
  

  

Courtesy Ronal Reagan Presidential Library, 1984 

Georgia Federation of Republican Women 
Volume:  5      Number  1 

 

 

 Election 2012:  
• GFRW Accomplishments 
• What Did We Learn? 
• Post Mortem 
• Poll Problems 
• There goes our Sue! 
• & more 

Federation Leadership: 
• Achievement Awards 
• Membership  Ideas 
• Social Media  
• Book Review 
• & more 

Feature Series:  
Education and Literacy  
• Improving Literacy in GA 
• Club Literacy Activities 
• Economics & Education 
• What is a CLCP? 
• Online Digital Education 
• Adult  Education 
• Home Schooling 

• & more 
Georgia Federation of Republican Women 

  www.gfrw.org February 2013 
Volume 8  Issue 1 



2 

2 

 

February 2013 VOICES Magazine 

GFRW Publications Committee 

Mission: Educating and Empowering Women for Better Government 

 

Sherry Roedl Chairman 
Judy True, Vice Chairman 

Mary Lou Berghel 
Babe Atkins-Byrne 
Felicity Diamond 

 

Bobbie Frantz 
Lora Hawk 

Melinda Mock 
Laurie Padgett 
Millie Rogers 

 

Lis Overton 
Ullainee Stokes 
Johnell Woody 

 

VOICES Magazine 
February, 2013 

Volume  8—Issue 1 
 

Publisher 
Georgia Federation of  
Republican Women 

 
Editor-in-Chief 

Judy True 
 

Associate Editor 
Sherry Roedl 

 
Feature Editor 
Millie Rogers 

 
Columns Editor 
Ullainee Stokes 

 
Manuscript Editor 
Babe Atkins-Byrne 

 
Layout Artist 

Judy True 
 

Distribution Directors 
Bobbie Frantz & Millie Rogers 

 
Copy Editor 
Melinda Mock 

 
Editorial Advisor 

Lisa Ziriax 
 

Regular Columnists 
Rose Wing, Johnell Woody,  

Lis Overton 
 

Photographers 
Judy True, Mary Lou Berghel,  

Laurie Padgett 
 
 

VOICES Magazine welcomes  
your comments.  

Send Letters to the editor  
and ideas for columns to: 
Judy True, Editor, E-mail: 
VOICES.ga@gmail.com.  

 
Direct your ideas for feature articles 

to: 
Millie Rogers 

 E-mail: VOICES.ga@gmail.com 
 

VOICES provides a forum for a wide 
spectrum of opinions and permits  

divergent viewpoints without imply-
ing the endorsement of the Federa-

tion.  Bylined articles represent   
opinions of the  authors and not  

necessarily those of GFRW. 

See the mission statement  at the top of the page?  What’s the first 

word of the mission?  Educating!   

 
 With this issue, VOICES staff members continue our mission to educate and to inform Fed-
eration members and friends.   Continuing a policy to provide important, informative themes, this issue 
highlights education, particularly—literacy education.   
 
 We know you read your current newspapers and view the news channels on TV.  We know 
you will have noted how frequently topics on the education scene have been at the forefront of current 
reporting— articles about: 
• teacher preparation  
• school violence,  
• funding and economics, as well as 
• literacy issues.   
 
 Literacy issues should be on our minds—from whether we know how to teach reading, to 
whether we have a reading/literate voting electorate, to whether we know how to support literacy pro-
grams and activities at the local level.  
 
 Clubs have begun a new year—many with new officers and new committee chairs.  Many are 
searching for program ideas that will serve their local communities.  All clubs are looking for what they 
need to learn to get ready for the next election cycle—2014. This VOICES issue provides information 
on both themes.  We have been fortunate to attract a talented, knowledgeable  group of contributors on 
a variety literacy issues.  Education and community leaders have prepared articles to give you a “heads 
up” on the status of literacy efforts in Georgia along with observations about teacher preparation, adult 
education programs in Georgia, and economic considerations.  Several local clubs have shared ideas 
for literacy efforts and projects—ideas your local club can replicate. 
 
 Political experts have contributed their ideas on how to start preparing for election 2014 by 
reviewing the “election lessons of 2012.”  Federation leaders share ways to increase and enhance the 
club membership base necessary to impact the next election cycle.  Don’t miss the three part member-
ship series by Texas Outreach Chairman, Kim Chambers.  Kim will be leading a membership workshop 
at the GFRW Winter Board Meeting on Thursday, Feb. 14.   
 
 You are invited to suggest other themes about which you would like to read in . . . YOUR 
VOICES Magazine.  Share your ideas by going to VOICES.ga@gmail.com.  Remember the mission . . .  

Educating and Empowering Women for Better Government 

Judy True 
Editor, VOICES  Magazine 

And 1st Vice President GFRW 
 
  

Editor’s Desk 
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VOICES Magazine  

 
VOICES is an online, web-based 
publication issued three times 
annually by the Georgia Federa-
tion of Republican Women. Infor-
mation is compiled from re-
sources believed to be reliable, 
but accuracy of information is not 
guaranteed.   
 
 Any written portion of this publi-
cation may be reprinted with 
credit given to the author and to 
VOICES.  Articles are invited for 
publication. Acceptances are on a 
contributing basis only and are 
subject to editorial review.  

Print: public domain 

Print: public domain 

By Judy True 
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reprinted with credit given to the author and to 
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Mission:  Educating and  

Empowering Women  

for Better Government 

Federation leaders who are veteran campaigners from this heavily Republican 
red state reached out to local and district elections here in Georgia  and  par-
ticipated in political races in other critical election states.  The GFRW ladies 
supplied not only man power (woman power) manning telephones and knock-
ing on doors, but also impacted the election efforts of workers in other states 
by providing informational resources. 
 

GFRW members participated in campaigns In Ohio, Florida, and North Carolina. 
GFRW volunteers manned telephone banks.  
GFRW Volunteers worked in email banks serving Nevada and California. 
Countless numbers of members conducted door to door canvassing, participated in rallies, 

waved signs, and wrote letters for candidates throughout Georgia. 
GFRW Board Members and others boarded a campaign bus to visit key election locations 

in the GA 13th District.  
GFRW President Rose Wing co-chaired the Women’s Coalition “Georgia Women for Mitt”  

creating a website along with other Republican and conservative women’s groups: 
GaWomen4Mitt.  The website reached Republican women across Georgia and many 
outside of the state, including California and Nevada.  The website sent out a weekly 
news article giving talking points to the volunteers.  

Numerous Federated clubs conducted forums during primaries, educating voters about 
their Republican candidates. 

GFRW members participated in voter registration drives in Republican targeted areas 
across Georgia. 

GFRW’s nationally recognized VOICES Magazine published not one, but three informa-
tional resources : 

A 34-page regular issue of the magazine – dedicated to the 2012 election. 
A 29-page election supplement for Georgia readers. 
A 25-page election supplement distributed nationally by the National Federation 

of Republican Women. 
 
VOICES Magazine issues were used 
as manuals to get people out to vote 
for Romney and Ryan.  We encour-
aged readers to educate themselves 
and to use the talking points that were 
most comfortable for them as they be-
came involved in the election of a life-
time.    
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Election Lessons of 2012  Election Lessons of 2012 

: After every election, political strategists and 
pundits study what went right and what went 
wrong.   
 
 Since Election Day 2012, there’s 
been plenty to study for the Republican Party.  
Most experts agree that Republicans lost the 
presidential election because the party and 
its platform are less appealing to America’s 
diversifying voter base – and because the 
party has been divided into “establishment 
Republicans” and “Tea Party Republicans.” 
 
 There are four political trends we 
can — and must — address in the next two 
years.  And, now is the time to get to work on 
changes and strategies that will put us firmly 
on the path to victory. 
 

The Generation Gap:  Much has been 
written about the aging of the Republican 
Party, and we will pay a painful price if we 
don’t take strong measures to align our-
selves with young voters.  Consider these 
facts from the Pew Research Center for 

People and the Press: 
 

• In the 2012 presidential election, 
56 percent of voters age 65 and 
older voted with the Republican 
Party. 

• In 2012, only 36 percent of voters 
between the ages of 18-29 voted 
Republican. 

• These numbers become even 
more critical when you consider 
that young voters accounted for 
nearly 20 percent of the elector-
ate in the 2012 presidential elec-
tion. 

 
 Quoted in a November, 2012, Huff-
ington Post article, Ohio State University 
professor Paul Beck put the generation gap 

in context: "It's something Republicans need 
to worry about in the future, because they 
could lose that entire generation."  
 
The Gender Gap:  Smart strategists know 
that nearly every issue is a woman’s issue, 
and the Republican Party must work harder 
to appeal to female voters.  There were early 
signals in 2012 that support among women 
was slipping, especially among women under 
the age of 50.  Polls conducted in February, 
2012, showed that the Republican Party’s 
support by women trailed support for Democ-
rats nearly 2 to 1.   
 
 Public comments on topics impor-
tant to women often further alienated our 
party from this important demographic and 
served to paint Republicans as insensitive on 
women’s issues.  While this is simply not 
true, we do need to be more careful -- and 
work hard to erase this inaccurate portrayal 
of Republican priorities. 
 

Continued on Next Page 

By Heath Garrett    

Political Strategist and Public Affairs Consultant 
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The Diversity Gap:  The United States is a wonderfully diverse nation, 
one that continues to change and evolve.  It’s part of what makes our 
country great.  With that in mind, our party can’t ignore important reali-
ties:  
 

• The Latino vote tipped the bal-
ance of power in Florida, Colo-
rado, Nevada, and New Mexico, 
and gave the Democratic in-
cumbent a cushion in Pennsyl-
vania, Virginia, and Iowa. 

• In 2000, Asian-Americans were 
a Republican-leaning swing voter bloc.  In the 2012 presi-
dential election, Republicans lost the Asian-American vote 
by 47 points. 

• The numbers are even more alarming with African-
American voters, who in 2012 favored the Democratic can-
didate by 87 points. 

 
 The bottom line:  We must engender trust and appeal among 
African-American, Hispanic, and Asian voters with a more diverse slate 
of candidates and by demonstrating and communicating the benefits of 
our platform to all Americans.   
 
The Tea Party Republicans vs. The Establishment Republicans:  
We all know Lincoln’s great admonition:  “A house divided against itself 
will not stand.”  Fighting within our own party will only further weaken 
the Republican Party and energize Democrats.  Ronald Reagan fa-
mously said: “Someone who is 80 percent my friend is not 20 percent 
my enemy.”  We have to get 50 percent plus one in order to win seats 
from the Democrats and take back the U.S. Senate and the presidency 
in 2016.   

 
The “Establishment Republicans” cannot win without the “Tea 

Party Republicans” and “Tea Party Republicans” cannot win without the 
“Establishment Republicans.”  In other words, it is time to stop the inter-
nal name-calling and focus on the real opponents – The Democrats! 

 
Let’s learn from this past election.  Let’s work to close the gen-

erational, gender, and diversity gaps without compromising our princi-

ples.  Let’s illustrate to all voters that our party’s platform is the best 
platform for all Americans.  Let’s stop the name-calling, erase the di-
vide, and get back to work!  

 
Sources: 
Pew Research Center for People and the 
Press, http://www.people-
press.org/2012/11/26/young-voters-supported-
obama-less-but-may-have-mattered-more/ 
 
Huffington Post, http://
www.huffingtonpost.com/2012/11/12/youth-

vote-gap-republican_n_2100155.html 
 
Gender polls: http://www.usnews.com/opinion/blogs/leslie-

marshall/2012/04/04/republicans-brought-the-war-on-women-upon-
themselves 

 
Hispanics: http://www.chron.com/news/article/GOP-lost-gender-

gap-youth-4017997.php 
  
Diversity: http://www.politico.com/story/2012/12/grand-old-white-

male-party-gets-diversity-memo-85203_Page2.html 
 

 

Who Am I? 
 
Heath Garrett combines his skills as an 
attorney, political advisor, media strate-
gist, and public affairs consultant.  He is 
the founding member of COMM360 and 
Turner, Bachman & Garrett/Georgia 360 
Public Affairs.  He is also currently a po-
litical strategist with the Stevens and 
Schriefer Group, a national political me-

dia firm.  Heath was Senator Isakson’s Chief of Staff and political strate-
gist for Isakson’s successful U.S. Senate campaign in 2004.  Heath has 
been recognized as one of Georgia’s rising stars and has been listed as 
one of Georgia’s most influential people. 

 
Back to Work—Continued  

Stop the name-calling,  
erase the divide,  

and get back to work!  

 
 
 

 
 

This past fall Communications Committee Chairman Laura Ward Johnson worked 
with Remington Youngblood to produce a video for YouTube.  The YouTube video 
was presented at the GFRW Board Meeting in Savannah.  Sponsored by GFRW, 
the video featured Remington quoting the Preamble to the Constitution.  A fre-
quent speaker around the state, Remington founded a community involvement 
program called Change 4 America,  which assists our Georgia troops deployed 
overseas by collecting items from their “wish list.”  Over 60 businesses and 15 
schools support his efforts.  Remington is 11 years old and a sixth grader at River-
watch Middle School.  



7 

7 

Georgia Federation of Republican Women   February 2013 VOICES Magazine 

By Randy Evans 
Georgia’s GOP National Committeeman  

Yes, the reelection of President Barack Obama 
is the end of a contentious 2012 election cycle.  
No, it is not the end of the Republican Party.  
Republicans need to just calm down. 
 
 Yes, voters let President Obama keep 
the keys to the White House, but they did not 
give him the checkbook.  The place where all 
spending must start (the U. S. House of Repre-
sentatives) remains in Republican hands. 
 
 While there may be many recrimina-
tions from the nomination to Election Day, the 
election reflects a changing America.  This is 
not something new for the United States.  It 
does change.  And, more significantly, govern-
ing coalitions change.   
 
 Certainly, with the benefit of hindsight, 
there are tactical changes that might have made 
a difference to the outcome of the 2012 Presi-
dential Election.  For example, in retrospect, 
Florida Senator Marco Rubio might have been 
better able to deliver Florida and put a bigger 
dent in the Latino vote.  
 
 And, while hurricanes and storms are 
never predictable, Governor Romney might 
have been better served by staying on offense 
during the last presidential debate and through 
the final days of the campaign.  But then, who 
could have predicted that a super storm would 
come along, and that one of Governor Rom-
ney’s leading advocates (indeed the selected 
keynoter for the RNC Convention), New Jersey 
Governor Chris Christie, would serve up a giant 
bear hug for President Obama on the eve of the 
election. 
 
 2012 does raise a real question about 
whether elections can be won on purely eco-
nomic issues.  Yet, this election reflected much 
more than that.   
 
 President Obama successfully pulled 

together a coalition of this new electorate con-
sisting of African-Americans, gays/lesbians, 
unions, partisan Democrats, Latinos, and just 
enough women to created a political (although 
not yet governing) majority.   
 
 To achieve this, President Obama 
used specific wedge ‘threshold’ issues for his 
constituencies that trumped every other issue, 
including the economy.  These wedge issues 
were so important for these constituencies that 
they trumped every other issue including the 
economy.  (Think about asking Ms. Lincoln, 
except for that, how was the play.  That is how 
important these issues were.) 

 
 For gays/lesbians, President Obama 
offered marriage; for Latinos, he offered a path 
to citizenship; for unions, he offered power; and, 
for women, he offered protection of rights they 
value.  Partisan Democrats were always for 
him.  For all of them, the economy was impor-
tant, but secondary, to the threshold issue that 
dominated every other issue.  Combined, these 
constituencies represented a political majority 
on November 6, 2012.  
 
 With these threshold wedge issues in 
his back pocket, the President’s political ma-
chine was much more effective than it had to 
be.  As opposed to giving constituent voters a 
reason to vote, the Obama ground game 
needed only to prompt them to vote.  Invested 
voters eager to protect things they cherish most 
do not require much.  President Obama’s politi-
cal operation gave them much more – stoking 

their fears of being forced to go back while of-
fering them the opportunity to march “Forward!”   
Any miscue by the Republicans’ weakest links 
(and there were several) became reinforcing 
evidence of an unacceptable alternative. 
 
 For Republicans at a national level, 
the bottom line is that a coalition of white men, 
entrepreneurs, and evangelicals is no longer 
enough to win national elections in presidential 
years.  While this coalition may be enough in 
non-presidential years (as 2010 proved), it is 
not enough to win consistently in presidential 
years, especially against an incumbent presi-
dent. 
 
 With that said, the Obama coalition 
has not so far translated beyond President 
Obama.  In 2010, Republicans won control of 
the U. S. House of Representatives.  There are 
now 30 Republican governors.  Most expect 
Republican governors running for reelection in 
2011 and 2012 will be reelected.  The fact re-
mains that President Obama is politically 
unique.   
 
 No other candidate could generate 
over 90 percent of a constituency like President 
Obama does among some of his core constitu-
encies like African-Americans.  As a result, the 
political reality remains that neither Party has 
developed a political coalition capable of sus-
taining a governing majority.  
 

The political reality remains 
that neither Party has  

developed a political coalition 
capable of sustaining a  

governing majority.  

Who Am I? 
 
Randy Evans of McKenna Long & Aldridge served as 
outside counsel to Speakers Dennis Hastert and 
Newt Gingrich, and represents several other mem-
bers of Congress and elected officials in Georgia.   
He is Chairman of the Board of the Newt Gingrich 
Companies.  Evans is a frequent lecturer and author 
on subjects of professional liability and ethics, gov-
ernment ethics and politics.  And . . . he is Georgia’s 
National GOP Committeeman. 

           Election Lessons of 2012   
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There goes our “Sue” 

 

 

 

Sue Everhart does not believe in a glass ceil-
ing for women, nor does she believe in the war 
on women. Sue has always been a leader.  
She rose to be a Vice President at 1st Atlanta 
Bank and then at 1st Georgia Bank back in the 
day when banking was controlled by men.  
She worked with people like Cecil Day, Ted 
Turner, and Carl Sanders.  Sue said she al-
ways looked forward to going to work.  Wheel-
ing and dealing has always been her favorite 
pastime.  
 
 After she married Dr. Guy 
Everhart, she worked in her husband’s medical 
office and later, when their son Edward was 
born, she became the official room mom and 
PTA leader for the next number of years.  
 
 However should you think she 
was not active in Republican causes during 
that time, you need to reconsider.  She worked 
diligently for Ronald Reagan going door to 
door with Edward in his stroller!  She was a 
founding “Women for Newt” member and was 
close to Paul Coverdell for many years.  She 
also was the founder of Walton High Schools 
YRs.  
 
 In the early 90s, Sue became 
active within the Cobb County Republican 
Women's Club, becoming the only person thus 
far to receive the Mary Aven and the Lee Ague 
Miller “Woman of the Year” Award in the same 
year.  Sue lived in the 6th district, but that 
didn't stop her from helping in the old 7th dis-
trict by chairing “Women for Bob Barr” and 
hosting quarterly meetings for the group which 
extended all the way into Rome, Georgia.  She 
also hosted a 50th birthday party for the Con-

gressman with Charlton Heston as a guest 
speaker.  Later she was an active partici-

pant in helping elect Congressman Gingrey to 
office.  In 2000, she was president of Cobb 
Republican Women's Club and the Sue P. 
Everhart Award was established in her honor.  
The award is given to a new member who 
joins the club and exhibits the same love for 
the Republican Party Sue has by giving of their 
time and their dedication to Republican 
causes. That same year, Sue Everhart was 
named the Georgia Republican Party’s 
“Volunteer of the Year,” as well as being se-
lected by CNN as the Delegate that most rep-
resented grassroots in America. 
 
 Sue has known defeat.  She ran 
for Cobb County Chairman in 2002 and lost.  
Never being one to sit on her laurels, she de-
cided to run for the 6th District Chairman’s 
position and won.  Once again, she took the 
position to new heights, reinstituted the quar-
terly district breakfast with high quality guest 
speakers.  She held a tribute to Johnny Isak-
son, the congressman from the 6th District at 
the time, raising enough money to help elect 
Republicans all through the 6th district, as well 
as those in Cobb and Fulton who were Repub-
lican but not fortunate enough to live in her 
area. 
 
 Later Sue ran for and won 1st 
Vice Chairman of the state; received the State 
GOP Pioneer Award in 2005 for her long and 
continued service to the Party; and,  In 2007, 
she ran for and won the State GOP Chairman-
ship, becoming the 1st woman to achieve that 
status.  She has been elected for three terms 
and will step down in May of 2013 due to term 
limits.  Sue is currently one of only five women 
who are GOP State Chairman.  

 When Sue took over as chairman 
of the State GOP, there was very little money 
in the coffers and the computer infrastructure 
was antiquated with mismatched pieces at 
best.  The phone system had been in place for 
close to fifteen years.  Over the next several 
years, she worked to upgrade the computer 
equipment and, when the next chairman takes 
office, he or she will have a state of the art 
system of Dell and Cisco components that will 
serve them well.  Additionally, they will also 
have a phone system that will enable them to 
expand for future use.  Thanks to Chairman 
Everhart's foresight the GaGOP now has a top 
of the line IT Infrastructure that will take it well 
into the future.  Sue realized early on that so-
cial media was the direction the party needed 
to take and, under her leadership, the party 
implemented an aggressive social media plat-
form, including an email newsletter.  In July of 
2010, the GaGOP website was the most vis-
ited state committee site in the US!  (Ga. GOP 
2010 Election Recap) 
 
 In 2008, 2011, and 2012, Sue 
was selected by Georgia Trend Magazine as 
one of the 100 Most Influential Georgians and 
was also named to the 2012 James’ Most 
Influential list by James Magazine. In addition, 
she was chosen as one of ten women in the 
United States to be honored as a “Woman of 
Achievement” by the RNC in 2009.  In the April 
2010 issue of Campaigns & Elections Maga-
zine, journalist Aaron Gould Sheinin identified 
Chairman Everhart as one of the Top 10 Re-
publican Georgia Influencers. Everhart cur-
rently serves on the RNC Rules Committee. 
(Ref:  Everhart official bio) 
 

(Continued on Page 15) 

By Toria Morgan  
GaGOP Assistant Treasurer 
GAGOP State Committee 
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Election Lessons of 2012 

By Laura Hollis 
Associate Professional Specialist and 
Concurrent Associate Professor of Law, 
University of Notre Dame 

I am already reading so many pundits and other 
talking heads analyzing the disaster that was [the 
2012] elections. I am adding my own ten cents. 
Here goes: 
 
1. We are outnumbered. We accurately foresaw 
the enthusiasm, the passion, the commitment, 
the determination, and the turnout. Married 
women, men, independents, Catholics, evangeli-
cals - they all went for Romney in percentages 
as high or higher than the groups which voted for 
McCain in 2008. It wasn't enough. What we saw 
in the election on Tuesday was a tipping point: 
we are now at a place where there are legiti-
mately fewer Americans who desire a free repub-
lic with a free people than there are those who 
think the government should give them stuff. 
There are fewer of us who believe in the value of 
free exchange and free enterprise. There are 
fewer of us who do not wish to demonize suc-
cessful people in order to justify taking from 
them. We are outnumbered. For the moment. It's 
just that simple. 
 
2. It wasn't the candidate(s). Some are already 
saying, "Romney was the wrong guy"; "He 
should have picked Marco Rubio to get Florida/
Rob Portman to get Ohio/Chris Christie to get 
[someplace else]." With all due respect, these 
assessments are incorrect. Romney ran a strate-
gic and well-organized campaign. Yes, he could 
have hit harder on Benghazi. But for those who 
would have loved that, there are those who 
would have found it distasteful. No matter what 
tactic you could point to that Romney could have 
done better, it would have been spun in a way 
that was detrimental to his chances. Romney 
would have been an excellent president, and 

Ryan was an inspired 
choice. No matter who 
we ran this year, they 
would have lost. See 
#1. 
 
3. It's the culture, 

stupid. We have been trying to fight this battle 
every four years at the voting booth. It is long 
past time we admit that is not where the battle 
really is. We abdicated control of the culture, 
starting back in the 1960s. And now our largest 
primary social institutions: education, the media, 
and Hollywood (entertainment) have become 
really nothing more than an assembly line for 
cranking out reliable little Leftists. Furthermore, 
we have allowed the government to undermine 
the institutions that instill good character, mar-
riage, the family, communities, schools, and our 
churches. So, here we are, at least two full gen-
erations later, we are reaping what we have 
sown. It took nearly fifty years to get here; it will 
take another fifty years to get back. But it starts 
with the determination to reclaim education, the 
media, and the entertainment business. If we fail 
to do that, we can kiss every election goodbye 
from here on out. And much more. 
 
4. America has become a nation of adoles-
cents The real loser in this election was adult-
hood: Maturity. Responsibility. The understand-
ing that liberty must be accompanied by self-
restraint. Obama is a spoiled child, and the be-
havior and language of his followers and their 
advertisements throughout the campaign makes 
it clear how many of them are, as well. Romney 
is a grown-up. Romney should have won. Those 
of us who expected him to win assumed voters 
would act like grownups. Because if we were a 
nation of grownups, he would have won. 
 
 But what did win? Sex. Drugs. Bad 
language. Bad manners. Vulgarity. Lies. Cheat-
ing. Name-calling. Finger-pointing. Blaming. And 
irresponsible spending. This does not bode well. 

People grow up one of two ways: either they 
choose to, or circumstances force them to. The 
warnings are all there, whether it is the looming 
economic disaster, or the inability of the govern-
ment to respond to crises like Hurricane Sandy, 
or the growing strength and brazenness of our 
enemies. American voters stick their fingers in 
their ears and say, "Lalalalalala, I can't hear 
you." It is unpleasant to think about the circum-
stances it will take to force Americans to grow 
up. It is even more unpleasant to think about 
Obama at the helm when those circumstances 
arrive. 
 
5. Yes, there is apparently a Vagina Vote. It's 
the subject matter of another column in its en-
tirety to point out, one by one, all of the inconsis-
tencies and hypocrisies of the Democrats this 
year. Suffice it to say the only "war on women" 
was the one waged by the Obama campaign, 
which sexualized and objectified women, featur-
ing them dressed up like vulvas at the Democrat 
National Convention, appealing to their "lady 
parts," comparing voting to losing your virginity 
with Obama, trumpeting the thrills of destroying 
our children in the womb (and using our daugh-
ters in commercials to do so), and making Catho-
lics pay for their birth control. For a significant 
number of women, this was appealing. It might 
call into question the wisdom of the Nineteenth 
Amendment, but for the fact large numbers of 
women (largely married) used their "lady smarts" 
instead. Either way, Susan B. Anthony and Eliza-
beth Cady Stanton are rolling over in their 
graves. 
 
6. It's not about giving up on "social issues" 
No Republican candidate should participate in a 
debate or go out on the stump without thorough 
debate prep and a complete set of talking points 
to stick to. This should start with a good ground-
ing in biology and a reluctance to purport to know 
the will of God. (Thank you, Todd and Richard.) 

(Continued on Next Page) 
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 That said, we do not hold the values 
we do because they garner votes. We hold the 
values we do because we believe that they are 
time-tested principles without which a civilized, 
free and prosperous society is not possible. 
 
 We defend the unborn because we 
understand that a society which views some 
lives as expendable is capable of viewing all 
lives as expendable. 
 
 We defend family - mothers, fathers, 
marriage, children - because history makes it 
quite clear societies without intact families 
quickly descend into anarchy and barbarism, 
and we have plenty of proof of that in our inner 
cities where marriage is infrequent and unwed 
motherhood approaches 80 percent. When 
Roe v. Wade was decided in 1973, many 
thought the abortion cause was lost. Forty 
years later, ultrasound technology has demon-
strated the inevitable connection between sci-
ence and morality. More Americans than ever 
define themselves as "pro-life." What is tragic 
is that tens of millions of children have lost 
their lives while Americans figure out what 
should have been obvious before. There is no 
"giving up" on social issues. There is only the 
realization we have to fight the battle on other 
fronts. The truth will win out in the end. 
 
7. Obama does not have a mandate. And he 
does not need one. I have to laugh - bitterly - 
when I read conservative pundits trying to 
assure us Obama "has to know" that he does 
not have a mandate, and so he will have to 
govern from the middle. I don't know what 
they're smoking. Obama does not care that he 
does not have a mandate. He does not view 
himself as being elected (much less re-elected) 
to represent individuals. He views himself as 
having been re-elected to complete the 
"fundamental transformation" of America, the 
basic structure of which he despises. Expect 
much more of the same - largely the complete 
disregard of the will of half the American pub-
lic, his willingness to rule by executive order, 
and the utter inability of another divided Con-
gress to rein him in. Stanley Kurtz has it all laid 
out here. 
 
8. The Corrupt Media - is the enemy too 
strong? I don't think so. I have been watching 
the media try to throw elections since at least 
the early 1990s. In 2008 and again this year, 
we saw the media cravenly cover up for the 

incompetence and deceit of this President, 
while demonizing a good, honorable and de-
cent man with lies and smears. This is on top 
of the daily barrage of insults conservatives 
(and by that I mean the electorate, not the 
politicians) must endure at the hands of this 
arrogant bunch of elitist snobs. Bias is one 
thing. What we observed with Benghazi was 
professional malpractice and fraud. They need 
to go. Republicans, Libertarians and other 
conservatives need to be prepared to play 
hardball with the Pravda press from here on 
out. And while we are at it, to defend those 
journalists of whatever political stripe (Jake 
Tapper, Sharyl Atkisson, Eli Lake) who actually 
do their jobs. As well as Fox News and talk 
radio. Because you can fully expect a re-
elected Obama to try to reinstate the Fairness 
Doctrine in term 2. 
 
9. Small business and entrepreneurs will be 
hurt the worst.  For all the blather about "Wall 
Street versus Main Street," Obama's statist 
agenda will unquestionably benefit the biggest 
corporations which - as with the public sector 
unions - are in the best position to make cam-
paign donations, hire lobbyists, and get special 
exemptions carved out from Obama's health 
care laws, his environmental regulations, his 
labor laws. It will be the small business, the 
entrepreneur, and the first-time innovators who 
will be crushed by their inability to compete on 
a level playing field. 
 
10. America is more polarized than ever; 
and this time it's personal. I've been follow-
ing politics for a long time, and it feels different 
this time. Not just for me. I've received mes-
sages from other conservatives who are saying 
the same thing: there is little to no tolerance 
left out there for those who are bringing this 
country to its knees - even when they have 
been our friends. It isn't just about "my guy" 
versus "your guy." It is my view of Amer-
ica versus your view of America - a crippled, 
hemorrhaging, debt-laden, weakened and 
dependent America I want no part of and re-
sent being foisted on me. I no longer have any 
patience for stupidity, blindness, or vulgarity, 
so with each dumb "tweet" or FB post by one 
of my happily lefty comrades, another one 
bites the dust, for me. Delete. What does this 
portend for a divided Congress? I expect that 
Republicans will be demoralized and chas-
tened for a short time. But I see them in a bad 

position. Americans in general want Congress 
to work together. But many do not want 
Obama's policies, and so Republicans who 
support them will be toast. Good luck, guys. 
 
11. It's possible America just has to hit rock 
bottom. I truly believe most Americans who 
voted for Obama have no idea what they are in 
for. Most simply believe him when he says all 
he really wants is for the rich to pay "a little bit 
more." So reasonable! Who could argue with 
that except a greedy racist?  America is on a 
horrific bender. Has been for some time now. 
The warning signs of our fiscal profligacy and 
culture of lack of personal responsibility are 
everywhere - too many to mention. We need 
only look at other countries which have gone 
the route we are walking now to see what is in 
store. 
 
 For the past four years - but certainly 
within the past campaign season - we have 
tried to warn Americans. Too many refuse to 
listen, even when all of the events that have 
transpired during Obama's presidency - unem-
ployment, economic stagnation, skyrocketing 
prices, the depression of the dollar, the col-
lapse of foreign policy, Benghazi, hopelessly 
inept responses to natural disasters - can be 
tied directly to Obama's statist philosophies, 
and his decisions. 
 
 What that means, I fear, is that they 
will not see what is coming until the whole 
thing collapses. That is what makes me so sad 
today. I see the country I love headed toward 
its own "rock bottom," and I cannot seem to 
reach those who are taking it there. 
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Election Lessons of 2012 

Who Am I? 

Laura L. Hollis, JD 
Hollis is Associate 
Teaching Professor in 
Business Law and 
Entrepreneurship in 
the Department of Accountancy at Mendoza 
College of Business.  She is also a Concur-
rent Associate Professor of Law at Notre 
Dame Law School 
She resides in Indiana with her husband 
and two children. 
 
Article from http://townhall.com/columnists/
laurahollis/2012/11/08/postmortem/page/full/ 

Post Mortem: Continued 
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Who Am I?          Gary Smith, retired 

Director of Elections of Forsyth County , has 
served as a member of the Executive Board 
of the GA Election Officials Association and 
as their Legislative Chair.  He consulted as 
Program Evaluation Manager for the Fulton 
County Board of Elections.  He has testified 
before the U.S. Congress on election issues 
and is a sought after speaker at state and 
national meetings.  

 

Election Lessons of 2012 

It seems that the more we move forward, the 
more we seem disposed to making the mistakes 
of the past.  During the recent General Election 
for 2012, it should have been evident to all that 
this election would have a heavy registration of 
new voters, a large turnout for early voting, and 
increased difficulties with getting our voters to 
their proper precincts to vote. 
 
 In some of our larger, more urban 
counties, this prophecy was sure to be played 
out.  Let’s take the issue from the beginning 
which impacts the entire election process.  If we 
know that traditionally during a presidential 
year, we will have significantly larger registra-
tion drives with subsequent huge numbers of 
new voters, we should be prepared well in ad-
vance to handle this part of our election.  Regis-
trations come in many forms – registration 
drives by local counties, political groups, public 
operations such as department of motor vehi-
cles, etc.  When a county gets behind in this 
process, it makes the rest of the election sus-
ceptible to issues, such as slow response to 
requested absentee ballots, increased provi-

sional ballots, and long lines at the polls during 
early voting and Election Day. 
 
 Early voting has taken on a life of its 
own, since the introduction in Georgia with 
many counties now voting more than 50% be-
fore Election Day.  We saw many early voting 
sites with long lines of 3-4 hours that could have 
been better run if the selection of sites had been 
more carefully thought out.  This type of work 
needs to be done well in advance (at least six 
months) before early voting starts. 
 

With the cutoff day for new registra-
tions 30 days before an election, the registration 
manager must be very focused on keeping his 
registration database current.  What happens 
when large numbers of registrations come in 
bulk from private groups, or late from other 
counties, can result in a large supplemental list 
with which our precinct managers must deal.  
This paper list is in addition to our electronic poll 
books that work well in helping to manage the 
polling lines. 

 

Provisional ballots were another show 
stopper for elections and were the result of late 
registrations, redistricting, and new voters not 
understanding where they must vote.  In addi-
tion, there seems to be a trend by voters to 
ignore their precinct voting locations and just 
show up at the most convenient precinct to 
vote.  During an election with federal candi-
dates, we cannot turn away voters who are not 
in their proper precinct and are required to allow 
them to vote a provisional ballot.  With many 
new or “inactive” voters only concerned with the 
“top of the ticket,” they choose to accept a provi-
sional ballot, knowing that many of their down 
ballot selections will not be counted.  Some 
counties experienced a 300% increase in provi-
sional ballots to review, duplicate, and count. 

 
Legislators are now introducing legis-

lation both at the state and federal level to “fix” 
as they see it the long lines during early voting 
and on Election Day.  Much of the legislation 
seems to be a knee jerk reaction by legislators 
with little or no understanding of the work done 
by election directors across the country.  They 
simply do not understand that “one size does 
not fit all.” 

By Gary Smith 
Certified Election and Registration Manager 
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Recent headlines 
noted that Georgia’s 
high school graduation 
rate is approximately 
67%. As we think 

about that number, two things are important to remember:  One is 
that – while this literacy indicator needs constant attention and con-
tinual improvement – the percentage represents the highest gradua-
tion rate we’ve ever had.  A review of census data over the decades 
will show we now have more Georgians with at least a high school 
diploma than we have ever had.  
 

This represents a solid step forward in the overall educa-
tion/literacy of our state; and, while there are still “miles to go,” we 
can take satisfaction we are headed in the right direction.  State 
School Superintendent Dr. John Barge is on the right track with his 
College and Career Readiness initiative in our schools, a concept 
that will help ensure our young people stay in school and leave 
prepared for additional education either at the college level or as a 
part of the work force. 
 

The second important point is more challenging.  Busi-
ness leaders, policy makers, and community agency heads all 
agree:  Those 33% of students who do not graduate are doomed to 
a life in the economic doldrums.  There are simply no jobs in the 
future for those with less than a high school diploma – and not many 
jobs will be available for those who only possess a high school di-
ploma.  An impoverished individual or family does not enhance the 
literacy of our state, nor does it contribute to its economic develop-
ment and future. 
 

Sadly, Georgia’s poverty level has increased over the past 
several years.  Approximately half our students qualify for free and 
reduced lunch under federal guidelines and 25% of our children live 
below the poverty level.  While poverty is not an excuse to ignore 
the educational needs of all children, we cannot overlook its effects 
on educating students. Such students start school behind in many 
ways, chiefly in their overall literacy, and educators must work over-
time with the help of community agencies in bringing them up to 
grade level.  These students can learn at high levels, but more time 
and attention are needed.  If we invest in them now, they will repay 
that investment many times over in productive lives. 
 

Staying in school and graduating, regardless of how be-
hind you may start  is directly related to a student’s experiences of 
success in school and just how engaged that individual student is at 
any given moment.  Some schools in our state are starting to hone 
in on that. Phillip Brown, principal of Whitfield County’s Coahulla 
Creek High School, understands this. 
 

Coahulla Creek is built around four concepts:  high touch, 
high tech, high expectations and project-based learning.  The first 
relates to the school’s emphasis on active involvement of students 
in their learning.  High tech refers to the fact schools must provide 
students with the technological skills necessary for success in the 
21st century.  High expectations means every student takes an up-
graded academic core, identifies a major/pathway, and takes chal-
lenging courses in areas of individual strength.  A definition of pro-
ject-based learning is captured on the school’s web site:  

 
 “Coahulla Creek High School is working to build expertise 
in designing rich inquiry based experiences for students to 
work through in groups to effectively link common core 
standards, academic skills, and new learning.  In this 
manner, the teachers hope to engage the minds of the 
students and cast them into the role of knowledge 
maker.  In order for the teacher to be successful, he/she 
will need to take on the role of designer and guide to in-
struction. 
 
We can improve the literacy levels in our state.  In fact, we 

must if we are to have the quality of life, economic development, 
and the vibrant state we all want in the future.  Addressing poverty, 
joining forces with our community partners, and engaging our stu-
dents throughout the education process are the keys. 

 

Who Am I? 
 
Dr. Allene Magill is Executive Director of the 84,000 member 
Professional Association of Georgia Educators (PAGE).  She 
has served as school superintendent in Paulding County, 
Forsythe County, and Dalton City Schools and was twice 
honored as state superintendent of the year by her peers.  
She began her career in education as a paraprofessional, 
focusing on reading and literacy in her home state of Missis-
sippi.  

Dr. Allene Magill 
Executive Director of the Professional Association 

of Georgia Educators 

Education & Literacy Series 

February 2013 VOICES Magazine 
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What does it mean to be literate?  Is a literate student 
one who reads fluently and has a wide-range of read-
ing interest?  Or, is a literate student one who scores a 
high mark on a reading achievement test?  To begin to 
address these questions, we must first consider the 
times we live in and embrace the fact information is 
changing – the nature of information, how we retrieve 
it, what it looks like, how we use it, and how we com-
municate it.  Secondly, if the very nature of information has changed, 
then our views of what it means to be literate must also change.  Third, 
our students are tech savvy.  It is typical for students to network 
through social media, download their favorite music, create movies, 
and post them on YouTube, and text their friends throughout the day 
(Heller & Greenleaf, 2007; Kamil, 2003). Yes, they text both in and out 
of school. 
  
 This phenomenological shaping of commu-
nication has transformed literacy, such that literacy is 
now framed within a multiplicity of texts (Katlantzis & 
Cope, 2009).  In other words, literacy is more than 
just reading words on the printed page, but rather, it is 
increasingly multi-modal through the use of new infor-
mation communication technologies (ICT) (New Lon-
don Group, 1996). To state succinctly, literacy is 
changing and changing fast, and this simple observa-
tion has had profound consequences for literacy edu-
cation in Georgia. For example, one important func-
tion of schools is to prepare students for the world of 
work and while previous definitions of literacy involve the ability to read 
and write print, today, literacy is now a complex process.   
 
 A literate person is one who is able to collect, analyze, and 
utilize a plethora of information sources to function independently and 
cooperatively; skills that create opportunities for students to be suc-
cessful in the workplace environment.  As a result, it is essential Geor-
gia’s classroom teachers move beyond the goal of simply integrating 
technology into their curricular framework, but rethink technology to be 
as Luke and Elkin (1998) refer, “new literacies for new times.”  More-
over, the current push for the Common Core Standards, greater em-
phasis on engaging learners thoughtfully and critically with complex 
texts of all genres, and the use of text-based evidence to support argu-
mentation in writing and speaking, makes it imperative for all teachers 

to engage their students in effective reading practices in all subjects. 
The question then becomes:  How can teachers and teacher educators 
in Georgia respond?  
 

Literacy education in Georgia calls upon all teachers to help 
students learn the new technologies of literacy and develop students’ 

effective collaboration and communication skills.  It 
is an essential function of the teaching and learning 
process.  
Literacy education in Georgia requires all teachers to 
assist students to critically evaluate information.  
Open networks, such as the Internet, permit anyone 
to publish anything; this is one of the opportunities 
this technology presents.  It is also one of its limita-
tions; information is much more widely available 
from people who have strong political, economic, 
religious, or ideological stances that profoundly influ-
ence the nature of information of others.  As a result, 
teachers must assist students in becoming critical 
consumers of the information they encounter.   

 
Literacy education in Georgia must address the new forms of 

strategic knowledge necessary to locate, evaluate, and effectively use 
the extensive resources available within complexly networked ICT.  
This extensive information requires all teachers to effectively instruct 
their students in strategic ways to search for information.   
 

Literacy education in Georgia requires all teachers to effec-
tively demonstrate how the new literacies are highly social and can be 
used in productive ways in classrooms.  Much of the new information 
that becomes available on the Internet resides in the people who use it, 
not in isolated texts.   

(Continued on Next Page) 
 

Literacy is changing 
and changing fast, 

and this simple  
observation has  

had profound  
consequences for  

literacy education in 
Georgia.  

By Dr. Lina Soares and  
Dr. Christine Draper 
Co-Editors of the Georgia  
Journal of  Reading 
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Sue worked diligently to turn Georgia into one of the most  
red states possible.  In 2010, Georgia had the second 
highest number of Republican victories on the state and 
federal levels.  Republicans swept every Constitutional 
Office, re-elected U.S. Senator Johnny Isakson, and built 
on the majorities in the Congressional Delegation and the 
General Assembly.  Several of the Constitutional Office 
gains were the first in the state’s history. (Ref:  Everhart 
official bio) 
 
By now you may be thinking that the Republican Party is 
Sue’s life, but you would be wrong!  In addition to her stel-
lar efforts within the Republican Party, Sue is active in 
other groups as well, having served in recent years as 
chairman of the Cobb County Arts Board and the Cobb 
Elections Board.  She takes time to spend with her friends 
and invites those whose families live far away into her 
home for major holidays.  Sue and her son are members of 
Knox Presbyterian Church.  
 
Sue inspires all who meet her.  She brings enjoyment to 
those who spend time around her.  She is Georgia's “steel 
magnolia.”  Sue refuses to put up with what she knows to 
be the absurd.  Yet, she will go miles out of her way to be a 
friend to others.  She is honest to a fault, brings us all 
laughter, and has the ability to make everyone not only feel 
important, but believe they are her dearest friend.  
 
Sue leaves a large legacy.  It is my greatest hope that 
Chairman Everhart is not retiring from the GOP, but rather, 
will go forward to other great adventures.  However, no 
matter what her next endeavors and no matter how suc-
cessful she may be, Sue will be sorely missed as chairman 
of the Georgia Republican Party. 
 

Who Am I?  
 
Toria Morgan is a veteran politi-
cal community activist and cur-
rently the State of Ga. GOP as-
sistant treasurer. She has ad-
vised and managed many political 
campaigns and has served at all 
levels of service in the Republi-
can Party. Toria is a past presi-
dent of the Cobb County Republi-
can Women’s Club and has been 

active with the Federation since the early 1990s. Toria is 
the current Chairman of Pocketbook Politics, an organiza-
tion dedicated to helping Professional Women  watch their 
dollars and make sense of Public Policy. She also serves 
on the Georgia 11th District and State Committees and is a 
delegate to the upcoming state convention.  
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Changing Views—Continued There Goes Our Sue—Continued 

Teachers who teach their students to design web pages, communi-
cate effectively through online discussion boards, and engage their classes in 
collaborative projects with other students around the world are preparing them 
in important ways for their future with networked ICT.  
 

Literacy education in Georgia should further focus on how the new 
literacies will broaden a deeper understanding about the many ways of knowing 
that exists in different cultural contexts.  Due to the many technological ad-
vances, the world has become more interconnected and this factor will enable 
students to develop richer and stronger understandings of our global society.  

 
Despite students’ regular engagement with multimodal texts, these 

“everyday literacies” are rarely recognized and incorporated into K-12 class-
room practices (Heller & Greenleaf, 2007; Kamil, 2003).  Educators must recog-
nize and utilize the new literacy practices valued by their students.  In addition, 
the ways in which teachers practice and model a passion for reading in their 
classrooms are essential to increasing students’ engagement with both literacy 
skills and content area learning that can extend well beyond the classroom 
walls.  
 
References: 
Cope, B., & Kalantzis, M. (2009). Multiliteracies: New literacies, new learning. 
Pedagogies: An International Journal, 4, 164-195. 
Heller, R., & Greenleaf, C. (2007). Literacy instruction in the content areas: 
Getting to the 
 core of middle and high school improvement. Washington, DC: Alli-
ance for Excellent 
 Education.  
Kamil, M. (2003). Adolescents and literacy: Reading for the 21st century. Wash-
ington, DC: 
 Alliance for Excellent Education. 
Luke, A., & Elkins, J. (1998). Reinventing literacy in “new times.” Journal of 
Adolescent &  
 Adult Literacy, 42, 4-7. 
New London Group. (1996). A pedagogy of multiliteracies: Designing social 
futures. Harvard  
 Educational Review, 66(1), 60-93 

 

Who Are We? 
 
Dr. Lina Soares is an assistant pro-
fessor in the Department of Teach-
ing and Learning at Georgia South-
ern University. She teaches both 
undergraduate and graduate 
classes and serves on education 
specialist and doctoral committees. 
She has conducted numerous re-

search presentations from international to state settings, focusing on effective 
pedagogical practices for content area teachers.  
 
Dr. Christine A. Draper is an associate professor of middle grades education in 
the Department of Teaching and Learning at Georgia Southern University. She 
currently teaches classes on the nature and needs of middle grades learners, 
young adolescent literature, and language arts methods for the middle grades 
teacher. 
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What we know or 
can know about 
each other never 
ceases to amaze 
me and it constantly 

evolves.  Netflix knows the movies we 
like.  Amazon knows what we want to pur-
chase.  Websites target us with messages 
based on how we use websites.  Even tod-
dlers use the web for videos and games as 
they acquire skill sets that will be essential 
for learning and success. 
 
 The all-knowing online digital world 
will re-imagine and liberate learn-
ing.  “Education used to be someplace you 
went to.  You used to go to school to learn,” 
says John Bailey, executive director of Digital 
Learning Now!  “Now all of a sudden learning 
can come to wherever the student is lo-
cated.” 
 
 You’re probably not going to hear 
extensive legislative conversation about 
personalized digital learning during the 2013 
General Assembly.  One reason is two bills 
passed last year that will significantly alter 
the state’s blended and online learning foot-
print.  The other reason is a digital learning 
deep water study is underway by a task force 
appointed by Governor Nathan Deal. 
 
 Senate Bill 289 established several 
goals.   First, it said all public school students 
in grades three through 12 should have 
online learning options starting as early as 
the 2013 – 2014 school year.  Second, all 
2014 – 2015 high school freshmen should 
enroll in at least one online learning course 
before graduation.  Finally, the Senate bill 
struck down rules that enabled local districts 
to deny permission when students wanted to 
enroll in Georgia Virtual School (GAVS) 
courses. 
 
 House Bill 175 instructed state 
education officials to develop a clearing-
house of courses from public school districts 
and private sources.  This could include 
GAVS state-developed courses, curriculum 
that Georgia local school districts develop, 
and also courses from private education 
companies, such as the Georgia Cyber 
Academy courses.  The intent is to create an 
extensive library that would be available 

statewide to everyone through the DOE at no 
cost to students. 
 
 “Part of what we do is work with 
state lawmakers, with district leaders, with 
thought leaders, often being asked, where 
are the states we should be looking at?” said 
Bailey when he was in Georgia to address 
the Governor’s digital learning task 
force.   “Often we are talking about the work 
you are doing here in Georgia.”  Bailey is a 
former White House domestic policy advisor 
under President George W. Bush.  He also 
worked with the Bill and Melinda Gates 
Foundation. 
 
 This week the Governor’s Office of 
Student Achievement unveiled its new Digital 
Learning Task Force website.  The site con-
tains an exhaustive definition of digital learn-
ing, names of  task force members, the task 
force public meeting schedule, a long list 
of digital learning resources andhighlights 
from school districts that are considered out 
front of the curve.  You can also find a new 
state Department of Education digital learn-
ing status report required by Senate Bill 
289. 
 
 Thirteen task force members have 
been asked to make recommendations on 
access options, course considerations – who 
creates courses, who approves them, who 
pays for them? – and some significant infra-
structure questions – which schools have the 
necessary technology and which do not, who 
pays for that technology, what is the private 
sector role in technology? 
 
 The task force is coordinated by 
Sam Rauschenberg, deputy director at the 
Governor’s Office of Student Achieve-
ment.  He told the Foundation, “Since im-
proving digital learning in Georgia will take a 
team effort the report may also include rec-
ommendations for schools and districts on 
how to move the ball forward in digital and 
blended learning.” 
 
 Access, courses and infrastructure 
are three big essential pieces.  Dig deeper 
and there is more at hand.  What is the role 
of the traditional textbook in future learning; 
has the back-breaking book bag finally had 
its day?  Who will teach the teachers how to 

teach this new model; how quickly can they 
be prepared?  How do we prepare parents 
for learning that they never experi-
enced?  What is the future for competency-
based learning that allows students to ad-
vance when ready?  How do you create in-
centives that will make local schools want to 
participate in online learning models? And a 
very central question that will also be consid-
ered, what are the funding model options? 
 
 John Bailey, Executive Director of 
Digital Learning Now! reports development of 
an online courses clearinghouse is proceed-
ing rapidly.  About a dozen contributors in-
cluding the Gwinnett and Forsyth school 
districts along with many private learning 
companies have submitted courses for re-
view.  State education officials are evaluating 
courses using national standards established 
by Achieve and iNACOL, the International 
Association for K-12 Online Learning.  Hun-
dreds of courses could be posted online as 
early as next month. 
 
 “Once we have it ready we will 
show it to legislators and ask them, are there 
any showstoppers here?” said Bob Swiggum, 
chief information officer at the Department of 
Education.  “If the answer is no we will 
probably open it up right on the DOE website 
as another tool.”  Marketing will be word-of-
mouth and via the DOE web; there is no paid 
marketing budget available. 
 
 During his presentation to task 
force members last month Bailey empha-
sized that students live in an era of customi-
zation whether they are interacting with 
video, music or nearly any other aspect of 
their lives. “The only place that is different is 
education where we ask kids growing up in a 
personalized world to fit into a cookie cutter 
model,” Bailey said.  “That is a very frustrat-
ing disconnect.  That is what’s leading to 
dropout rates; it’s leading to kids being unen-
gaged.” 
 
  

 

By Mike Klein 
Editor, Georgia Public Policy Foundation 

Georgia Federation of Republican Women   February 2013 VOICES Magazine 

Reprint from www.georgiapolicy.org,  
Permission: President Kelly McCutchen 
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Each time we hear of school violence, a psychologist speaks about “signs” apparent in the troubled indi-
vidual(s).  School and college personnel should be trained to look for signs that may lead a person to 
school violence.  Last year, Chaffey College (California) counselors, faculty, and administrators created a 
Behavioral Intervention Team (BIT) to assess student behavioral issues.  The college’s BIT team ad-
dresses concerns that may be identified by faculty, the Dean of Student Discipline, coaches, or various 
staff; identifies strategies and resources to provide assistance and support; conducts well checks; and 
refers escalating behavior either to Campus Police or to the College’s Threat Assessment Group (TAG), 
as appropriate.  The goal is to consolidate information across campus in order to address behavioral 
issues before it’s too late.   
 
 If the matter has escalated to a level that requires referral to the TAG team or to Campus Po-
lice, strategic measures are swiftly implemented.  These measures range from specific law enforcement 
actions to the addition of security to targeted areas.  Chaffey College employs trained peace officers who 
safeguard the college’s three campuses 24-hours a day and works closely with local law enforcement.  
The Campus Police Department offers a number of courtesy services, including escort assistance which 
is available to all students and employees.  
 
 Chaffey College is equipped with the latest communication technology.  Recently, we installed 
telephones in every classroom with direct access to the campus police, the 911 emergency line, as well 
as an intercom used for emergency notification.  Emergency “Blue Phones” are located throughout the 
campus walk ways and parking lots.  With the push of a button, a person is connected directly to the 
campus police dispatcher.  The college also subscribes to AlertU, a SMS-based emergency notification 
service.  In the event of an emergency, college officials send text information to students, staff, and the 
community.   
 
 Last, but certainly not least, Chaffey College leaders have hosted two successful “Safe 
Schools” conferences for local educators and administrators.  The one-day conference includes work-
shops on identifying potential threats, use of technology, and developing a safety plan.  The program has 
been well attended by local law enforcement authorities, educational leaders, 
psychologists, and human resources staff. 
 
 Chaffey College is a leader in campus safety and security.  I hope 
we never fall victim to campus violence, but if we do, I know we have a com-
prehensive plan, resources and strategies available, and a trained staff com-
mitted to taking proactive measures.  I encourage everyone to work together 
to keep our schools and colleges safe. 

 
Kathy Brugger 

President, Chaffey College Governing Board  
Chaffey College is a community college in southern California  

with close to 20,000 students 

 

Photo Collage from:  The final report and findings of the safe school initiative: implications for the prevention of school attacks in the U.S.,  
US Secret Service and US Dept of Education, May 2002 

In the United States, an estimated 50 million 
students are enrolled in pre-kindergarten 
through 12th grade. Another 15 million stu-
dents attend colleges and universities 
across the country. While U.S. schools re-
main relatively safe, any amount of violence 
is unacceptable. Parents, teachers, and 
administrators expect schools to be safe 
havens of learning. Acts of violence can 
disrupt the learning process and have a 
negative effect on students, the school itself, 
and the broader community. CDC. 

By Kathy Brugger 
 2nd Vice President, National Federation of Republican Women 

President, Chaffey College Governing Board 
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What is Needed?  A Bar Examination for 
Teachers or Teacher Quality Reform?   
 
President Randi Weingarten, the American Federation 
of Teachers (AFT), suggested recently that the solution 
to improving the image of teachers is to administer an 
entrance exam similar to the bar exam taken by novice 
attorneys to practice law.  Ms. Weingarten’s view is that 
new teachers, who she says want to be confident and 
competent the first day on the job, are given the keys to 
their classrooms and left on their own to survive.  For 
individuals who are unfamiliar with how teachers actu-
ally get qualified to teach, a bar examination sounds like 
a great idea.  The rigorous examination would improve 
the quality of teaching by controlling who gets in the 
classroom.    
  
 This sort of rhetoric grabs the headlines for the 
AFT and portrays the second largest national teachers’ 
union as being willing to embrace teacher quality reform.   
In fact, it skirts the question of improving teacher quality. 
 
 At a closer look, the bar examination is de-
signed to assess the content knowledge of the aspiring 
attorney administered after the candidate has completed 
four years of college and three years of studying the 
law.  The bar examination does not predict how suc-
cessfully the candidate will actually practice law.  Pass-
ing a rigorous content examination is only part of the 
preparation which determines the quality of the law that 
is practiced, and is only part of the preparation that must 
be assessed to assure teacher quality.   
 
 While it is essential a teacher is well prepared in 
the content he/she teaches, many aspects of teaching 
determine the competence and confidence of that 
teacher.  Testing alone will not do it.  Every state has 
competency and licensing examinations in place.  Since 
the 1980s, the state of Georgia has administered the 
Georgia certification content tests, PRAXIS I, for entry 

into a teacher education, and the Teacher Performance 
Assessment Instrument TPAI, administered to certified 
teachers in their first five years of teaching.  These as-
sessments were replaced by the PRAXIS I and PRAXIS 
II, which measured teacher knowledge in the content 
area, in turn replaced by the current Georgia developed 
and administered GACE content tests.  After certifica-
tion, experienced teachers must take an additional test 
to gain National Board certification.  All these passing 
test results have little or no correlation with the ability of 
teachers to improve student achievement.   
 
 The problem with Ms. Weingarten’s suggestion 
is that we do not need yet another teacher examination 
to improve the image of teachers.  Rather, we must 
change how we recruit, train, manage, and compensate 
teachers to improve the quality of instruction for all chil-
dren.  When the AFT uses its influence to obtain higher 
education requirements commensurate with pay and to 
place an emphasis on teaching as a profession in which 
teachers are allowed to practice without constantly an-
swering to changing national requirements, the whims of 
state legislatures, the variances of local control, better 
working conditions, increased teacher prestige, and a 
focus on the dismissal of unqualified teachers, the call 
for a “bar examination” may have more relevance.   

Dr. Fran Watkins is a retired State 
Director of the Georgia Educator 
Preparation  Program for the Georgia 
Professional Standards Commission.   
Her twenty years’ experience with the 
development and application of state 
standards for traditional and alternative 
preparation programs  enables Fran to 
provide VOICES readers with a valu-
able perspective regarding teacher 
preparation.  
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Literacy is defined basically as the ability to read, write, and think 
critically.  The underpinnings for reading begin with preschool chil-
dren and continue through kindergarten, first, and second grades.  
The Georgia program “Bright from the Start” provides a series of 
state learning standards to guide the development of literacy in pre-
school.  Kindergarten and early grade teachers complete a basic 
preparation in teaching reading to children.  These preparation pro-
grams are approved by the Georgia Professional Standards Commis-
sion (GPSC) based on the program’s ability to meet the national stan-
dards of the International Reading 
Association (IRA) and the National 
Association for the Education of 
Young Children (NAYEC) program 
standards.   
 
 State approval of tradi-
tional and alternative teacher educa-
tion programs to grant teacher certi-
fication indicates that the sponsoring 
institution or agency provides suffi-
cient coursework and classroom 
experiences for qualified teacher 
trainees to begin teaching literacy.  
For state certification, teachers must post a passing score on the 
appropriate state content test, administered by the GPSC. 
 
 Children with reading difficulties may receive assistance of 
a reading specialist who is state certified, based on the completion of 
a reading specialist program and the content standards of the (IRA) 
and a passing score on the state content assessment.  Students, who 
do not speak English as their first language, receive assistance from 
a teacher who has completed preparation in an English Speakers of 
Other Languages (ESOL) preparation program.  Special education 
teachers are prepared to adapt their teaching to accommodate chil-
dren who may have a variety of special needs.  Both the ESOL and 
the Special Education preparation programs meet state approval, 
based on national content standards to certify prospective teachers. 

 Middle Grades Education teacher preparation, guided by 
the National Middle Grades content standards, focuses on language 
fluency, the ability to approach printed material with increased critical 
analysis, inference and synthesis, student writing with accuracy and 
comprehension, and using information as the basis for informed deci-
sions and creative thought.  Teachers must know how to identify 
children with reading difficulties and refer them for work with a read-
ing specialist or reading coach.   
 

 Secondary grades teachers 
build on the student’s foundation from 
middle grades to use information as 
the basis for informed decisions and 
creative thought.  They are prepared to 
focus on developing critical thought 
based on subject matter content.  Mid-
dle and secondary teachers may opt to 
add a state approved reading endorse-
ment, based on national content stan-
dards, to their teaching certificates.  
The reading endorsement helps iden-
tify those students who need the ex-
pertise of the reading specialist whose 

programs are designed specifically to aid these students.  
 
 Since 2001, the No Child Left Behind Program has had as 
its central theme the student improvement of reading and mathemat-
ics skills.  Georgia preparation programs have aligned their programs 
with national content standards; and, the PSC has aligned state certi-
fication assessments with these standards.  No Child Left Behind has 
provided funding for teachers to receive professional development to 
improve their teaching capability.  Problems with student literacy are 
complex and may lie more in the setting and environment in which 
the beginning teachers are placed than their basic preparation to 
teach literacy. 
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By Dr. Fran Watkins 
Retired Director—  

Georgia Teacher Preparation Program 
for the Georgia Professional Standards Commission  

 

Problems with student literacy are 
complex and may lie more in the set-

ting and environment in which the  
beginning teachers are placed than 

their basic preparation  
to teach literacy. 

We are what we repeatedly do.   
Excellence, then , is not an act, but a habit.   

Aristotle 
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As evidence of a turn in the tide of national education 
dynamics, many commentators cite Georgia voters’ 
endorsement of charter school options and parent 
choice in passing Constitutional Amendment 1 last 
November.  The vote, which passed handily at 58 
percent to 41 percent, allowed the General Assembly 
to authorize charter schools, even if they have been 
denied by local school districts.   
 
 Groups, including the Georgia School 
Boards’ Association and the Georgia School Superin-
tendents’ Association, created an advocacy group 
that lined up funding, speakers, debates, and media 
contributions to oppose the measure.  They argued 
school choice and new charter public schools would 
drain resources from regular school district systems 
and hurt children “left behind,” as programs including 
band and athletics are cut or eliminated. 
 
 Most voters rejected the argument and 
were right to do so, based on evidence that shows 
when 
charter public schools are created, the regular public 
schools eventually do better, not worse.  Their stu-
dent achievement scores increase and they often 
manage to work more effectively on smaller budgets. 
 
 The economic reality is building a vibrant 
charter school environment in Georgia means tradi-
tional public school systems will eventually respond to 
the effective charter school competition.  Around the 
country, wherever they are confronted by emerging 
charter school competition, traditional public schools 
systems have consistently demonstrated the ability to 
reduce costs and improve student achievement. 
 
 In a textbook display of competitive eco-
nomic dynamics, the established industry cuts costs, 
introduces new technology, and improves product 
quality and customer service when faced with a supe-
rior new competitor.  Some people call this a win-win 
for taxpayers and children.  Classical economist, Jo-
seph Schumpeter, called it creative destruction. 

 Public charter schools clearly present a 
superior competitive challenge to traditional public 
school systems.  Essentially, they represent a new, 
more entrepreneurial organizational form and struc-
ture.  And, like many new industrial innovators, their 
adoption of a superior approach to customer chal-
lenges (educational challenges) gives the charters a 
significant edge. 
 
 And, like industrial examples, faced with a 
new and superior competitor, the established special 
interests in the traditional, established, industrial mo-
nopoly sought protection by seeking artificial political 
restrictions to preserve their hold on customers. 
 
 Charter schools in Georgia educate our 
children at between 60-85 percent of the costs in-
curred by the traditional public schools.  In addition, 
charters’ educational outcomes, when correctly com-
pared to traditional schools in the same neighbor-
hoods, are nearly always superior and sometimes 
very superior. 
 
 How do charter public schools, in the same 
neighborhoods and often with teachers that migrated 
from the traditional schools perform at such a high 
level?  The two dominant sources of charters’ com-
petitive edge are innovations in the use of technology 
and innovations in organizational form, governance, 
and management. 
 
 In Georgia, traditional public school sys-
tems are governed by the Superintendent’s office.  In 
our six largest districts, (Gwinnett, Cobb, DeKalb, 
Fulton, Clayton, and Atlanta Public) the average dis-
trict has 106 schools and regulates the education of 
93,207 children.  The largest district, Gwinnett, cre-
ates the policies to govern nearly 163,000 children in 
126 schools.  (The average graduation rate for these 
6 largest districts is 62%). 
 

(Continued on Next Page) 
 

 

By Christine P. Ries 
Professor of Economics 

Georgia Institute of Technology 
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 Operating necessarily like large corporations, these large 
districts must be relatively inflexible.  They simply cannot respond to 
the needs of individual children and families…and often not even to 
the needs of a particular teacher or individual school. 
 
 In the charter public school “district” however, the school’s 
principal operates effectively as a school superintendent and a local 
governing board of parents and community members function as 
local school boards.  (Is it any wonder that it was not parents and 
teachers, but Georgia School Boards Association and the Georgia 
School Superintendents’ Association, who presented the most formi-
dable opposition to the expansion of charter schools?) 
 
 The charters’ governing groups oversee the education of 
usually 1000-2000 children.  Like a small business or private com-
pany, the board members are owners and consumers of the product.  
Money spent in the schools is THEIR children’s money, not the fund-
ing for 168,000 anonymous children and their parents.  The head-
master or principal manages teachers and staff directly, not through 
layers of regulations and bureaucracy. 
 
 Charter schools are entrepreneurial small businesses.  
Decision makers are spending their own money, not other people’s 
money.  Decision-makers are owners.  It is clear to everyone in the 
community when money is misspent or a particular educational pro-
gram or teacher is not effective.  And, the ultimate cost of these mis-

takes, potential destruction of an individual child’s future, is immedi-
ately apparent. 
 
 This “organizational innovation” is the real reason charter 
public schools are so much more efficient and effective than the tradi-
tional school districts. 
 
 As the traditional systems in Georgia deconsolidate, reor-
ganize and look for more entrepreneurial ways of operating, we will 
all profit from the results.  The vast majority of children in Georgia’s 
traditional public schools will learn more and learn faster.  Taxpayers 
will see some relief, as the largest item in our state budget is spent 
more effectively.  And, we will all benefit as the state economy shows 
the growth and vitality that comes with  better schools and a better 
educated population. 

The Tide Has Turned in Education—Continued 

Who Am I? 

VOICES columnist Christine P. Ries is 
Professor of Economics at Georgia Tech.  
She is a specialist in international finan-
cial economics, corporate financial man-
agement, and organizational economics 
and governance.  She has served as 
consultant and advisor to many U.S. and 
foreign corporations.   
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Results of the 2000 Census indi-
cated that 21.4 percent or over 1 
million Georgia residents 25 and 
older do not have a high school 
diploma.  Approximately 40 per-
cent of that 21.4percent, or 
393,000 adults, have less than a 
ninth grade education.  A U.S. De-
partment of Labor study revealed 
literacy problems in the South-
east cost employers nearly $57.2 
billion annually and in Georgia 
that study found low literacy 
skills in the workplace are costing 
employers 2.1 billion annually. 
 

For many generations Geor-
gians found employment in indus-
tries ranging from textiles and mines 
to fishing and farming.  Today, to 
remain competitive in a global mar-
ketplace, businesses and industries 
in manufacturing and service sectors 
are rapidly converting to complex, 
technology-driven processes.  The 
resulting opportunities require work-
ers who hold, at a minimum, a high 
school or GED diploma for entry 
level employment. 

 
The greatest barrier to eco-

nomic development and growth is 
the absence of a literate work-
force.  The Georgia solution for 
reaching adults effectively is the 
Certified Literate Community Pro-
gram (CLCP).  Created in 1990 by 
the Technical College System of 
Georgia (TCSG) and the Georgia 
Council on Adult Literacy (GCAL), 
CLCP asks a community to establish 
a non-profit collaborative to promote, 
support, and enhance community 
literacy efforts locally.   

 

The Certi-
fied Literate Com-
munity Program 
(CLCP) promotes 
literacy in Georgia 
by involving entire 
communities.  By 
making literacy a 
community-wide 
commitment, a broad variety of com-
munity resources are mobilized to 
promote and support literacy train-
ing.  The CLCP is a business-
education-government partnership 
resulting in improved literacy levels 
of children, families, and workers in 
an entire community. 

 
Communities participating in 

the program analyze community 
needs, create awareness of the 
needs, ensure learning opportunities 
are offered, and evaluate progress 
so the majority of citizens needing to 
improve their skills do so within 10 
years.  A network is formed to coor-
dinate business, church, volunteer, 
social service, local government and 
schools, media and other efforts in 
the community to reach, influence, 
and support those who want to im-
prove their education. 

 
CLCPs are about economic 

development, workplace skills, par-
ents able to help their children with 
their homework, people able to un-
derstand and follow prescription 
medicine directions for themselves 
and their children, being able to read 
a map or road sign, immigrants ac-
quiring English language skills, and 
anyone acquiring computer 
skills.  CLCP is about lifelong learn-
ing and acquiring a new skill at any 

point in life.   
 
There are 62 CLCPs en-

compassing 78 counties and two  
cities.  Those 62 programs are made 
up of 32 CLCP Participants (first 
level of certification) and 30 Certified 
Literate Communities (second level 
of certification).  The 32 Participants 
collectively have made the commit-
ment to serve 245,297 individu-
als.  The 30 Certified Literate Com-
munities have served 211,307 indi-
viduals.  Annually, CLCPs secure 
approximately $2 million for their 
programs and an additional $1.8 
million in in-kind resources. 

 
CLCPs have provided the 

funding to build and maintain adult 
education centers.  They address 
transportation and child care needs; 
provide materials, equipment, tutors, 
additional class locations, GED test 
scholarships, and continuing educa-
tion scholarships.  In Dawson 
County, our CLCP is READ; and, we 
work with the public school system 
and manage the local “Dictionary 
Project,” “Thesaurus Project,” and 
school reading initiatives.    

 
  

 

By Sandy Lipkowitz 
Executive Director 

READ (Reading Education  
Association of  Dawson County) 

Reprint: Permission of READ. 

Continued on Next Page 
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Past Presidents 

Of the  

Georgia Federation of 

S.S. Halliburton, 1957 
Halycon “Chon” Bell, 1960 to1962 

Anne Bateman, 1962 to 1964 
      Rita Creeson & W.C. LeShanna,  

Oct. 1964 to March, 1965 
Lee Ague Miller, 1965 to 1967 

Bootsie Calhoun, 1967 to 1968 
Virginia Estes Massey, 1968 to 1971 

Margaret Holliman, 1971 to 1975 
Lil McAfee, 1975 to 1977 
June Kidd, 1977 to 1979 

Kathie Miller, 1979 to 1983 
Helen Van Waldner, 1983 to 1985 

Sandra Deyton, 1985 to 1987 
Reva Jennings, 1987 to 1989 

Kathie Miller, 1989 to 1993 
Sharon Jacoby, 1993 to 1997 
Emma Hinesley, 1997 to 2001 

Valerie Betz, 2001 to 2005 
Millie Rogers, 2005 to 2009 
Susan Voyles, 2010 to 2012 

 

CLCPs work with students in high school to prevent drop-
outs and provide continuing education scholarships.  They promote 
adult literacy services, recruit and retain adult literacy students in 
the classes, and provide a support system to students and literacy 
providers alike.  Communities with CLCPs have more workplace 
programs as well as higher enrollment, higher retention rates, and 
more graduations for adult education students.  

 
The Office of Adult 

Literacy provides a full-
time Certified Community 
Program Executive Direc-
tor (Billie Izard), who is 
responsible for providing 
technical assistance to 
communities as they de-
velop the structure to at-
tain Participant and Final 
Certification.  A community 
that is accepted into the 
program will receive certification twice: first, when the community 
meets the eight criteria for becoming a Certified Literate Community 
Participant (which includes a numeric goal of serving 50 percent 
plus one of the target population), and later, when the community 
meets all qualifications for achieving the designation Certified Liter-
ate Community.  In four years (as of June 30, 2012) READ has 
served 1,057 residents of the 1,638 identified as our target popula-
tion.  To date, READ has reached 65 percent of those needed to 
meet our goal.  

 
In its implementation, CLCPs show communities can influ-

ence citizens to improve their individual lives, while they make their 
communities better places to work and live.  The Certified Literate 
Community Program is proving that given a sense of mission and 
direction, a community can become a powerful, self-managed force 
for literacy. (Resource for Article:  https://tcsg.edu/certified_literate.php)  

 

 

Who Am I?  
Sandy Lipkowitz , Executive Director for 
READ,  has worked with nonprofit groups 
since 2000—first as Director of Grants and 
Scholarships for  Atlanta Ronald McDonald 
House Charities, and then for Prevent Child 
Abuse in Pickens County.  She has a BS in 
Management and finds time to work part time 
in real estate.  Sandy is a member of the Foot-
hills Republican Women. 

Adult Education Center: Dawson 
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We live in deeds, not years. In thoughts not breaths, in feelings, not figures 
on a dial. We should count time by heartthrobs.  He most lives who thinks 
most, feels the noblest, acts the best.  

David Bailey, British Photographer 
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I need to get my GED.I had a good job, but 
I got laid off because of the bad economy.  
Now, nobody will hire me because I don’t 
have a high school diploma.    
 
I graduated high school, but I can’t read 
fast enough to find book titles for my cus-
tomers at the bookstore where I work.  I’m 
not a confident reader.  I need help with 
my reading skills.   
 
I can’t even play word games with my kids 
or help them with their homework.  They 
have passed me up. 
 
I had a job in manufacturing, but my job 
was eliminated.  Now I need to prepare 
myself for a new career. That means going 
to college or some sort of specialized job 
training.  I don’t feel ready for that.  It’s 
been so long since I’ve been in school. 
 
If I’m going to ever get promoted at my 
job, I have to get the GED.  I can’t move up 
without it.  
 
 These are the words of adults who 
have come to our local adult education cen-
ters for help.  We hear descriptions like these 
over and over again, as brave people de-
scribe their reasons for coming through our 
doors -- people who feel they can’t do their 
best for themselves or for their families be-
cause they lack the reading, language, or 
math skills to get a job, or to hold onto a job, 
or to advance in the jobs they may already 
have.  Or, perhaps they worry about being a 
good educational role model for their children 
or not being involved in their children’s educa-
tions.  
 
 At a recent entrance interview, one 

mother explained her 
goal of earning her GED 
in an effort to inspire her 
sixteen-year-old daugh-
ter to stay in school.  “She knows that I didn’t 
finish school, and it’s up to me to show her 
how important having an education is.  I’m 
doing this to gain her respect and maybe 
inspire her to stay in school.  If I can get my 
GED after being out of school for 20 years, 
then surely she can make it through another 
year of high school.” 
 
 Another of our students has only an 
hour or two after work for a couple of days a 
week (if he’s lucky) to work on GED prep.  He 
comes to class whenever he can because he 
wants to own and operate his own garage.  
Right now, he’s working as a mechanic at 
someone else’s garage.  One day, he wants 
that garage to be his own.  
  
 One student went to the adult edu-
cation center with one goal:  to read the Bible 
for herself.  She was over sixty-years old and 
was trying to read along with an audio tape 
her son had given her for Christmas.   She 
had dropped out of school at a very young 
age to help raise chickens on her family’s 
farm.  Then, some sixty years later, after rais-
ing her family, she wanted to learn to read.  It 
took some time because she had no knowl-
edge of the alphabet or sound relationships, 
but two years later, she is reading independ-
ently at the level of an average third-grader!   
 
 Above is a glimpse of the many 
faces of adult education.  Although the demo-
graphics may vary according to geographic 
regions, the need for adult education in the 
U.S. has never been stronger.  Across the 
U.S., the percentage of people lacking basic 

literacy skills hovers near an average 15 per-
cent (NAAL, 2003).  Community adult educa-
tion centers are here to help people who need 
to improve their language, math, and technol-
ogy skills in order to earn the GED and to 
transition into college or on to technical train-
ing or craft apprenticeships.  Whatever their 
personal education goal may be, our adult 
education centers can help them on their way 
to achieving those goals.  
 
 The educational process begins 
with a standardized needs assessment.   We 
use the assessment results to design indi-
vidualized programs of study based on the 
student’s individual skill needs.  Some stu-
dents may need to work on vocabulary and 
reading comprehension skills before moving 
to specialized subjects;   others may need 
only to review specific algebraic concepts 
before taking college entrance exams.  Most 
of our students’ primary goal is obtaining the 
GED; however, we also serve students who 
have high school diplomas and are working 
on skills for a smooth transition into college.  
Whatever the need, the adult education cen-
ter’s goal is to provide the resources and 
human support for our students to become 
confident participants in their own education.  
Some of our students are ready for the next 
level in a few weeks, while others may need 
extensive work on basic language skills for 
months before moving on.  Student progress 
is measured at regular intervals via a stan-
dardized post-test and celebrated heartily by 
fellow-students and staff.   
 

(Continued on Page 26) 

By Sharon Clark, EdS 
Lead Instructor 

Dawsonville County Adult Education Center 
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Lydia 
 
I am new to the GFRW Mamie Eisenhower Library Project and I am 
happy to say it has been a joy to be involved with such a worthwhile 
endeavor.  It has truly been an interesting and informative year for 
me.  I have loved meeting and working with the Mamie Eisenhower 
Vice Chair, Rosanna Birky, and our Literacy and Education Chair, Mary 
Spearman. 
  
 We had a joint meeting 
in July 2012 of the literacy re-
lated committees.  Our invited 
guest was Nancy Turley, who is 
a member of the Literacy Coun-
cil in Paulding County.  Nancy 
gave us some great ideas for 
promoting literacy in our commu-
nities.  One of her suggestions 
led to a Literacy Proclamation 
which was later signed by Gov-
ernor Deal.  I was very inter-
ested in the “Read across 
Paulding” project she told us 
about.  On November 1, 2012 
Paulding residents were encour-
aged to read for one hour and report their reading experiences to the 
Literacy Council. They could read anything from box tops to books and 
articles.  Reading was done alone, in groups, or to others.  
 
  One of the ideas I liked best was to offer the opportunity for 
GFRW Clubs to sponsor a GED student in their local community.  If 
people do not have reading and writing skills it can be very difficult for 
them to get and hold a job. Money for education can be scarce for 
someone who does not have a high school diploma or a GED (General 
Equivalency Diploma or General Education Diploma). Several women 
from the new Foothills Republican Women are involved in READ, 
which sponsors Dawson County students striving to pass the GED 
test .   

 

  The Cobb County Republican Women’s Club offers the 
“Babe Atkins Byrne Scholarship”.  Many young women have been 
helped to further their educations and to achieve their goals because of 
that scholarship.   
 
 Central DeKalb Club’s member, Ullainee Stokes, has been a 
charter member of the “Friends of Doraville Library” for some 
years.  They raise money from book sales which goes to the Library to 
promote literacy programs for children, teens, and senior citizens.   The 
club also donates Constitutions, dictionaries and books to schools.  
 
 The MELP Committee purchases books which GFRW do-
nates and sends to children who live on military bases.  The committee 
also distributes bookplates to any GFRW Club who requests them for 
books they donate. 
 
 See the next page for a listing of a few  of the projects al-
ready utilized by GFRW Clubs to promote literacy in Georgia communi-
ties. For more project ideas please visit the NFRW website.    
  

Mary 
 
 Education and Literacy Programs of the NFRW/GFRW are 
ongoing programs for Children as well as Adults.  Lydia Hallmark has 
listed part of the programs for you to consider in the GFRW Clubs. 
Club Presidents are encouraged to read the list of possible programs, 
select ones they want to sponsor and then appoint Chairmen for each 
of these programs. 
  
 Our Schools, Churches, County Literacy Groups also have 
Programs that we can use in GFRW Clubs to enable our Communities 
to secure good jobs and families can assist the children with School 
Chores. This term, I would like to see a  "Best Teacher Award" given to 
outstanding Teachers in each of our Clubs and entered in the NFRW 
Contest. Also, I heartily support all of these programs. 
 
(Lydia and Mary invite you to consider the list of projects on page 

26.  Select one, or two or more for your club!) 

Mamie Eisenhower 
Photo: Public Domain 

Letters from: 
Lydia Hallmark  

GFRW Mamie Eisenhower  
Library Project Chair, and 

Mary Helms Spearman 
GFRW Education and Literacy  

Committee, Past Chair 
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 At the end of each year, students who have earned the GED have the opportu-
nity to participate in a graduation with all the “pomp and circumstance” they may 
have missed in their high school graduations. 
 
 If you have not taken the time to visit your local adult education center, 
it may be time for you to schedule a visit!  In this era of budget cuts and staffing 
shortages, you just may find the opportunity to make a positive contribution to a 
neighbor’s future.  We need volunteers to greet people who walk through our 
doors with questions about our programs, to answer phones, or to spend an hour 
one-on-one with a struggling reader.  Above all, we need citizens who understand 
the important role of adult education and who actively encourage our Congress 
and representatives to continue funding these programs.         

February 2013 VOICES Magazine 

GED Graduates (seated) with happy family members -
celebrating graduation. (Adult Ed. Center, Dawson County.) 

• Start a small library in your neighborhood or small town. 
• Read out loud at story time club in a local library or school. 
• Volunteer to teach computer skills at the local library. 
• Participate in Little Red Bookshelf in family court - books free to children wait-

ing with parents to resolve family legal issues. 
• Sponsor a patriotic fifth grade writing challenge - 20 word essay: What it 

means to be patriotic.  First prize:  pizza party for the class  
• Donate $100 of supplies from  an office supply store for a selected teacher. 
• Provide large print Readers Digest magazines to senior citizens centers, 

Readers Digest novels, Braille books. 
• Recognize outstanding teachers with an Award or Certificate. 
• Help tutor in GED programs or in after school reading programs. 
• Sponsor an adult working to acquire their GED. 
• Hold a book drive to distribute materials to local literacy programs, childcare 

centers, prisons, shelters, etc.. 
• Sponsor a collection of gift books for needy children at Christmas. 
• Encourage club members to join the local “Friends of the Library.” 

Public Domain:  
Americanliteracy.com archives 

Public Domain:  
Americanliteracy.com archives 

Public Domain:  
Americanliteracy.com archives 

A December Gift Book Drive for Needy Children  

Voices of Adult Education—from page 24 Who Am I? 
Sharon Clark  has taught adult 
education for Lanier Technical 
College in Northeast Georgia for 
the past six years.  She trans-
ferred from the Gainesville Cen-
ter and is currently at the Daw-
sonville Adult Education Center 
in Dawsonville, GA.   Her pas-
sion is helping people to move 
on with their lives by overcoming 

the educational obstacles that prevent them from achieving 
their goals.   
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Most people agree the ability to read is es-
sential to success in life.  Not only does the 
ability to read allow one to function in soci-
ety, it also determines what type of work or 
career one achieves and how successful he 
or she is in that work or career.  Reading 
plays a significant role in brain development, 
discovery, learning, and imagination.  It 
gives one power and, without this power, 
one is at a great disadvantage.  Rumors still 
abound that the number of jail beds a com-
munity will need in the future is determined 
by current third grade reading levels, but 
again, this is only a rumor. 
 
 The significance of learning to 
read or “acquiring” the ability to read is fun-
damental to any school and probably one of 
the key reasons we even send our children 
to school.  So, how are U.S. schools doing at 
teaching our students to read?  National 
standardized tests’ scores from 2011 reveal 
only 34 percent of U.S. fourth graders are 
proficient at grade level, according to Dr. 
David Driscoll, chairman of the National 
Assessment of Education Progress at the 
Department of Education.  At a 34 percent 
reading proficiency level, U.S. schools are in 
the “Needs Improvement” category for 
teaching reading.  This “Needs Improve-

ment” category is a 
strong reason why 3 
percent to 5 percent 
of U.S. families de-
cide to teach their 
children themselves 
or “home school” 
their children.  
These families be-
lieve they can do 

better for their children than the local school 
system, which includes doing a better job of 
teaching their children to read. 
 
 Teaching your children to read 
might seem like a daunting task, but 
homeschool families prove it is not.  Con-
sider this information from the National Cen-
ter for Educational Statistics and Dr. Brian D. 
Ray:  National achievement test results in 
2009 put homeschoolers in the 89th  percen-
tile nationally in reading and their public 
school counterparts in the 50th percentile in 
reading.  In addition, 29 percent of U.S. 
eighth grade students are at or above profi-
ciency in reading (2010/2011).  Homeschool 
students test on average in the 79th percen-
tile for reading on the SAT.  These statistics 
cover different categories, but they point to 
the same thing: students who are taught at 
home score better on standardized tests for 
reading than those taught at a public school. 
 
 So, how exactly do most home 
school families teach their children to read?  
Most take a phonetics and “example” ap-
proach to learning to read.  They use pho-
netically-based curricula; they spend one-on-
one time; and, they read to their children, as 
well as setting an example of reading them-

selves.  They do not have the pressure and 
challenges of teaching 25 very diverse stu-
dents to read simultaneously, as most public 
school teachers do.   
 
 Homeschool families have access 
to thousands of reading curricula.  A quick 
Google search reveals some options: All 
About Reading; Adventures in Phonics; Blu-
menfeld’s Alpha Phonics; Explode the Code; 
the Montessori Method; and, Superphonics.  
Identifying letters by their basic sound first, 
then blending sounds and expanding their 
other sounds proves to be the consistent 
foundation for a successful reading program 
at home.  “A” is not “A,” but “ae.”  The letter 
“A” is introduced as “ae,” not by its name of 
“A,” and so forth.  Children might trace let-
ters, repeating the sound in shaving cream 
on a cookie tray.  This option allows kinetic 
learners to internalize the sounds better.  
Parents also have the luxury -- and joy -- of 
reading to the children in the home environ-
ment and usually select a book above the 
reading level of their children.  They have 
the time to interact as they read.  They can 
ask the child to “narrate,” a method Charlotte 
Mason proposed to increase reading com-
prehension.  The listener or reader shares in 
his or her own words what they have just 
read or heard.  In addition, homeschool par-
ents usually research and read personally.  
Children who see their parents read are 
more likely to want to read too.  They follow 
the example set before them whether it is 
conscious or not. 

 
(Continued on Next Page)  

Education & Literacy Series 

By Linda Clary-Umberger  
President, Foothills Republican Women 
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District Directors 

Of the 

Georgia Federation of 

Republican Women 

1st District Anne Mueller 
  Chatham County 
2nd District Vacant 
3rd District Chris Owen 
  Cowetta County 
4th District Bobbie Frantz 
  DeKalb County 
5th District Vacant 
6th District Laurie Padgett 
  Fulton County 
7th District Sarah Snyder 
  Gwinnett County 

8th District Varie Rustin  
  Houston County 
9th District Louise Little 
  Fannin County 
10th District Jean Blackstone 
  Oconee County 
11th District Johnell Woody 
  Cobb County 
12th District Lillian Smith 
  Columbia County 
13th District Nancy Hollingshed 
  Paulding County 

Reading at Home—Continued from previous page 

   
 A key aspect of success in teaching a child to read at home is 
the one-on-one time.  A parent can be acutely aware of when a child is 
actually learning to read and when the child is not; when the child is 
getting it and when he is  not; when the child is ready and when he is 
not.  Some children are ready to learn to read at three and a half.  Other 
children are not ready until seven years old.  Dorothy and Raymond 
Moore address the issue of readiness in their book Better Late than 
Early.   The Moores point out that children develop at different rates 
mentally and cognitively.  To push a child when he or she is not ready is 
to destroy potentially any joy associated with learning according to the 
Moores.  At home, these varying rates of development can be consid-
ered in the pace of learning to read and curriculum choice.  Additionally, 
if a child has a learning challenge, such as an auditory processing issue, 
the parent may recognize a struggle, even though the parent is not able 
to articulate what the struggle is exactly.  The parent is able to seek 
help, try other methods; whereas, a traditional classroom teacher might 
not notice the struggle, and the student is over-looked, until someone 
notices the student is not able to read on grade level and is seriously 
lagging behind across the board academically.   
 
 Teaching a child to read is one of the most rewarding experi-
ences for any parent or teacher.  Parents who choose to homeschool 
experience this reward and have the satisfaction of empowering their 
children for a bright and successful future -- one where the joy of learn-
ing can be ever present -- and a successful life. 
 
  

Who Am I? 
 
Linda is the current Second Vice Chairman of 
the Dawson County GOP.  A very active commu-
nity volunteer, Linda also serves on the Board of 
Directors for the Dawson Arts Council and the 
Board of Directors for the Dawson County Home 
Owners and Civic Association.  In her spare time 
she supervises a busy family farm complete with 
animals and crops.  An advocate of home 
schooling, Linda has taken an active role in her 
children’s education activities . She is President 
of the Foothills Republican Women.  
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How do we attract more young women to attend our meetings and 
get involved? How do we put more focus on appealing to young 
women? Below are a few tips to get you started.  
 

DO 
Talk to them 
Give them different ways to get in-

volved – focus on team activities 
with ambitious goals 

Talk about issues in ways relevant to 
young adults – example: focus on 
health care access and cost, not 
prescription drugs and Medicare 
benefits; point out their personal 
share of the national debt ($50,000 
– up $14,000 since Pres. Obama 
took office!) 

Be results-oriented 
Let them know they are part of a 

movement – they want to belong 
to something bigger than them-
selves 

Provide them with flexibility – tasks, 
meeting times, levels of involvement 

Provide positive feedback…frequently 
Appeal to their interests – themselves! 
Listen to them – engage in a two-way conversation, don’t just tell 

them what they should think 
Respect their ideas – utilize these ideas to attract more young 

adults 
Be yourself – you don’t need to be “one of the kids” to get their 

attention 
Hold back on the rhetoric – they trust sources more that they 

view as unbiased 
Have events with high energy and engagement levels 
Make technology your friend – website, Facebook, Twitter, Insta-

gram, email, e-newsletter, Flickr, YouTube, text messages, 
online pay 

Plan events where they feel comfortable – where they naturally 
congregate like popular restaurants, coffee shops, bars, thea-
tres, parks, concerts, rodeo, festivals, campus 

Ask them to attend a meeting and join your club! And encour-
age them to bring a friend! 

 

DON’T 
Stereotype young adults as “kids” – this 
can be offensive, use term like “Younger 
Americans” 
Assume that young voters know the ba-
sics of the political system such as the 
differences between the Parties, how to reg-
ister to vote, why capitalism is better than 
government-run economies 
Think young Republicans will get in-
volved just because it is the right thing to do 
Denigrate young adults for apathy or 
lower voting rates 
Invoke anger – they’re looking for solutions, 
not complaints 
Waste time giving stump speeches with 
party platitudes or attacks – they want ideas 

and action, not attack ads and sound bites 
Demean new technology like Facebook/Twitter – it’s their means 

of communication. Remember, most of them don’t remember 
a world without the Internet! 

Point out their age – By pointing out that trait, that’s all they as-
sume you are seeing. Don’t let demographics define the per-
son – or define your first conversation with them. It’s important 
they feel you see them as more than just a young adult. But 
rather as a valuable member of your club because of their 
abilities. 

Assume they are all Democrats – 43% of young adults in Texas 
voted for John McCain in 2008. 77% of young adults in Texas 
consider themselves to be “conservative” or “moderate”. 

Forget to ask them to attend a meeting and join your club! 
 

By Kim Chambers 
2012-2014 Outreach Chairman 

Texas Federation of Republican Women 

Who Am I? 
Kim is the 2012 - 2013 Texas Federation of Republican Women (TFRW) Outreach Chairman.  She actively served on the PR Committee 
for the National Federation of Republican Women (NFRW) and recently joined the NFRW Membership Committee. She is a past Presi-
dent of Austin Republican Women (ARW).  In recognition of her efforts to expand and energize Republicans in Travis County, Kim was 
awarded the “Above and Beyond” award from the TCRP in 2010.  See Kim in action at the GFRW Winter Board Meeting.  She will be 
conducting a Membership Workshop on Thursday, Feb. 14.   

  

Kim Chambers 
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Highlight special events and celebrations that provide a unique opportunity to invite guests  

 
Specifically tailored Programs and Promotions 
will help your local club attract a new, diverse 
group of members into your club.    
 
PROGRAMS 
Content 

• Feature high-profile females (former 
and current elected and administra-
tion officials, successful business-
women, impactful public servants, TV 
anchors/personalities, etc.) 

• Plan dynamic programs that will ap-
peal to all women and encourage 
even non-political women to attend 
(healthcare, leadership, education, 
local issues, etc.) 

• Highlight special events and celebra-
tions that provide a unique opportu-
nity to invite guests – (Examples: 
daughters in May (Mother’s Day), 
veterans in November (Veteran’s 
Day), students in September (back to 
school), spouses in February 
(Valentine’s Day), precinct chairmen 
in April or May (near primaries), ser-
vice men and women in July 
(Independence Day), fellow church or 
synagogue members in December, 
etc.) 

 
Timetable 

• Allow time for members to network 
before/after the meeting, so business 
women can promote their company – 
a sign of appreciation to them for 
making time to attend! 

 
Day and time  

• Business lunch – stay on time so 
attendees can get back to work 

• Night event with dinner – can bring 

spouses (ask men to join as associ-
ate members) 

• Happy hour event – attracts a 
younger crowd, keep it informal 

• Weekend events – attracts working 
women, moms, students 

 
Location 

• Country club, downtown hotel ball-
room, downtown hotspot, campus, 
suburbs (this will set the tone of the 
meeting and is important to consider 
when trying to attract different demo-
graphics) 

 
Price Point 

• Free – everyone likes this especially 
students, retirees, those on a fixed-
income  

• Different levels of sponsorship for an 
event – volunteer (free/reduced 
ticket), silent auction, gold/silver/
bronze sponsor, acknowledge all 
contributions! 

 
PROMOTE 
Online 

• Your club’s Website – be sure to post 
membership and meeting information 

• Social media – Facebook, Twitter, 
YouTube, etc. 

 
In the media 

• Press releases for upcoming meet-
ings and big events (Convention, 
fundraiser) 

• Highlight members in the spotlight 
(candidates, volunteer of the year, 
etc.) 

• Invite the local press to attend a 
meeting or event (you’d be surprised 

how far a free lunch will go) 
 
At your local Republican headquarters – we’re 
on the same team! 

• Have membership forms, newslet-
ters, and club brochures there 

• Post upcoming meetings and events 
on their Website and in the office 

 
Club brochure 

• Highlight your club’s efforts to assist 
many different groups of women (can 
use TFRW examples, Republican 
Party history) 

• These can be tailored for different 
demographics or make one all-
inclusive brochure 

• Be sure to list membership informa-
tion and when/where you hold meet-
ings 

 
Word of Mouth 

• Engage in your community and lead 
by example 

• Wear Republican accessories – I 
know all us ladies have plenty of fun, 
elephant jewelry! 

• Write “Republican Women Care” or 
“Donated by the _____ Republican 
Women” on bags of donated items 

 
Best of luck in your outreach efforts! Please 
contact me with any questions. (Kim Cham-
bers, 2012 – 2013 TFRW Outreach Chair-
man,512-507-3668,KimCham@gmail.com) 

Photo: Printshop 22. Broderbund 

By Kim Chambers 
2012-2014 Outreach Chairman 

Texas Federation of Republican Women 
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[Editor’s Note:  This article was 
written by the Outreach Chair-
man for the Texas Federation of 
Republican Women.  However, 
many of the ideas presented in 
this article apply to the Georgia 
Federation and are worth con-
sideration for implementation in 
your club.] 
 
 
Having a presence in the Hispanic commu-
nity is a great start and a necessary first 
step to attract more Hispanics to the Re-
publican Party.  But, Republicans need to 
do more!  We need to focus on showing 
Hispanics that Republicans really do care 
about them.  In 2008, only 6 percent of 
Hispanic registered voters said the Repub-
lican Party was more concerned about 
them than the Democrat Party.  That num-
ber rose to a paltry 12 percent in 2011, but 
it’s still inexcusably low. If Hispanics don’t 
think Republicans care about them, they’ll 
never care about us.  
 
 Republican Women’s clubs can 
lead the way to change this perception by: 
 
• Volunteering in the Hispanic                  
community; 
• Providing practical, helpful information 
tailored to Hispanics; 
• Promoting Hispanic leaders in our 
clubs and our Party; and, 

• Changing the tone of the Republican mes-
sage to Hispanics.  

 
 Heavily promote your club’s outreach activi-
ties, especially via social media.  This will particularly 
appeal to the large number of Texas Hispanics under 
18. They make up half of all state residents under18 
and are the next generation of voters. 
 

• Wear Republican accessories when vol-
unteering in your community – even when 
you can’t talk politics:  a Romney pin or cute 
elephant necklace will let people know you 
are Republican. 

• Attend Hispanic-dominated events – for 
example, have a booth at a Cinco de Mayo 
festival.  Be sure to display information, not 
just about your club, but also about His-
panic, Republican leaders.  Ask Hispanic 
members to “man the booth.” 

• Help legal Hispanics prepare for their 
citizenship test. 

• Attend U.S. citizenship ceremonies and 
give graduates information about the Re-
publican Party, voter registration, and your 
club. 

• Tutor at-risk students – There is a 37 
percent Hispanic dropout rate in Texas. 

• Mentor troubled youth - Hispanics make 
up over one-third of the Texas prison popu-
lation. 

• Send care packages to our troops – 25 
percent  of active duty are minorities. 

• Write “Republican Women Care” or 
“Donated by the _____ Republican Women” 

on bags/boxes of donated items. 
• Plan programs that will appeal 

to the Hispanic community.  
Contact local Hispanic groups and 
encourage them to attend.  Ask 
club members to invite their His-
panic friends. Feature a high-
profile Hispanic speaker:  an 
elected official (or his wife), suc-
cessful businesswoman, impactful 
public servant, TV anchor/
personality, etc. 

• Appoint a Hispanic outreach 
coordinator who customizes the 
club’s message to their local com-
munity and organizes outreach 
events. 

• Have an event at a local His-
panic hot-spot (e.g. Tex-Mex 
restaurant, community center). 

• Champion of Freedom Award – 
have an event honoring a conser-
vative, Hispanic leader.  Promote 
this! 

• Block walk and support His-
panic Republican candidates – 
post pictures, promote this! 

• Contact Hispanic Republican 
candidates and find out how your 
club can assist them. 

• Utilize social media – 1 out of 
every 5 Hispanics is on Twitter. 

 
(Continued on Next Page) 
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By Kim Chambers 
2012-2014 Outreach Chairman 

Texas Federation of Republican Women 

Photo: Printshop 22. Broderbund 
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Thursday March 7—Saturday March 8 

Spring Board Meeting and Legislative Day   
Crystal Gateway Marriott 

Arlington, Virginia 
To register go to www.nfrw.org 

February 2013 VOICES Magazine 

 

 

 

 

 

 

VOICESmail 
As VOICES Magazine continues to grow and 
attract contributors and readers,  more articles 
are available than can sometimes be included in 
the regularly scheduled issues.   Likewise we 
receive articles deserving immediate distribution 
rather than waiting for scheduled publication 
dates.  
 
The VOICES staff has initiatied a new news ser-
vice – via internet emails, through which time 
sensitive articles may be shared with readers as 
soon as the articles are available.  Such items 
may be repeated in upcoming issues of the 
magazine if they are still timely and relevant to 
readers’ interests. 

• Use voter history to engage conservative Hispanics 
– invite women with Hispanic last names who have previ-
ously voted in a Republican primary to attend a special 
event.  Do this right after the 2012 primary and follow up 
on their interest to help elect Republicans. 

• Invite conservative Hispanic women to a club meet-
ing, especially to a meeting that has a program you think 
they would be interested in hearing (e.g., “The Future of 
Public Education,” not “Top 10 Reasons We Need to 
Build a Border Fence”). Ask them to bring a friend or 
family member.  

• Quickly follow up with Hispanic women after they 
attend a club meeting. Thank them for coming, ask 
them to join your club, and find a committee they can 
serve on.  

• Focus on mentoring and promoting Hispanic women 
within your club – encourage them to serve on a com-
mittee, chair a committee, run for a board position, and/
or attend a TFRW board meeting/convention. Give them 
a platform and a voice. 

• Advertise diversity within your clubs – post pictures 
with Hispanics on your club’s Facebook page, Web site, 
press releases, club brochure, newsletter.  People want 
to belong to a club with people like them.  

• Create club promotional material that is tailored to-
ward Hispanics – Include photos of Hispanic club mem-
bers; use language/phrases with which they are familiar; 
highlight ways the club interacts with the Hispanic com-
munity. 

• Create Spanish-language promotional items – Include 
Spanish on pamphlets, Web site page, membership 
forms.  Only 51 percent of U.S.-born Hispanics (i.e., citi-
zens) are English dominant.  Many who can speak Eng-
lish feel more comfortable speaking/reading in their na-
tive tongue.  

• Learn “approved” GOP Hispanic talking points – Fo-
cus on the tougher job market (5.7 million Hispanics 
have lost their jobs since Obama took office), high unem-
ployment rate (11.3 percent overall; Hispanic youth is 35 
percent). 

• Convey an overall positive message.  Hispanics are 
more upbeat about their future circumstances than the 
rest of the public.  

Growing Hispanic Club Membership 
-Continued- 

Attention  
Club Presidents 

Are your members missing out on 
 important e-mail announcements and  

e-mailed publications?  
Update your club membership  

addresses and e-mail addresses with: 
Bobbie Frantz, Vice Chair 

Communications Committee 
4136 Briarglade Way 
Doraville, GA 30340 

bdfrantz@bellsouth.net 
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Ensure that your club members receive what they pay for.  Urge your club secretary to send updates of the club roster and members’ 
addresses to the GFRW Secretary.  Include mailing addresses, telephone numbers, and email addresses.    Without email ad-
dresses your members will not receive VOICES Magazine, GFRW E-Newsletters, Legislative Updates, and VOICESmail.   
NFRW’s  Republican Woman Magazine is available online in two different formats (including PDF) as well as the traditional printed 
copy members will receive by postal mail. 

 
When club members move or change email addresses, forward a copy of these changes to the GFRW Secretary so members will con-

tinue to receive their publications and notices. 
 
Announce when new issues of magazines are available. Put the links to the publications on your club website and in your club newslet-

ter.   Encourage members to click on the VOICES link in their email announcement from GFRW.   
 
Copy the latest issue of VOICES Magazine to pass around during club meetings.  Display VOICES Magazine, The Republican Woman 

Magazine, or the latest VOICESmail on a laptop computer before and after local club meetings.  Station a member at the laptop to 
show others how to access the publications. 

 
Ask computer savy members to forward the VOICES links to their friends, neighbors, and local GOP members.   

By Lis Overton, Chairman 
GFRW Membership Committee 

  

 

Who Am I? 
Lis Overton is immediate Past President of the Savannah Area 
Republican Women.   She  chairs the GFRW Membership Commit-
tee. 

 
If we all think back as to how we learned about and decided to join 
Republican Women, most of us would say, “A friend invited me.”  
We liked what we saw and the purpose of the club, so we joined 
them. 
 
 After the election results hit all of us so hard, our lives are 
filled with concerns and fear for the future of America.  There isn’t a 
conservative woman that doesn’t think about it several times a day 
and wonder how it’s going to affect their lives and their children’s 
lives. 
 
 If you listen, you will hear their conversations at the gro-
cery store, gym, church, club dinners, etc.  They want to do some-
thing to make the world better if they could, but they don’t know 
how.   
 
 This should be a prime time to get more women involved.  
Just Ask!   Ask them if they would like to be your guest at your next 
meeting.  Ask if they have friends that are just as concerned about 
the future. 

 
 When I was president of the Savannah Area Republican 
Women, we had a good idea.  We had business- size cards printed 
up that gave the name, day of the month, time, and place where we 
met.  We carried them with us everywhere, even to the pool.  We 
were glad when we saw them at a meeting.   
 
 The Club had a great “Hospitality Team” to always greet 
and sign them in.  Team members answered their questions and 
gave them a membership package to consider.  We all made them 
feel like they were already part of our club and someone always sat 
with them if they were alone.  We gained over 30 new members 
last year, and I’m sure these cards were a part of the reason why.  
 
 Remember . . . Membership can begin with friendship! 
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Beware of what you say 
on FACEBOOK  

and other social media. 
  
With the increasing popularity of social networking sites, personal and 
professional -- increasing numbers of us are turning to sites such 
as Facebook to make friends, chat, and organize social events.  Social 
networks such as Facebook, Twitter, and others are 
good tools when used properly.  Facebook is a use-
ful tool for quickly connecting to a large group of 
people with common interests and Facebook allows 
for rapid dissemination of information through the 
networks these people form.  That is why it has be-
come a popular tool for our clubs to use for market-
ing and outreach activities. 
  
 Social media innovations have made some aspects of life 
easier and are powerful tools for communication, but social media also 
blurs the line between our personal and professional/political personas.  
With the veneer of friendship offered on these sites, it has become all 
too easy to reveal more information and personal opinions than is ap-
propriate.  Such information, falling into the wrong hands, can raise 
problems regarding your integrity and fitness to serve in your elected 
positions. 
  
 As you use Facebook and other social media to communi-
cate with your club members and local constituents . . . use common 
sense, be practical!  Beware of posting negative comments on 
your Facebook page or website.  Please know everything that is pub-
lished is in the public domain and, as such, you must be prepared for 
others to post critical comments.  Ensure your contributions are accu-
rate and impersonal.  Be respectful to your colleagues. 
 
 When you use social media to access the sites of a variety of 
organizations, ensure you are commenting on the official page or 
media site of the organization.  Be alert for . . . Brandjacking.   Like 
highjacking, others may use an organization’s name in social media or 

even post a separate site which looks like the legitimate site.   Such 
rogue sites become a vehicle for the unscrupulous to allow postings 
which may be misleading or reflect negatively on the legitimate organi-
zation.  When accessing sites such as Facebook pages and groups, 
make sure you are responding on the official site for that organization.  
(Zimmerman and Ng, 2013, p. 103) 
 
 Protect your organization’s “brand” (reputation, look, and 
content) by registering your organization’s name/brand for social media 

accounts.  Even if you don’t plan to do anything in 
particular with your social media in the near future, 
register your name on Facebook, Twitter, LinkedIn, or 
other social media you intend to use.  Such action will 
discourage brandjacking. 
  
 Remember, what happens on the 
Web stays on the Web.  Once you publish something 
online, it is available to other people and to search 

engines.  You can't retract it.  Even if you go back and remove the 
information from a site, it's always possible that someone has already 
seen it.  And . . . they may have saved a copy.  And . . . they may be 
misinterpreting your comments and sharing their editorialized version 
of what you said! 
  

Examine each post on your club site and on your personal 
"wall" – and -- delete anything questionable. 

Beware of posting derogatory statements and off-hand com-
ments. 

Beware of rogue sites and brandjacking. 
  
REMEMBER: 
Posting derogatory comments about fellow Republicans hurts the 
Republican cause! 
  
 Zimmerman, J and Ng, D. (2013). Social Media Marketing for Dum-
mies. Hoboken, NJ: John Wiley & Sons. 
 

Judy True 
Editor-in-Chief 

VOICES Magazine 

 
Discourage 

Brandjacking! 

What is once well done is done forever.   
Henry David Thoreau 
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Do  your friends have internet access?   
Do  you have a friend who is technically challenged when it comes to computers?   
Do they watch their emails for VOICES, announcements, and legislative updates? 
 
Help them get new issues of VOICES Magazine and The Republican Woman.  Help them access their 

“news” by clicking on the link provided and go directly to a full color, PDF file of the magazine. 
(VOICES Magazine usually appears in April, September and December.  The Republican Woman is 
issued  two or three times per year.)  Help your friends access and copy the magazines from 
www.gfrw.com  ( Login: GFRW09, Password: GOPwomen) and www.nfrw.org  (Login: federation, 
Password: nfrw1938). 

Federation publications archived on the websites are just a click away from their computer screen. 

Yes, it’s another 
New Year and 

once again clubs across the country are asking 
themselves this very question:  Will we reach 
our Achievement Award goal? 
 
 Whether your club is striving for the 
coveted Diamond Award or struggling to main-
tain a previous award status, this is the time of 
year we all reflect on what we have done over 
the past year and what we need to focus on in 
2013 to meet our Achievement Award goals. 
 
 As much emphasis is put upon the 
winning of these awards, the important thing to 
remember about the Achievement Award proc-
ess is this should be used as a guideline for 
club management, ensuring the adherence to 
the basic tenets of the Republican Party are 
embraced and intertwined within each club’s 
practices and activities. These guidelines as 
set forth by the NFRW are not meant to be 
daunting tasks rather than items achievable by 
any club, regardless of size.  With a little plan-
ning and organization, any club can be an 
Achievement Award winner. 
 
 Here are some suggestions to help 
your club attain your Achievement Award goal: 
• Begin early.  As soon as your club’s com-

mittee chair is in place, they can review 
the previous award form with committee 
members and begin assigning tasks 
(many tasks/goals are static from year to 
year).  

•  Once the official form has been distrib-
uted, the club president should ensure all 
club members have a copy of the form 
and the form is reviewed at a regularly 
scheduled business meeting. 

•  Be sure to track and compile Campaign 
Hours on a regular basis and submit them 
to your club’s designated committee mem-
ber.  This will save an enormous amount 
of time at the end of the Award Period.  
(An Excel spreadsheet, or similar tool, is a 
great way to track these hours).  

 
 Even if your club hasn’t begun the 
process, it’s not too late!  As an Achievement 
Award committee chair or club president, you 
can still get started.  Below are some sugges-
tions on what you can do even at this late date.  
First, make several copies of the award docu-
ment then:   
• Review the award document and check* 

the goals you have already completed. 
• Review the award document and check* 

the goals you are certain to complete in 
2013. 

• Check each type of goal in a different 
color ink; indicate the award points. 

• Total the award points.  This will help 
determine what is needed to reach your 
ultimate goal. 

• Review the award document once again 
and check the goals you could possibly 
complete in 2013 and pencil-in those 
award points for reference, distinguishing 
them from the ”certain” points. 

• Meet with your Achievement Award and 
Program Committees to determine if any 
of these possible goals can be accom-
plished. 

• Once commitments are obtained regard-
ing the possible goals, add them to the 
award totals. 

 
 You will probably be surprised how 
many of these goals have already been met by 
your club or could easily be done in the upcom-
ing months.  
 
 Just as a reminder, the GFRW 
Achievement Award Committee will be asking 
that your completed documentation be submit-
ted in May, 2013. 

By Tammy Johnson   
GFRW Achievement Awards Chairman 

Who Am I? 
 
Tammy Johnson is a 
California girl who 
began her career as 
a travel agent.  Mov-
ing to Atlanta In the 
70’s she now works 
with Travelport, LLC 
as a Functional De-
veloper in the Reve-
nue Solutions area.  
A life-long Republican she is a Past President 
of the North DeKalb Republican Women.   
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What LEADERS Need to Know 

This should be required reading 
for ALL  Republicans:  
 
Leading for Freedom: Leader-
ship Skills for Republicans 
 

Are you an experienced leader?  …a proven team builder?  
…a skilled conflict manager?  …born to lead?  If you answered yes to 
any of these, you may think this book is not for you…think again. 

 
Books and articles on leadership are in abundant supply.  

Some are popular, motivational readings; some scholarly disserta-
tions of theory, communication, or psychological implications; how-
ever, few are books of practical application.  Not so with Leading for 
Freedom: Leadership Skills for Republicans.  

 
Rachel Woods and Toni Anne Dashiell have put together a 

handbook of leadership how-to’s.  Each is uniquely qualified as a 
leader and leadership trainer, actively participating in the Republican 
Party, and a successful business woman.  They decided to team up 
to create a very practical guide to developing leadership skills.  

 
Leading for Freedom:  Leadership Skills for Republicans is 

a clear, concise guide to leadership skills and actual application of 
leadership skills, tools, and tips.  It is for experienced leaders (we can 
all use reminders and refreshers just when we think we know it all) 
and for those newly engaged or just now considering a leadership 
role.  

 
The authors provide sound advice and recommendation for 

seven basic leadership skills: 
Building Trust – the foundation of all leadership. 
Motivating Yourself and Others -- A leader’s actions are more 

influential than their words. 
Developing Teams of Republicans -- The phases of team build-

ing and goal completion are explained with suggestions for 

thriving and surviving each. 
Effective Delegation --  True success in leadership is being able 

to let go, trust others, and thereby accomplish far more 
than the “I’d rather do it myself” philosophy. 

Communication -- Finding balance between non-assertive and 
aggressive styles, creating, sending, and adjusting style to 
be heard. 

Conflict Management -- The authors acknowledge the destruc-
tive behavior within Republican organizations with like 
goals and the need to transform conflict into opportunity. 

Goal Setting and Action Planning -- A list of questions is in-
cluded to improve the likelihood of setting appropriate, 
obtainable goals. 

 
In addition to clear discussion, the appendix contains check lists, 
sources, and reminders as aids to quickly and competently accom-
plish leadership tasks, especially those that do not come naturally. 
 
 Leading for Freedom is a 350 page handbook, clearly writ-
ten with easily applied concepts.  It is a book that should be required 
reading, in my humble opinion, for all Republican leaders, whether 
experienced or aspiring.  Try it, you’ll like it…if you don’t, you proba-
bly need it most! 

 

Who Am I?   

VOICES columnist Johnell Woody, has a de-

gree in Business, Real Estate Emphasis, from 
Cerritos College, CA, and is currently studying for 
an additional degree at Kennesaw State Univer-
sity.  She has worked as a real estate broker, 
manager, trainer, and consultant.  She is the 
owner and director of Westwood School of Real 
Estate Studies and is a member of the Cobb 
County Republican Women’s Club and the Geor-

gia Real Estate Educators Association. 

A book review by Johnell Woody 

What we actually learn, from any given set of circumstances, 
determines whether we become increasingly powerless or more powerful. 

Blaine Lee 
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T.E.A.M. . . . Together Everyone Achieves More 

Editor and Layout Artist:  Judy True.  First Vice President of GFRW and Editor of VOICES,  Judy is a well known 

author and speaker on organizational leadership topics and has edited a wide variety of publications for professional organi-
zations and  nonprofit groups.  She also serves as Vice Chairman of the NFRW Public Relations Committee and is Secre-
tary of READ (Reading Education Association of Dawson County).  Judy founded LEADER—an international  special inter-
est group, and served as President and Executive Director.   A retired  professor from North Georgia College & State Uni-
versity, she belongs to the Chattahoochee Republican Women’s Club.  

Associate Editor: Sherry Roedl.  Sherry chairs the GFRW Publications Committee.  As  a member of the commit-

tee she revised the Policy and Procedures Manual and compiled the Georgia entry for NFRW’s Public Relations Award.  A 
former Executive Director of the Cobb Symphony Orchestra, Sherry also served as President of the Board of Directors and 
Executive Director of Metropolitan Youth Symphony Orchestra of Atlanta  She is a licensed real estate broker, formerly 
affiliated with Harry Norman Realtors.  She is Treasurer of the Cobb County Republican Women’s Club and serves as a 
member of the NFRW Public Relations Committee.   

Feature Editor and Regional Distribution Director:  Millie Rogers.  Millie acquires feature articles and 

directs distribution of  VOICES to national and state leaders.  A GFRW Past President, she chaired the GFRW American-
ism Committee and was a Liberty Day Project Coordinator.   Millie is Past President of  Cobb County Republican Women 
and Past 2nd Vice President of the Cobb County Republican Party.  She currently chairs the NFRW Program Committee.  
MiIlie is employed by the Cobb County Board of Commissioners. 

State Distribution Director and Postmistress for VOICESmail: Bobbie  Frantz.  Bobbie is VOICES 
mail postmistress and she distributes VOICES Magazine to members through emails and postings on www.gfrw.org—the 
website.  Bobbie began her work on VOICES as a photographer for the publication before becoming Distribution Direc-
tor.  A former President of North DeKalb Republican Women, she is currently Treasurer and Publicity Chair for the DeKalb 
GOP and  GFRW 4th District Director.   Bobbie is a retired Legal Administrator.  

Columns Editor: Ullainee Stokes.  Ullainee Stokes secures articles from standing columnists of VOICES.   A 

Members of the GFRW Bylaws/Rules and Resolutions Committee, she is a Past First Vice President, Treasurer and Sec-
retary of GFRW.  She is the current Secretary and Newsletter Editor of Central DeKalb Republican Women and a Past 
President.  Ullainee is retired from the construction and insurance industry.   

Manuscript Editor: Babe Atkins-Byrne.  Babe Atkins Byrne  edits the initial copy of VOICES.  She  chaired the 

GFRW Membership  and Campaign Activities Committees, and is a 30 year member and Past President of the Cobb 
County Republican Women’s Club.  She is retired as a Judicial Administrative Assistant for the Cobb Superior Court and is 
doing job sharing for Judge George Kreeger. 

Copy Editor: Melinda Mock .  Melinda proofreads the final copy.  As  President of Healthcare Cost Consultants she 

serves as an Orthopedic Nurse Consultant holding certifications in orthopedic nursing and life care planning. She is a 
member of the  GFRW Bylaws and Rules Committee and the Chattahoochee Republican Women.  Melinda chairs the 
11th GOP District Rules Committee and is a State GOP Committee member.  She is President and CEO of the NAON 

Foundation. 

Editorial Advisor: Lisa Ziriax. VOICES Editorial Advisor Lisa Ziriax is Communications Director for NFRW and  

responsible for the Republican Woman magazine, the NFRW website, and other promotional materials and programs.  
Prior to joining NFRW, she developed Internet and other high-tech applications and worked as a newspaper and maga-
zine editor.  With a bachelor’s degree in journalism she has also instructed journalism classes.  


