile information devices.  Cellphones 
easily connect to Twitter, MySpace, Facebook, 
as well as email. 
 
 Well, it’s not just Seniors who are look-
ing the wooly bugger of technology in the face 
and worrying about what to do next?  If you 
have not toyed with the new communication 
gadgets and services,  you need to look at the 
potential of these services for expanding your 
ability to make contributions during the campaign 
effort of 2010 .   
 

As the campaign season  approaches,  
get ready to jump into the new technology 

with both feet. 
 

 Rusty Paul is a long-time campaign 
consultant for state and local campaigns.  His 
iSquared Communications is a political consult-
ing firm specializing in state and local races.  
The following digital messaging  information 
comes from his iSquared Weblog.  
 

(www.iSquaredcommunications.com)  
 

 Effectively Using Digital Messaging 
In Political Campaigns. 

 Political campaigns are relying more 
each election cycle on email, texting, blogs, 
Facebook, Twitter, MySpace, Linkedin, websites, 
and a host of other emerging technologies in 
their voter contact, fundraising, volunteer, get-
out-the-vote and other campaign activities.  Digi-
tal messaging is the next great frontier in cam-
paigns, particularly given Barack Obama’s and 
Ron Paul’s fundraising and grassroots mobiliza-
tion success in 2008.  Consider how email and 

text messages should and shouldn’t be used. 
 
 In the digital messaging world . . . most  
of us spend too much time tossing out the digital 
junk mail cluttering our electronic in-boxes. . . . 
Just because political messages are protected 
by the First Amendment and political emails and 
text messages are not subject to the federal 
CAN-SPAM Act, doesn’t mean you can – or 
should – litter Cyberspace with your campaign 
messages.  (Such messages) offend potential 
voters by inundating them with messages they 
prefer not to receive.  In other words, be very 
selective in choosing the email messages to 
send out. 
 
 Paul recommends developing a plan to 
gather email and text message data by captur-
ing email addresses on your club’s campaign 
website, at rallies, in door-to-door canvassing, 
during fund raising and in phone call connec-
tions.  These are addresses of individuals who 
express interest in receiving political communi-
cations. 
 
Make an Announcement to a Group. 

 PC World Magazine (July, 2009) sug-
gests using E-mail, Facebook, and Twitter to 
send out quick announcements to friends, mem-
bers, and other interested parties.  However, for 
instantly getting a message out to other groups, 
these avenues are not always the best.  The 
magazine touts a free service (Tatango.com) as 
a great alternative to enable you to send mass 
SMS or voice messages for instant group com-
munication where you know your contacts will 
receive it via their phones. (p. 75) 

-Editor-          
 

Are you Ready for Twitter Power? 
 

 Twitter is a social media platform that lets users send short messages, or “tweets” to members via 
the Twitter Web site, as well as cell phones, e-mail, IM and even through Facebook.  It’s a great and effec-
tive way to keep people connected and up to date on what’s going on in their social circle in real time.  (Joel 
Comm, author of Twitter Power.) 
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Newsletter Hints! 
By Allie Gelineau,  GFRW Publications Committee 

Who Wants to Work? 

 So you want to revitalize your Club newsletter.  In the 
last issue of VOICES, Newsletter Hints detailed the first ba-
sic step, the “Thought” process.  Once you have collected 
your thoughts, and decided your focus, you’re ready for step 
two, which is finding your “Talent and Team” to produce your 
newsletter. 

 Who is right for the job?  A common volunteer man-
tra is  “If you want something done right, give it to a busy per-
son.”  While not the only path to success, this usually works 
and helps you limit the field in finding Talent and Team.    
Let’s face it, busy people make things happen, in our fami-
lies, in our workplaces, and in our organizations.  But wait 
one “Georgia” minute . . . . 

 Let’s be real!  This is a touchy, tricky challenge.  Few 
people want to be traveling back in time to English 101 with 
its demands and deadlines.  But that’s essentially what it is.  
Take a subject (often given by someone else) and turn in a 
quality product—on time.  Because we’re talking about a vol-
unteer job, that person must also like to do this on a consis-
tent basis, and be sturdy enough to suffer the slings and ar-
rows of critics.   

 Let’s face facts.  This is a job requiring special skills. 
But let’s be realistic.  You are communicating a message, not 
setting out to win a Pulitzer Prize.  You’re writing a few pages 
for your club, not fulfilling requirements for a gazillion dollar 
book deal.   

 The one critical element in this process of finding the 
Talent and Team is to take as long as needed to find women 
of stellar personal credentials.  You need and deserve writers 
of character and good reputation or “street cred.”  Does each 
writer care about your Club, and make it the central focus?  
The heart and mind of all newsletter teammates is key in 
communicating your Club’s message.  Thanks to the internet, 
barrage of mailbox media and never ending cycles in politics, 
a decent newsletter product is an achievable goal.  Ask any 
newsletter editor.  Just remember, you can teach a woman of 
good character how to write.  But you can’t teach a writer “the 
right stuff” and you can’t take back what is in print.   

 Set realistic expectations and keep looking for Talent 
and Team and you will find them.  Because there’s no re-
quirement for a newsletter, there’s no hurry in the selection 
process - just a mad dash to a publication deadline now and 
then . . . .  

 
Allie Gelineau, a Command Watch Analyst at 
First Army, Fort Gillem,  has edited newslet-
ters for several years and draws on a wide 
background of experience.  She is President 
of the Republican Women of Henry County 
and 13th Congressional District Chairman.  
She served as 1st Vice Chair of the Henry 
County GOP.  Allie is a member of the GFRW 
Publications Committee and is now a regular 
columnist with VOICES, the GFRW Magazine. 

Fall 2009 VOICES Magazine 

Who said? 
• I predict future happiness for Americans if they can prevent the 

government from wasting the labors of the people under the pre-
tense of taking care of them. 

• My reading of history convinces me that most bad government 
results from too much government. 

Thomas Jefferson 
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GFRW’s 
Web Site 

 

Please go to www.gfrw.org to 
enjoy our website.  We hope 
that the  clean, modern look 
and user-friendly design  will 

make your GFRW web  
experience a pleasure. 


